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INTRODUCTION

In any activity, the current existing problems and the methods used to solve them include
previous results and efforts under various conditions ( ). Schumpeter suggests
that analyzing these enables the identification of efforts with positive effects, the
implementation of these efforts, and the goal. In the current economic context, )
proposes a return to the truth expressed in the eighteenth century in An Inquiry into the Nature
and Causes of the Wealth of Nations, which argues that the wealth of nations is based on two
key factors such as: the way in which skills are organized and the employment rate (

). Smith also emphasizes that in order to be able to compare the wealth of nations it is
necessary to take into account the size and characteristics of territory and climate (
).

Organizational survival and economic growth in a dynamic environment involves the
possession and continuous adaptation of specialized knowledge ( ) in order to
respond to market changes through appropriate strategies (

identified education as one of the main components of human well-being, and

noted that adaptation has its conceptual origin in evolutionary theory and can be
observed when it is the result of constant growth. The current growth theory explains economic
growth as being generated by knowledge, and the main factors involved are human capital and
technological progress (

The title chosen for the doctoral thesis is The role of a tourism agency manager’s
education and experience in the context of the company’s adoption of market adaptation
strategies. It reflects the intention to study through doctoral research the knowledge on the level
of education and experience specific to entrepreneurs and managers of travel agencies in the
context of adopting strategies for adapting the firm to the market. Thus, they will be analyzed
from the perspective of entrepreneurs and managers of travel agencies, tourism specialists and
tourists, customers and non-customers of travel agencies.

Many studies have confirmed a positive influence of tourism on economic growth

. One of the most important benefits of the tourism sector in a country's
economy is that it can make a significant contribution in attracting foreign currency inflows
with a positive effect on the national balance of payments (

Travel agencies are the linking point for all types of activities in the tourism industry
( ). Small agencies with less than 49 employees account for approximately 60%
of all travel agencies, generating 16% of total industry revenue, with a value added to cost factor
of 17% and 4% of total employees in the tourism industry ( ).
Given the analyzed context, it was found that there are few specific studies in the field of
tourism ( ). Large database research in tourism is
focused on the consumer and pays little attention to organization and entrepreneurship research
Although human capital and innovation have a major
impact on the success of firms in the market ( ), the analysis of the impact of these
factors on the management of travel agencies in the North-East Region of Romania and the
Marche Region of Italy is unclear and requires further investigation. According to the authors,
the theorizing remains weak in most of the research, which allows for future research directions
in the field of tourism and hospitality
The motivation for the research stems from the passion to promote internationally the
values of the North-East Region of Romania and the Marche Region of Italy, the belief that
tourism business management can contribute to job creation and increase the income of the




local population, and to the continuation of the studies in the field of tourism business
management started in 2018.

The main motivation arose from the need to identify the level of education, the level of
experience and the skills required by an entrepreneur and/or travel agency manager to enable
him/her to choose the optimal strategies to adapt the company to the market in a difficult and
evolving context, marked by the digital technology footprint.

From a theoretical point of view, the research presents the role of the entrepreneur and
manager in travel agencies by building a picture of the level of education, the level of
experience, the strategic behavior adopted and the performance of the firm.

The results obtained from tourism studies are important for tourism specialists and
managers who use this type of data to improve their planning and organizational activities

( :

From a practical point of view, the research advises young travel enthusiasts on how to
build a solid professional career in the tourism industry as managers or entrepreneurs, thus
contributing to the economic growth and development.

At the same time, entrepreneurs and travel agency managers need to make full use of their
accumulated knowledge and previous experience when deciding on strategies for adapting their
business to the market. The role of each stakeholder in the firm, built up over time and backed
by reputation and professional status, must be considered in decision-making.

The research objectives were shaped by the need to find solutions to the situations faced
by firms in the tourism industry in an increasingly dynamic and turbulent environment
( ). The difficulties and challenges for firms in the process of market
adaptation were identified by Their study highlights three levels of analysis
of the firm's market adaptation process: internal (resources, behaviors and relationships),
external (market and environment) and institutional. According to
human capital competences and experiences support firms' differentiation in the market, and
education generates change and innovation leading to improved performance.

The research problem stems from the need to identify the specific entrepreneurial and
managerial profile of tourism agencies in order to recommend to the new generations of young
people the educational programs and ways of developing experience in the tourism industry
specific and necessary for personal development and economic growth.

At the same time, the research problem stems from the need of the society to initiate and
develop entrepreneurial activities. Therefore, there is a need to make known the entrepreneurial
and managerial profile correlated with the organizational behavior found in the adoption of
strategies that allow the firm to adapt to the market. These aspects make it necessary to identify
the educational programs and ways of gaining experience that build the entrepreneurial and
managerial profile in the tourism industry of individuals currently involved in university studies
that can be theoretically and practically prepared for this field.

Entrepreneurship is a form of alternative activity in the labor market that provides secure
and stable employment being considered a process in which the educated
and experienced individual in a given field declares entrepreneurial intention, discovers and
identifies opportunities that he/she decides to exploit ( ), and then adopts strategies
to adapt the firm to the market (

The manager, whether or not he/she is also an entrepreneur, founder or shareholder
( ) is an employee of the firm in the management department where he/she
carries out planning, organization, management and control.

In undertaking this research study it is important to answer the question:

What is the role of the education and experience of the travel agency manager in the
context of the adoption of strategies used to adapt the firm to the market?




The aim of the research is to contribute to the field-specific literature in the tourism
industry, providing theoretical and empirical evidence regarding the role of education and
experience of the entrepreneur and manager of a travel agency in the context of the adoption of
strategies for adapting the firm to the market.

The purpose of the research is to identify the level of education and the level of experience
of the entrepreneur and manager of a travel agency based on socio-demographic characteristics
such as gender, age, nationality, level of education, pre-university field of study, university
field(s) of study, foreign languages known, training programs in the tourism industry, holding
a tourism patent, work experience (years), experience in the field of tourism (years),
entrepreneurial and managerial experience in the travel agency (years), professional status of
the participants in the study. These characteristics were correlated with the organizational
behavior of the entrepreneur and manager of a travel agency necessary in the adoption of
strategies to adapt the firm to the market. The profile of the entrepreneur and the manager of a
travel agency and the adopted market adaptation strategies enabled the firm to adapt to the
market and achieve performance.

Next, the profile of the travel agencies active on the current market was made, identifying
the types of travel agencies taking into account the following criteria: the way of operation, the
way of organization of travel agencies, the age or average length of presence on the market of
travel agencies, the size of travel agencies, the number of employees, the growth rate of travel
agencies by the number of employed persons with university education in the last 5 years.

In order to achieve the proposed goal, the paper will include both a theoretical study based
on specialized literature and an empirical study carried out by administering a questionnaire
applied to entrepreneurs and managers active in the tourism market, a questionnaire applied to
specialists and a questionnaire applied to tourists, clients and non-clients of travel agencies. The
research design was based on the establishment of the research objectives correlated with the
research purpose, the identification of the variables and the subsequent construction of the
questions and items in the questionnaire

The overall objective of the research is to identify the role of the entrepreneur and the
manager in the travel agency through an analysis of the level of education and an analysis of
the level of experience of the entrepreneur and the manager in the context of the adoption of
strategies for adapting the firm to the market and the firm's performance.

The specific objectives of research refer to:

(O1) Identify, through literature review and bibliometric analysis, the role of the
entrepreneur and the travel agency manager in the management and adaptation of the firm to
the market;

(02) Identify the entrepreneurial and managerial profile based on the analysis of the
correlation between education and the adoption of strategies to adapt the firm to the market;

(O3) Identify the entrepreneurial and managerial profile based on the analysis of the
correlation between experience and the adoption of strategies to adapt the firm to the market;

(O4) Analyze the influence of the adoption of strategies to adapt the firm to the market
on the firm's adaptation to the market;

(O5) Analyze the influence of the profile of employees in a travel agency on the firm's
adaptation to the market;

(O6) Analyze the influence of the profile of employees in a travel agency on the firm's
performance (customer satisfaction);

(O7) To develop conclusions, recommendations and practical proposals based on the
results of applied research on the role of the manager in the adoption of strategies for adapting
the firm to the market.




The fundamental hypothesis of the research is that there is a relationship between the
level of education and experience of the entrepreneur and/or manager of a travel agency and
the adoption of strategies to adapt the firm to the market.

The working hypotheses proposed for this research are:

H1: There is a statistically significant relationship between education and the adoption of
firm-market adaptation strategies.

H2: There is a statistically significant relationship between experience and strategy adoption
adapting the firm to the market.

H3: There is a statistically significant relationship between firm-market fit and adoption
of firm-market fit strategies.

H4: Employee profile influences the firm's adaptation to the market.

H5: Employee profile influences firm performance (customer satisfaction).

Table 1. Relationship between specific research objectives and research hypotheses and
analysis
Specific research objectives Research hypotheses and analysis
(O1) Identify, through literature review and
bibliometric analysis, the role of the
entrepreneur and the travel agency manager
in the management and adaptation of the
firm to the market;
(0O2) To identify the entrepreneurial and
managerial profile based on the analysis of | H1 There is a statistically significant
the correlation between education and the | relationship between education and the
adoption of strategies to adapt the firm to | adoption of firm-market adaptation strategies.
the market;
(O3) Identify the entrepreneurial and
managerial profile based on the analysis of
the correlation between experience and the
adoption of strategies to adapt the firm to
the market;
(0O4) Analysis of the influence of the | H3 There is a statistically significant
adoption of market adaptation strategies on | relationship between firm-market fit and
the firm's market adaptation adoption of firm-market fit strategies.
(O5) Analyze the influence of the profile of
employees in a travel agency on the firm's
adaptation to the market;
(O6) Analyze the influence of the profile of
employees in a travel agency on the firm's
performance (customer satisfaction);
(O7) To develop conclusions,
recommendations and practical proposals
based on the results of applied research on
the role of the manager in the adoption of
strategies for adapting the firm to the
market.

Literature review
Bibliometric analysis

H2 There is a statistically significant
relationship between experience and the
adoption of firm-market adaptation
strategies.

H4 Employee profile influences the firm's
adaptation to the market.

H5 Employee profile influences firm
performance (customer satisfaction).

Conclusions
Recommendations
Proposals

Source: author




The specific research objectives are related to the activities or working hypotheses and
are presented in Table 1. Therefore, the research has six objectives aimed at the field-related
specific literature analysis and empirical research and one objective aimed at developing
conclusions, recommendations and proposals based on the obtained results on the role of
education and experience of a travel agency manager in the context of adopting strategies for
adapting the firm to the market.

Concerning the research methodology, the complexity of the topic determined the use of
the triangular method by conducting a mixed qualitative and quantitative research on the
opinions of entrepreneurs and/or managers of travel agencies, tourism industry specialists and
tourists, clients and non-clients of travel agencies. The semi-structured questionnaire was used
as a research instrument. The questionnaire was administered online via Google Forms.

For the final qualitative research, the opinions of the research participants (9
entrepreneurs and/or managers, 18 specialists and 226 tourists, clients and non-clients of travel
agencies) were analyzed on the basis of the data entered in NVivo, a software program for
analyzing qualitative data. Following data processing, coding according to theme-specific
items, information was generated for each of the categories specified above.

The final quantitative research was carried out by means of a semi-structured
questionnaire survey previously addressed to tourists, customers of travel agencies. The
questionnaire included specific closed-ended questions to elicit and analyze their opinions
regarding the education and experience of the entrepreneur and/or manager in the context of
adopting strategies to adapt the firm to the market. The collected data corresponding to the
validation criteria were entered into the SPSS program, a software for statistical analysis of
quantitative data.




BRIEF PRESENTATION OF THE CHAPTERS OF THE
DOCTORAL THESIS

In order to achieve the aim and objectives proposed in this research, the PhD thesis was
structured in two parts and six chapters. Among these, three chapters were allocated to literature
review and three chapters aimed at presenting the applied research, research methodology and
related results. The last component of the elaborated paper was allocated to conclusions and
recommendations, limitations and future research directions. Furthermore, the paper also
includes, within its structure, an introductory part, a list of tables and figures, bibliography and
appendices.

The first part of the doctoral thesis deals with the state of knowledge in the field of
research under review. In this part, a systematic literature review and two bibliometric analyses
were carried out, based on which it is possible to observe the role of education and experience
of the entrepreneur and the manager of the travel agency in the context of the adoption of
strategies for adapting the firm to the market.

The first chapter entitled The entrepreneurial and managerial role in tourism aims to
conceptualize the specific notions of entrepreneurial activity and the entrepreneurial and
managerial profile. The content of this chapter deals objectively with the terminology aspects
of the entrepreneur and entrepreneurship, the role of entrepreneurship in the tourism industry,
the firm's resources and human capital, the role of the entrepreneur and manager in the firm's
adaptation to the market. The exploration of the entrepreneurial and managerial role aims to
highlight the specific profile of the entrepreneur and manager of a travel agency.

The entrepreneur has the central role in the economy (

). According to the Irish economist banker Richard Cantillon, the entrepreneur aims to
maximize profit by successfully satisfying customers, takes risks, and is the force that regulates

the market economy ( ). Nowadays, the entrepreneur makes decisions, acts
persistently to accomplish goals that generate performance ( ), generates
innovations, is open to the new, is adaptive ( ), develops a unique
business that is different from others, seizes market opportunities ( ),

monitors the firm, looks for opportunities, identifies potential challenges, makes more informed
strategic decisions, takes advantage of market opportunities (

The manager may or may not also have the status of entrepreneur/founder/shareholder
( ). The position of manager is associated with a large number of roles
( ) such as the interpersonal role, the informational role and the decision-making role
( ). The manager's responsibility within the firm is found in the role he/she
constructs at the individual level, in the role he/she plays at the team level and in his/her
contribution to the firm through the role at the organizational level ( ).

Also, the decision-making responsibility of an entrepreneur and/or manager is associated
with competencies in the following areas: legal, professional (managerial, economic, financial,
marketing, sales, etc.), cultural, social and moral ( ).

In the second chapter, Specific education and experience of the entrepreneur and
manager in tourism, the specific education and experience of the entrepreneur and manager in
the tourism industry were analyzed, with a descriptive analysis of the evolution of studies on
this topic. In this chapter the following topics were dealt with: education in tourism, experience
in tourism, the link between education, experience and adaptation of the firm to the market, the
link between education, experience and customer satisfaction. In this chapter, a systematic




review of the scientific literature, a bibliometric analysis on the role of human capital in tourism
in the context of the adoption of strategies for the adaptation of the firm to the market and a
bibliometric analysis on the role of the entrepreneur and the manager in tourism were carried
out.

The Tourism education subchapter aims to conceptualize the dimensions explored in this
research on general education, specific education, entrepreneurship education, education for
entrepreneurs and organizational learning.

Education in general is considered to be one of the most important factors of economic
( ) and social growth ). Specific education started with an
orientation towards supporting the economy, business and its quantitative growth. Today,
knowledge comes from other disciplines such as economics, sociology, psychology, geography
and anthropology. The tourism industry requires knowledge of natural resources, socio-cultural
resources, and man-made resources, as well as it requires the creation of relationships between
host and guests ( ).

Entrepreneurship education refers to the stage before starting to work in a firm, preparing
people to be responsible and enterprising individuals, to develop the skills, knowledge and
attitudes needed to achieve the goals they have set themselves ( ).
Among these, personal competences are of particular importance such as self-confidence and
determination. Other important competences are language skills, managerial skills, marketing
skills, knowledge related to the use of new technologies and administrative skills (

).
In the tourism industry, there is a need for entrepreneurs who possess vision, innovation
and creativity ( ).

Education for entrepreneurs involves the acquisition of entrepreneurial skills, which can
be enhanced and developed through continuing education once individuals begin to be
employed in the tourism sector. Continuing education in this area involves regular attendance
of business formation courses, leadership and entrepreneurship training courses, courses on
operating systems and applications, courses on decision making and management (

).

The sub-chapter Experience in tourism aims to conceptualize the dimensions explored in
this research: general experience, specific experience, explicit experience (knowledge) and
implicit experience.

Professional development in the tourism industry is dependent on the knowledge acquired
from different departments and/or companies in the sector, and it is desirable or even necessary
to try different professional positions in order to collect relevant experiences (

)

Tourism-specific experience is found in the intrinsic characteristics of the people

employed such as talent, sensitivity, patience, politeness, interpersonal skills and how such

characteristics tend to be more valued than tourism education ( ).
Tacit experience/knowledge is developed through personal experience and interaction
( ) and includes "mental correlations, intuitions, hypotheses, hunches and intuitive

reactions. Tacit knowledge is difficult to express and formalize, and difficult to share. Explicit
experience/knowledge is expressed in words or numbers, can be shared formally and
systematically in the form of data, specifications, manuals, manuals, drawings, audio and video
recordings, computer programs, etc.” ( ).

The subchapter Firm's adaptation to the market conceptualizes the phenomenon of firm's
adaptation to the market, identifies market adaptation strategies common to all firms, innovative
market adaptation strategies and strategies specific to the tourism industry.

The strategic adaptation of firms starts from the desire to create a better, moral future with
value for the firm and shareholders on the one hand, and on the other hand it aims for the well-




being of its customers, the community ( ), and citizens (
). The firm manages its ability to adapt to new market changes by learning based
on previous experiences ( ).

The firm's market adaptation strategies are the key to achieving long-term competitive
and performance advantages ( ).

Among these strategies, innovative firm-market adaptation strategies (

) have been identified such as: improving existing goods or services, introducing
new goods or services, low prices, high quality, a wide range of goods or services, one or a
small number of key goods/services, standardized goods or services, customer-specific
solutions, satisfying established customer groups, identifying and reaching new customer
groups, including international ones, improving existing organizational processes, introducing
new organizational processes, new business models, establishing close and stable links with
key partners, seeking new collaborative partners.

Performance is the sum of the results obtained (good, optimal or mediocre) by adopting
a certain behavior. In business management, performance is mainly associated with profit,
customer satisfaction and the level of education and experience of human capital (

).

The Customer satisfaction sub-chapter aims to understand the need for staff training in
order to satisfy the company's customers and the importance of training tourists and/or
customers to understand the level of satisfaction perceived by evaluating the tourist services
purchased and consumed.

The results of a business depend on satisfied customers (

) and having customers who bring in other customers (
). The education and experience of the firm's staff have a strong influence on the

relationship with its experienced and less experienced customers ( ). They
also contribute to more efficient decision-making and affect the productivity of the entrepreneur
( ).

The different roles adopted by the entrepreneur and/or manager in tourism affect tourists'
satisfaction with the quality of service. Thus, during the process of interaction with tourists, the
performance of the entrepreneur and/or manager of a travel agency influences the image of the
travel agency, the loyalty of the customer who advertises directly ("word of mouth™) and will
return to purchase other products. Therefore, their role determines the competitiveness of the
travel agency ( ).

Tourists became aware of the responsibility and importance of the benefits of their
behavior on the community and environment of the tourist destination ( ). The
education level of consumers can shape the demand function for the entrepreneur's output
( ). An entrepreneur's performance is positively affected by the education level
of the population ( ). Consumer behavior is influenced by factors such as
individual consumer characteristics (socio-demographic, psychological, cultural, previous
experience) and group characteristics of the consumer ( ).

The first bibliometric analysis on The role of human capital education and experience in
tourism in the context of the adoption of firm-market adaptation strategies has identified the
main themes of discussion in recent years. Therefore, an approach centered on sustainable
development is the aim of a firm in any sector for market adaptation and performance.
Sustainable development is a way forward for firms as a strategic direction that can be
constantly improved.

Formal education, specific education, business education, entrepreneurship education are
important components of education, together with education for sustainable development, with
an important social impact.




Employment, whether as dependent employment, self-employment or entrepreneurship,
generates work experience, industry-specific experience or entrepreneurial experience.
Employment in a country thus contributes to the sustainable development of that country.

Entrepreneurs play a significant role in adopting strategies to adapt the firm to the market
and their business performance influences the introduction of innovations, contributes to
customer satisfaction and ensures a higher quality of life for individuals.

The second bibliometric analysis on the Role of the entrepreneur and manager in tourism
highlighted the research themes present in the literature in various countries interested in this
topic.

It was found that the entrepreneur has an important decision-making, informational and
interpersonal role, and therefore has and is developing continuous training in business
administration, business development, tourism, marketing, management, entrepreneurship.

Social impact and sustainable development are objectives that the entrepreneur must
consider in running and managing the business.

The adoption of strategies for adapting the company to the market involves continuous
research of local and international markets in order to identify new customer segments, new
tourism products and services, identification of new business partners.

Emerging tourism markets such as China and proposals for new tourism products and
services, such as specialized cycling holidays or specialized holidays on local oenology and
gastronomy are opportunities that entrepreneurs are implementing, thus contributing to the
promotion of local cultural heritage, rural areas, with a strong social impact on the communities
involved.

Following the literature review and bibliometric analysis, the research hypotheses
underlying the empirical research included in this study were presented in the subchapter
Linking the literature to research hypotheses.

The third chapter, Analyzing the profile of human capital in travel agencies, describes
the context in which human capital operates in travel agencies. The focus was on defining and
classifying travel agencies, identifying how travel agencies operate and are organized, and
exploring the profile of human capital in accordance with the specific requirements of the
activities carried out in travel agencies.

In the first subchapter Definition and classification of travel agencies, the concepts of
travel agencies have been clarified according to the Romanian and Italian legislation, and
according to the European classification of travel agencies NACE (French acronym for
,,Statistical Classification of Economic Activities in the European Community”) specified in
our country's legislation by the CAEN codes (Romanian acronym for ,,Classification of
Activities in the National Economy”) and in the Italian legislation by the ATECO codes
(Classification of Economic Activities in Italy 2007).

In the subchapter Functioning and organization of travel agencies, the criteria for the
authorization and functioning of travel agencies were analyzed and the concepts of travel
license and travel patent were defined. Thus, the tourist license is the document issued by the
public institution responsible for tourism on the basis of the application and standardized
declaration of the economic operator, accompanied by the required complete documentation.
The tourism patent is issued by the public institution responsible for tourism on the basis of the
application and the completed standardized declaration of the natural person applying for the
tourism patent, accompanied by the complete required documentation.

In the subchapter Exploring the profile of human capital in accordance with the specific
requirements of the activities carried out in travel agencies, a synthesis was made on the level
of education, level of experience and skills required by the entrepreneur, tourism manager,




travel agent, tour guide, transportation/ticketing agent, and other categories of employees
specific to travel agencies.

The second part of the doctoral thesis, entitled Applied research, was dedicated to
empirical research carried out on a group of entrepreneurs and managers of tourism agencies,
tourism specialists (professors teaching subjects, courses in entrepreneurship and tourism,
representatives of associations specialized in the tourism industry and representatives of tourist
information and promotion centers, tourism consultants and business management consultants)
and clients and non-clients of tourism agencies.

Chapter four, presents the Theoretical design of the research. Therefore, a theoretical
grounding of the research, based on specific literature reviews, as well as a description of the
stages and methods of scientific research have been made. The empirical research methods were
also described, the research area included in the analysis was established, and the main
directions of due professional ethics to be taken into account during the research were
presented.

Chapter Five, Construction, pre-testing and validation of research instruments presents
the research methodology used in the pre-testing phase. Thus, the aim was to obtain the
information necessary to understand the context of human capital specific to travel agencies
and to calculate the representative sample of the target group for the final research stage. Thus,
the following steps were followed: construction of the questionnaire, endorsement of the
questionnaire, identification of the degree of interest shown by the respondents towards the
research topic, pre-testing or application of the questionnaire in the preliminary stage,
knowledge of the context regarding the respondents, inventory of the problems encountered,
centralization of the questions and answers obtained, coding the questions and answers
obtained, formulating and testing the research hypotheses, statistical analysis of the data,
producing an improved questionnaire as a result of the pre-testing, drawing up the final
questionnaire, establishing the sample of the total population included in the analysis,
presenting and discussing the results of the preliminary stage of the research.

The subchapter Methodology used in the pre-testing phase presents the steps involved in
the realization and administration of the final research instrument, i.e. the semi-structured
questionnaire.

The subchapter Questionnaire construction presents the organization of the activities
related to the construction of the questionnaires in order to administer them to entrepreneurs
and managers, specialists and tourists. The participants at this stage were: the PhD candidate,
the oversight committee and the respondents, in order to ensure proper functionality.

In the preliminary stage, the entrepreneurial and managerial profile of the 10
entrepreneurs and travel agency managers was developed. Thus, this profile was identified on
the basis of the analysis of the correlation between the education of the entrepreneur and
manager, their experience, as well as the specific competences in the tourism industry regarding
the adaptation of the firm to the market.

Entrepreneurs and managers in tourism in the North-East Region of Romania are of both
genders, female and male, with an average age between 41 and 50 years old and of Romanian
nationality. They have an education level predominantly EQF level 7 (Master's degree), have
11-20 years of work experience, and 11-20 years of experience in the tourism industry, while
the average entrepreneurial and managerial experience is between 6-10 years. All entrepreneurs
and managers surveyed are English speakers. In general, other foreign languages known are
French, Italian and Spanish. Also, all entrepreneurs and managers participating in the survey
hold a tourism patent.




Entrepreneurs and managers in tourism in the Marche Region of Italy are female, with an
average age between 41 and 50 years and are of Italian nationality. The entrepreneur and
manager of a travel agency has an education level predominantly EQF level 7 (Master's degree),
has more than 20 years of work experience, and 11-20 years of experience in the tourism
industry, while the average entrepreneurial and managerial experience is between 0-5 years. All
entrepreneurs and managers participating in the study are English speakers. In general, other
foreign languages known are French and Spanish. Two of the entrepreneurs and managers
participating in the study are holders of the technical director of travel agency certificate, one
entrepreneur/manager does not hold the technical director of travel agency certificate, but runs
the family tourism business.

According to the European Classification of Travel Agencies (NACE), 60% of the
entrepreneurs and managers of travel agencies respondents are part of a travel agency with
organizational activity, 20% of the respondents are part of a travel agency with intermediary
activity and 20% of the respondents are part of a travel agency with other types of reservation
and tourist assistance services. According to the way in which sales in travel agencies are
organized (physical on-site sales, online sales) 80% of the entrepreneurs and managers of travel
agencies respondents practice mixed sales and 20% of the respondents practice online sales
only. The age of travel agencies in the two countries ranges from 3 to 24 years. By number of
employees, travel agencies are small (0-9 employees).

Next, the profile of tourism specialists participating in the preliminary stage (11 persons)
was analyzed.

In the North-East Region of Romania, 7 specialists participated, including 4 respondents
with professional status as teachers, 1 respondent with professional status as coordinator of
tourist information center, 1 respondent with professional status as vice-president of tourism
association, 1 respondent with professional status as a researcher gr. I1. Of these, 4 respondents
were female and 3 respondents were male. 4 respondents were aged between 41-50 years, 2
respondents were aged between 31-40 years and 1 respondent was aged between 51-60 years.
All study participants are of Romanian nationality. Also, all participants in the preliminary pre-
testing phase from the North-East Region of Romania have completed university level studies:
4 respondents have post-doctoral studies, 2 respondents have master's studies and 1 respondent
has doctoral studies. The respondents' areas of specialization are: Economics - Trade, Tourism
and Services, Business Administration, Public Relations, Tourism, Economics, Economics,
Marketing, Geography, Economics - Tourism and Services. All study participants from the
North-East Region of Romania are proficient in English. Other languages known are French
and Italian. The survey respondents have a predominant work experience between 21-30 years.
Also, 2 respondents have more than 20 years of experience in tourism, 3 respondents have 11-
20 years of experience and 2 respondents have 5-10 years of experience. 3 respondents of the
study hold tourism patent while 4 respondents of the study do not hold tourism patent.

In the Marche Region of Italy, 4 professionals of Italian nationality participated in the
study, of which 1 respondent was a teacher, 1 respondent was a business consultant and 2
respondents were tourism consultants. 3 respondents were male and 1 respondent was female.
The participants in the preliminary pre-testing phase from the Marche Region of Italy had
completed studies as follows: technical institute with specialization in economics,
undergraduate university courses with specialization in economics and master's university
courses with specialization in marketing. The study participants from the Marche Region of
Italy are fluent in English (100%), only 1 respondent is fluent in French (25%). 25% of the
study respondents have work experience between 21-30 years and 75% between 31-40 years.
There were 2 respondents (50%) with more than 20 years experience in tourism, and 2
respondents (50%) with less than 5 years experience. None of the Italian specialist respondents
participating in the survey are qualified as a travel agency technical manager.




The data collected on the socio-demographic characteristics of the tourist respondents (83
persons) allowed to outline the profile of the tourist, client of the travel agency in the North-
East Region of Romania and the profile of the tourist, client of the travel agency in the Marche
Region of Italy.

The consumer of tourist services through travel agencies in the North-East Region of
Romania is female (63%) and male (37%), aged between 18-30 years, with high school and
university education, and English proficient. It is a travel consumer, going on vacation once a
year (44%), 2-3 times a year (45%) and more than 4 times a year (11%), mainly purchasing
tourist services such as accommodation, transportation, car rental or other services. The number
of overnight stays is 2-3 nights for 45% of respondents, and 4-7 nights for 43% of respondents.
The consumer of air transport services opts for 1-2 flights per year (61%) and 3-5 flights per
year (32%). The consumer of car rental services opts for 1-2 rentals per year (79%), 3-5 rentals
per year (12%) and more than 6 rentals per year (9%). They use travel agency services for hotel
bookings (25%) and for booking tour guide services (25%). The stated purpose of travel is
mainly for rest and recreation, but also for attending conferences, scientific events and for
business. The preferred mode of travel is with the family. The level of satisfaction expressed as
a customer of the travel agency is positive when evaluating the tourist services purchased.

The consumer of tourist services through travel agencies in the Marche Region of Italy is
female (65%) and male (35%), aged between 41-50 years, with technical, professional and
university degrees, and English proficiency. It is a travel consumer, goes on vacation once a
year (50%), 2-3 times a year (40%) and more than 4 times a year (10%), mainly purchases
tourist accommodation and transportation services. The number of overnight stays is 2-3 nights
for 25% of respondents, and between 4-7 nights for 75% of respondents. The consumer of air
transportation services opts for 1-2 flights per year (88%) and for more than 6 flights per year
(13%). The consumer of car rental services opts for 1-2 rentals per year (75%) and for 3-5
rentals per year (25%). He/she uses travel agency services for hotel reservations (30%) and for
reservations of tour guide services (30%). The stated purpose of the trip is mainly for rest and
recreation. The preferred mode of travel is with the family. The level of satisfaction expressed
as a customer of the travel agency is positive when evaluating the tourist services purchased.

The subchapter Validation of the research instruments presents the analysis of the
problems encountered in the preliminary stage, the centralization of questions and answers, the
coding of questions and answers, the formulation and testing of hypotheses, the statistical
analysis of the data, the realization of an improved questionnaire in accordance with the
objectives of the research methodology and the presentation of the final questionnaire.

In the subchapter on Establishing the final sample of respondents, the criteria for
establishing the sample and the formula for calculating the sample were presented.

The subchapter Results of the preliminary research phase presents the following
conclusions:

- the entrepreneurs, managers and specialists surveyed believe that understanding the
latest market requirements is very important for the development and growth of the travel
agencies in which they operate;

- the theme of the research was received with interest by all respondents, who felt that the
current level of services purchased through travel agencies is decreasing and that investment
and more effort is needed to attract and develop the available human capital. The quality of
human capital determined by education and experience in the tourism industry creates the
necessary prerequisites for offering better services and specialized services to adapt to the
market through differentiation and to attract new customers, including international ones;

- there were some difficulties in accessing respondents during this period of the summer
season, which is characterized by an intense tourist activity (tourists take time for rest and




recreation, and tour operators have the responsibility to provide them with services that
correspond to their wishes).

The preliminary quantitative research led to an understanding of the role of the
entrepreneur and the manager of a travel agency from the perspective of the tourist respondents,
customers of the travel agency. Thus, the main roles that characterize the entrepreneur and
manager in tourism were identified: decision-making, informational and interpersonal.

The informational and interpersonal behavior pattern of the entrepreneur and manager in
tourism was measured by the level of education and experience as seen from the perspective of
the tourists, customers of travel agencies. The behavior pattern of the entrepreneur and manager
at the decision-making level was measured by the dimensions aimed at the adoption of
strategies to adapt the firm to the market.

These roles affect the performance of the travel agency, as measured by tourists' sense of
satisfaction with the quality of services purchased ( ) and consequently the
firm's market adaptation.

However, in order to understand which are the elements that can influence the level of
satisfaction of tourists and the adaptability of the firm to the market, the consumption behavior
of tourists, customers of travel agencies, was analyzed in a first stage.

Subsequently, two-dimensional comparative analyses were carried out to identify
significant effects between the perceptions of respondents from the North-East Region of
Romania and the Marche Region of Italy regarding the level of education and experience of the
tourism entrepreneur and manager, the importance of the tourism entrepreneur and manager for
tourists and the satisfaction of the tourist customers with the purchased tourism services. It was
observed that there were no significant differences between the perceptions of the tourists
participating in the study from the two countries. The results obtained confirm the secondary
hypotheses related to hypothesis H4 (H4. and H4s), in which the education of the entrepreneur
and manager influence the firm's adaptation to the market and the secondary hypotheses related
to hypothesis H5 (H5¢), in which the profile of the entrepreneur and manager influence the
firm's performance.

Comparative means analyses were conducted to identify similarities and significant
differences between the views of respondents from the North-East Region of Romania and the
Marche Region of Italy on the dimensions of adapting a travel agency to the market and the
competences needed by employees in a travel agency identified in the literature. Therefore,
there were no significant differences between the means of the two groups of respondents and
the important dimensions of adapting a travel agency to the market and the key competences
needed by employees in a travel agency were identified.

Subsequently, Spearman Correlation analyses were performed to measure the strength of
association or relationship between the level of education of the tourism entrepreneur and
manager and the adoption of the firm's market adaptation strategies; between the level of
experience of the tourism entrepreneur and manager and the adoption of the firm's market
adaptation strategies; between the firm's market adaptation and the adoption of the firm's market
adaptation strategies; between the consumption of tourism services purchased through travel
agencies and the country of residence of the tourists. The best Spearman coefficient values were
recorded for the correlation between entrepreneur’s education and manager's education with the
adoption of market adaptation strategy on human capital development (0.567; 0.544) indicating
a positive average relationship between variables; between entrepreneur experience and
manager experience with the adoption of market adaptation strategy on human capital
development (0.552; 0.543), indicating a positive average relationship between variables. There
is a relationship between the consumption of tourism services purchased through travel agencies
and tourists' country of residence (0.372), indicating a weak positive relationship between the
variables.




Next, 2 multiple regression analyses were conducted analyzing the effect of independent
variables on dependent variables. In the first case, employee profile influences the firm's
adaptation to the market. The dependent variable is the firm's adaptation to the market. The
independent variables are entrepreneur's education, manager's education, entrepreneur's
experience, manager's experience, employee's education, employee's experience. The
regression equation for firm-market adaptation from the preliminary research has predictive
effect for entrepreneur education (0.022) and employee education (0.420), with significance
level p < 0.05. In the second case, employee profile influences customer satisfaction. The
dependent variable is customer satisfaction. The independent variables are entrepreneur's
education, manager's education, entrepreneur's experience, manager's experience, employee's
education, employee's experience. The regression equation for customer satisfaction from the
preliminary research has predictive effect for manager's experience level (0.477) with
significance level p < 0.05.

Chapter Six, Final results of applied research presents the final version of the
application and analysis of the dimensions of the study. This chapter highlights the achievement
of the empirical research purpose and objectives. The qualitative analyses found in this part of
the paper aim at interpreting the opinions of all categories of respondents (entrepreneurs and
managers, tourism specialists and tourists customers and non-customers) from the perspective
of their experiences, beliefs and behaviors. The quantitative analyses in this part of the paper
aim at measuring the internal consistency of the constructs, measuring the correlations between
the variables using Spearman Rho correlations and multiple regression analysis.

The subchapter Methodology used in the final research phase presents the analysis of the
perception of the role of the education and experience of the manager of a travel agency in the
context of the adoption of strategies to adapt the firm to the market, carried out through a mixed
method. The choice of the mixed qualitative and quantitative research on the semi-structured
questionnaire model is justified by its use in probing in depth the perceptions of the role of the
entrepreneur/manager in the context of the adoption of the firm's market adaptation strategies.
The final research consisted in the organization of activities for the administration of the
enhanced semi-structured questionnaires for entrepreneurs and managers, specialists and
tourists.

The subchapter Establishing the representative sample of respondents for the final stage
took into account the results obtained in the pre-testing stage. First, it was verified that the firm
resources represented by the quality of human capital in travel agencies and the strategies
adopted by them in their effort to achieve superior performance through tourist/customer
satisfaction are similar in the two research areas. Secondly, it was taken into account that the
travel agency market is predominantly small firms with few employees and the respondents are
very busy in their daily tasks in the summer season while tourists are on vacation.

The information identified in the literature on sample sizes for qualitative research and
on sample sizes for quantitative research was taken into account. Respecting the identified
criteria, the qualitative research targeted a sample of entrepreneurs and/or managers and
specialists from Romania, while the quantitative research targeted a sample of tourists,
customers and non-customers from the North-East Region of Romania.

It also considered the time constraint on data collection in the final stage concentrated
between May-July 2024. Consequently, the response rate is considered to be in line with the
characteristics of the respondents.

The final qualitative research subchapter led to the understanding of the role of a travel
agency manager from the perspective of entrepreneur and manager respondents, specialist
respondents and tourist respondents.




The decision-makers in travel agencies in the context of adopting market adaptation
strategies were identified by the respondents. Thus, the owner, the travel manager and the
employees have to participate together in the adoption of market adaptation strategies in order
to work as a team. In the travel agency, the entrepreneur also has other roles within the firm.

Nine entrepreneurs and/or travel agency managers from the North-East Region of
Romania participated in the survey. Thus 44% of the respondents are tourism managers. All the
entrepreneurs surveyed hold a tourism patent.

Respondents consider the role of the education and experience of a travel agency's
entrepreneur to be important in terms of decision-making, informational and interpersonal. The
entrepreneur positively influences the choice of strategies to adapt the firm to the market. The
entrepreneur manages to develop excellent relationships and networks at local, regional,
national and international levels, attracting customers including from international markets.
Education and experience provide a solid foundation of skills, knowledge and abilities that
positively influence the choice of market adaptation strategies given the complexity of current
and emerging markets (climate, geopolitical issues, conflicts, etc.).

Respondents consider the role of a travel agency manager to be very important in the
adoption and implementation of strategies from a decision-making, informational and
interpersonal point of view. His/her legal, professional, cultural, social and moral
responsibilities enable the smooth running of the whole activity of the travel agency.

The role of the entrepreneur and manager in tourism affects the performance of the travel
agency, as measured by their sense of satisfaction with the overall performance of the firm
(financial and non-financial). The responses recorded indicate a positive correlation between
the level of education and experience of entrepreneurs and managers and the performance of
the firm, with the satisfaction of the respondents being predominantly positive. The non-
financial performance of the firm is rated as much better than the financial results.

The entrepreneurial and managerial profile in a travel agency was identified on the basis
of analyzing the correlation between the education of the entrepreneur and manager, the
experience of the entrepreneur and manager, the specific competences in the tourism industry
and the adaptation of the firm to the market. Entrepreneurs and managers in tourism are of both
genders, female and male, with an average age between 41 and 50 years. The entrepreneur and
manager of a travel agency is predominantly educated to EQF level 7 (Master's degree), with
more than 20 years of work experience and an average of 13 years of experience in the tourism
industry, while the average entrepreneurial and/or managerial experience is 8 years. Pre-
university fields of study are: electrical engineering, philology, geography, public
administration, economics-administration, mathematics-physics, social sciences, accounting,
classical high school, scientific high school. The university fields of study are: economics,
geography tourism and tourism and hotel management, tourism, marketing, psychology,
economics — finance and banking, history, natural sciences. The foundation training programs
in the tourism industry are: tourism agent/local guide, national guide, trainer, manager in
tourism activity, specializations for the promotion of cultural/historical heritage,
environmentalist tour guide, tour manager (group leader). All of the managers interviewed are
English speakers. In general, other languages known are French, Italian and Spanish. 100% of
the interviewed managers hold a tourism patent.

In conclusion, the education of a manager in a travel agency, in addition to the
entrepreneur, requires education in tourism through higher education and professional
qualification courses in tourism leading to the tourism certificate/patent, continuing education
specialized in tourism and other areas such as management, sales, marketing, psychology,
negotiation, human resources, legislation.

Tourist respondents consider that the education of employees in travel agencies requires
first of all theoretical knowledge in the fields of geography, history, sales, marketing, human




resources and last but not least knowledge of how to protect the environment. Important areas
considered by tourists are communication, knowledge of foreign languages and geography,
which confirms the interpersonal and informational role of the entrepreneur and manager.

Entrepreneurs and/or managers respondents and tourism specialists respondents consider
that the most important skills needed to run a travel agency are customer problem solving,
communication and knowledge of ethics. Tourist respondents consider that the most important
competences needed to run the activities of the travel agency are creative thinking, efficiency
and calmness in crisis situations, decision making ability, listening skills and knowledge of the
tourism sector, which confirms the decision-making role of the entrepreneur and manager in a
travel agency.

The profile of the travel agency was identified based on the analysis of the following
socio-demographic data of the firms: type of travel agency, mode of organization of the travel
agency, age or seniority of the firm (years), size of the firm (number of employees), number of
persons employed with university education in the last 5 years. Thus, there were 89% of travel
agencies with organization activity and 11% of travel agencies with intermediation activity;
according to the way of organizing the sale of tourism products and services, 78% of travel
agencies with mixed sales and 22% of travel agencies with online sales only; according to the
age of the firm on the market, travel agencies have an average age of 10 years; there were small
travel agencies with 0 - 9 employees (89%) and a single agency with 10 - 49 employees (11%).
The entrepreneurs and managers of travel agencies participating in the study mentioned that the
number of people employed with a university degree in the last 5 years averaged 3 individuals.

The study was attended by 18 tourism industry specialists of Romanian nationality
(teachers who teach subjects, modules and/or courses in entrepreneurship and tourism,
representatives of associations specialized in the tourism industry and representatives of
tourism information and promotion centers, tourism experts). 77% of the specialists have the
professional status of a teacher, 1 respondent has the professional status of a researcher gr. 11
professional status, 1 respondent has the professional status of tourism information center
coordinator, 1 respondent has the professional status of vice-president of tourism association, 1
respondent has the professional status of tourism expert. All respondents are proficient in
English. Some of the respondents also have knowledge of French, Italian, Spanish. One
respondent is proficient in Chinese. 67% of the expert respondents are female and 33% of the
respondents are male. 22% of the respondents are aged 51 - 60 years, 56% are aged 41 - 50
years, and 5% are aged 31 - 40 years.

The professionals, participating in the final stage of the study, have a university degree:
39% have a post-doctoral degree, 33% have a PhD, 22% have a Master's degree and 6% of the
respondents have a Bachelor's degree. They have work experience between 21-30 years in 44%
and work experience between 11-20 years in 39%, 1 respondent has work experience between
31-40 years (6%) and 2 respondents have work experience between 0-10 years (11%). There
were 5 respondents (28%) with more than 20 years of experience in tourism, 5 respondents
(28%) with 11-20 years of experience, 3 respondents (16%) with 5-10 years of experience in
tourism and 5 respondents (28%) with less than 5 years of experience in tourism. The
entrepreneurial intention of the specialists was measured by holding the tourism patent: 7
respondents (39%) participating in this study hold the tourism patent, while 11 respondents
(61%) participating in this study do not hold the tourism patent.

The courses and modules taught by the professional respondents with teaching status are
categorized as follows: Business Administration in Tourism, Agrotourism/Local Gastronomic
Spots, Creation and Marketing of Tourism Products, Business Communication and Negotiation,
Communication, Marketing and Public Relations in Tourism, Accounting, Applied Research in
the Service Market, Business Economics, Tourism Economics, Business Ethics and
Sustainability, Interpretation of Cultural Heritage, Management, Management of tourism




activities, Marketing, Tourism marketing, Methodology of scientific work, Market research
methods and techniques, Organization of events, Tourism planning and arrangement, Statistics,
Hotel and restaurant technology, Tourist heritage, Tourist guide techniques.

The areas of specialization of specialist respondents are: Business Administration,
Economics, Economics - Trade, Tourism and Services, Finance, Geography, Management,
Marketing, Marketing, Public Relations, Rural Tourism/Agrotourism, Tourism and Regional
Development.

In the final stage, the profile of the tourist in the North-East Region of Romania was
outlined. The consumer of tourist services through travel agencies comes from urban areas,
mainly from lasi county, is female (65%) and male (35%), aged between 18-30 years old,
unmarried, with a net monthly income under 2100 ron (420 Euro equivalent), and is proficient
in English. He is a consumer of travel, goes on vacation at least once a year, mainly purchases
tourist services of accommodation, stays, transportation and circuits. The level of satisfaction
expressed by him as a customer of the travel agency is positive when evaluating the tourist
services purchased.

In terms of the predominant organizational learning model in travel agencies that leads to
performance, all three categories of respondents consider that the most important direction of
organizational learning is based on tacit experience from interaction (customers, employees,
partners, etc.).

The results confirm previous studies ( ) on the need to accumulate
skills, knowledge, entrepreneurial and/or managerial experience in the tourism industry for
market adaptation and performance.

The final quantitative research subchapter was aimed at understanding the role of a travel
agency manager from the perspective of respondents who are tourist customers of travel
agencies. Of the total 226 respondents, 41% (92 respondents) have purchased tourism services
through travel agencies in the last two years. Among these, there were 75 respondents from the
North-East Region of Romania who purchased tourist services through travel agencies in the
last two years.

Statistical analyses, internal consistency tests, the Spearman Rho correlation coefficient
analysis and multiple regression analysis were performed. Descriptive statistics were carried
out in order to highlight gender, place of residence, marital status, income, foreign languages
known in order to identify the tourism consumption behavior of travel agency customers.

First, the results of this study show that education and experience have an influence on
the firm's market adaptation, being positively correlated with the adoption of market adaptation
strategies oriented to human capital development. Thus, hypotheses H1 and H2 are validated.

Second, a positive correlation was observed between firm-market adaptation and the
adoption of firm-market adaptation strategies. Among these, strong correlations were identified
between the adoption of the strategy focused on establishing close and stable ties with key
partners and the strategy focused on developing the human capital of the travel agency; strong
correlation between the adoption of the strategy focused on customer safety and the strategy
focused on promoting the travel agency; strong correlation between the adoption of the strategy
focused on establishing close and stable ties with key partners and the strategy focused on
customer safety. A positive correlation is observed between the firm's adaptation to the market
and the firm's orientation towards high quality strategy, with p > 0.05, therefore the secondary
hypothesis H3a is not confirmed. We thus validate hypothesis H3 with the secondary hypotheses
H3b, H3¢, H34, H3e H3¢, H3g, H3p being confirmed.

Third, multiple regression analyses were conducted to analyze the effect of the influence
of employee profile on the firm's market adaptation and customer satisfaction. Employee profile
was represented by entrepreneur's education, manager's education, entrepreneur's experience,
manager's experience, employee's education, employee's experience. The regression equation




for firm-market adaptation has predictive effect for entrepreneur education and employee
experience. Therefore, hypotheses H4 (H4. and H4y) are validated. The regression equation for
customer satisfaction has predictive effect for manager experience level. Hence, hypothesis H5
(H5e) is validated.

Entrepreneurship in the tourism industry in Romania brings into focus the behavior of the
entrepreneur and manager who select and combine all relevant factors for the realization of
quality services in optimal conditions of activity in order to achieve performance (

). Among these factors, the quality of human capital formed through
education and experience determines over time the adoption of strategies for adapting to the
market in each context.

The performance of a business depends on satisfied customers (

). In agrowing international tourism market, Romania's North-
East Development Reglon relies mainly on domestic tourism. The region is an important source
of national outbound tourists who require support and advice on holiday destinations, and travel
agencies have a key role to play in this. They face difficulties generated by the evolution of
digital technology and the changing consumer behavior that increasingly decides based on the
information available online (

In conclusion, the education and experience of the company’s staff has a strong influence
in the relationship with its customers ( and contributes to the efficiency
of the decision-making process by influencing the productivity of the entrepreneur (




CONCLUSIONS, CONTRIBUTIONS, PROFESSIONAL
ETHICS, LIMITS AND FUTURE DIRECTIONS FOR ACTION

Final conclusions

The results of the research showed that the opinions of entrepreneurs and managers, the
perceptions of specialists and the perceptions of tourists are intertwined, with the participants
having a good overview of what the market demands in the tourism industry mean.

Analyzing the results obtained through the mixed research, it was concluded that the
entrepreneurs and/or managers and specialists to whom the questionnaire was administered
believe that the role of education, the role of experience, understanding the requirements of
tourists, customers or non-customers of travel agencies in the context of adopting strategies for
adapting the firm to the market is very important for the development and growth of travel
agencies, which shows that the topic of the research was received with interest from
entrepreneurs and managers, specialists, but also from tourists.

Entrepreneurs and managers see a need for continuous training in the tourism industry,
with more than 20 years of work experience, 11-20 years of experience in the tourism industry
and an average of 8 years of entrepreneurial and/or managerial experience.

An entrepreneur and manager's education and experience are the result of continually
accessing sources of knowledge and are essential for career advancement, personal
development and contributing to the development of the industry in which they work.
Experiential learning or internships are a mandatory element in contemporary education, which
contribute to the training of future generations of entrepreneurs and/or managers.

Continuing education in the tourism industry entails regular participation in business,
leadership and entrepreneurship training courses, operating systems and applications courses,
decision-making and management courses. It is also necessary for the entrepreneur and
manager to adapt to changes in related fields such as digitalization and artificial intelligence
(Al). Academic training programs and practical training programs for entrepreneurs and/or
managers are necessary for business survival and growth of firms in the tourism industry.
Entrepreneurship education contributes to the knowledge of strategies to adapt the firm to the
market.

Experience is based on people's intellectual, affective and practical characteristics.
Experience is found in passions, it unfolds in space and time, it is a moving force that brings
about transformation.

Tourists considered that the most important skills needed for employees in the tourism
industry were creative thinking, efficiency and calmness in crisis situations, critical decision
making capacity, listening skills and knowledge of the tourism sector/field.

The study aimed to identify the role of the education and experience of the manager of a
travel agency in the context of the adoption of strategies to adapt the firm to the market, which
led to an approach based on which to emphasize that the education and experience of the
entrepreneur and/or manager can be a predictor for the firm's adaptation to the market and
performance.

The entrepreneurial and managerial profile is created by the education and experience of
each individual throughout his/her career and by the organizational behavior adopted through
the market adaptation strategies implemented.

Entrepreneurship is a form of economic activity that generates jobs and mobilizes human
and financial capital. The entrepreneur or founder of the firm plays a central role in the process
of adapting the firm to the market, together with its managers and employees.




Firms use blended strategies of accessing knowledge sources and organizational learning
that lead to performance improvement based on the two learning models (STI model - Science,
Technology and Innovation and DUI model - Doing, Using and Interacting). Thus, the most
appropriate model in the tourism industry is based on interaction.

Experience in tourism is based on the tacit knowledge acquired by human capital through
practical experience in the industry, on category of tourism services and on individual regions.
Active entrepreneurs and managers can transfer knowledge to employees through practical
workshops to solve real business problems identified.

Intercultural communication skills and knowledge of international languages, particularly
English, are of great importance in business management and especially in business
management in the tourism industry.

The tourism industry needs entrepreneurs and managers with vision, creativity and the
ability to innovate. For today's entrepreneurs and managers, the strategic adaptation of the
organization is a necessity that starts from a moral motivation in its relationship with its
shareholders, its relationship with its customers and its relationship with the community.

Contributions of doctoral research

The presented doctoral thesis reflects a constant and sustained effort made during the four
years of doctoral studies. For the elaboration of this work | followed the guidance provided by
the doctoral coordinator prof. univ. dr. habilit. Gina lonela Butnaru and the members of the
guidance committee which was formed by Mrs. prof. univ. dr. habilit. Viorica Chirila, Mrs.
scientific researcher. 1. dr. habilit. Alina-Petronela Marin-Haller and Mrs. conf. univ. dr. Mirela
Stefanica.

The analyzed studies present information on the aspects that build entrepreneurial and
managerial profile in other industries and in the tourism industry. Considering the fact that the
literature offers little information on the subject - the role of the education and experience of
the manager of a travel agency in the context of the adoption of strategies for adapting the firm
to the market - we consider that this doctoral thesis contributes with relevant and scientifically
validated information that will improve the vision of the entrepreneurial and managerial profile
specific to entrepreneurs and/or managers of travel agencies.

Among the important theoretical contributions are: the analysis of the concept of
education, the analysis of the concept of experience, the analysis of the strategies of adaptation
of the firm to the market, the analysis of the concept of performance (financial performance and
non-financial performance), the analysis of the role of education and experience of the
entrepreneur and the manager of the travel agency in the context of the adoption of strategies
of adaptation of the firm to the market in the areas researched.

During the course of this research, a literature review was conducted, complemented by
two bibliometric analyses using the qualitative research software VOSviewer. Using it, articles
collected from the widely accepted Scopus database in the scientific research environment were
analyzed ( ).

The resulting relationships were pursued on the two proposed directions "The role of
education and experience of human capital in tourism in the context of adopting strategies to
adapt the firm to the market™ and "The role of the entrepreneur and manager in tourism™.

In the first bibliometric analysis, the entrepreneur was identified as the focal point of
business management in the tourism industry. Also, employment, whether as dependent
employment, self-employment or entrepreneurship, generates work experience, industry-
specific experience or entrepreneurial experience, and employment in a country thus
contributes to the sustainable development of that country. Entrepreneurs play a significant role
in adopting strategies to adapt the firm to the market, and their business performance influences




the introduction of innovations, contributes to customer satisfaction and ensures a high quality
of life for individuals.

In the second bibliometric analysis, a longitudinal visualization map was generated with
the labels of the countries that have published articles on the topic researched in the PhD thesis.
An increasing trend of interest on this topic was observed also in Romania. The research
analyzed by bibliometric analysis identified education, experience and skills of human capital
employed in tourism as predictors of tourism performance. Long-term adaptation strategies of
firms aim at social impact in their communities and regions, making the difference between
tourism destinations at the local level and tourism destinations at the global level. The last
decade has also witnessed a shift from a focus on the financial performance of tourism industry
firms to a non-financial performance based on sustainable development, quality of life of
stakeholders, including tourism employees and local communities.

From a theoretical point of view, the research presents the role of the entrepreneur and
the manager in travel agencies by building a picture of the level of education, level of
experience, strategic behavior adopted and the firm's performance. Travel agencies are
generally small sized businesses and have limited financial resources to adopt important market
adaptation strategies. The results suggest that by relying on internal resources, developing
internal resources, as well as obtaining new external resources, travel agencies could partially
address these challenges by positively influencing performance.

Research on firm-market adaptation decision making has emphasized the importance of
accumulating education and experience. However, there are studies that focus on the benefits
of accumulated knowledge and experience without taking into account the costs involved for
human capital formation ( ).

The endorsement of the questionnaire by the guiding committee and the application of
the questionnaire to tourism industry specialists, entrepreneurs and managers allowed to
identify a high degree of interest in the research topic.

The first issue considered was that there is little research on the work of tourism firms,
and basic aspects of their operation and organization are often ignored. Currently, research in
the field of tourism is focused on innovation, technology, sustainability. This study therefore
fills these gaps.

The second aspect of interest was the practical usefulness of the results for travel agency
employees and young people interested in building a career in the tourism industry. Most of the
time, they consider that a passion for travel is enough to be able to work as an employee or
entrepreneur in this sector. Tenacity, continuous experience in tourism-specific companies,
continuous knowledge of tourist destinations, consumer behavior and technology, availability
of financial resources are mandatory conditions that develop over many years.

The third aspect concerns the affective and financial value attributed to the years of
general and specialized training and formative experience of tourism staff in the service of
tourists, whether customers or non-customers, which is reflected in their level of satisfaction
and loyalty. Technological developments over the last decade, large databases, artificial
intelligence and the emergence of online booking platforms are all factors contributing to the
decline in these values.

The research tools developed were considered complex and complete, allowing an
accurate assessment of the variables investigated, contributing to obtaining valuable results.

The comments recorded on the research topic in the preliminary stage were similar in
both research areas, which confirms the importance of knowing the language and culture of the
interviewees ( ), in this case Italian language and culture.

The practical contribution of this research stands out for the timeliness of the information
presented, based on real, concrete, practical aspects, obtained on the basis of data analysis
generated thru the aggregation of the semi-structured questionnaires employed.




From a practical point of view, the application of mixed methods research (qualitative
and quantitative) has meant that some of the inherent limitations associated with one research
method can be offset by the advantages of the other. One of the advantages of mixed methods
research was that it allowed words, pictures and description to be used to give meaning to
numbers, while numbers were used to give precision to words, pictures and descriptions.
Another advantage of mixed-method research is that it is based on meanings obtained from the
perspective of specialists as respondents ( ).

The doctoral thesis is a practical contribution for entrepreneurs and/or managers of
tourism agencies, for specialists in the field and for future generations of graduates as
employees in the tourism industry. The research topic studied in this doctoral thesis is highly
topical, which is why it was desired to identify the correlations between education, experience,
firm's adaptation to the market and performance. Therefore, the usefulness of continuous
training of entrepreneurs and/or managers was demonstrated.

Entrepreneurs and/or travel agency managers will be able to take decisions on strategies
for adapting the business to the market through the opportunity offered by the knowledge gained
and previous experience. The role of each stakeholder in the firm built up over time and
supported by reputation and professional status must be considered in decision-making.
Empirical evidence shows that education and experience positively influence the firm's market
adaptation and overall firm performance.

Knowledge of these aspects allows specialists in the educational environment to train the
necessary skills of a future entrepreneur and / or manager who works or intends to work in the
tourism industry, encouraging and facilitating the development of new businesses in the
evolution of their career, thus contributing to economic growth and development.

Professional ethics in research

The methodology applied in the empirical research involved the use of data collection
tools that underpin the decision-making system in firms, thus raising issues of professional
ethics that are mandatory to be taken into account.

The research involved the collection and processing of personal data provided by
entrepreneurs and managers, specialists and tourists in Romania and Italy. Data collection was
carried out in compliance with the provisions of European legislation and with the provisions
of Romanian and Italian legislation on the processing of personal data and the protection of
privacy in the electronic communications sector.

The questionnaires administered in the PhD thesis research have in the introduction
explanations regarding the confidentiality of the data provided, anonymity and voluntary
participation in completing the questionnaire. The information provided by the study
participants, without reference to their names, has been used for the intended purpose of this
doctoral thesis and will be used for future publication of articles at conferences, in scientific
journals/journals or books.




Limitations of doctoral research

The limitations of the study refer to the high proportion of articles available online in
terms of literature. It should be emphasized that most publications currently offer this possibility
of access and therefore this option does not significantly influence the research results.
Nevertheless, the data presented contribute to the general understanding of the concepts
described in the study.

Limited time and financial resources made it difficult to contact entrepreneurs, managers
and to identify tourists who frequently purchase travel services through travel agencies, which
led to self-selection of respondents. It was also taken into account that the travel agency market
is dominated by small firms with few employees and that respondents are very busy in their
daily tasks in the summer season while tourists are on vacation, resulting in small comparison
groups, but which were considered appropriate for the research stage.

Other errors may arise from the researcher's subjective interpretation of respondents’
answers, from the sampling resulting from the final stage of the research, while statistical
hypothesis testing was conducted under conditions of assumed risk.

Future directions for action related to doctoral research

A first research direction could be the replication of this doctoral thesis research. The
replication of the research is opportune because it could be followed whether the results
obtained could be confirmed or not. Future research requires the integration or elimination of
certain dimensions related to the research instruments used in order to highlight the
entrepreneurial and managerial profile specific to travel agencies.

The literature review included in this doctoral thesis forms the basis for future research
on firm-market adaptation strategies and sources of education and experience in tourism
through specific bibliometric methods. Therefore, the second research direction resulting from
the findings of the two bibliometric analyses concerns the education of entrepreneurs and/or
managers on sustainable development, in addition to the continuous development of the types
of education identified during the research.

Another research direction is to carry out additional comparative and quantitative
research on a larger scale in order to enrich the preliminary research. This will add value to the
present analysis.

For an advanced qualitative research it would be interesting to expand the sample of
entrepreneurs and/or managers and specialists at local, national, European and even global level
in order to be able to identify the role of education and experience of the entrepreneur and/or
manager of a travel agency in the context of the adoption of strategies for adapting the firm to
the market in relation to cultural, economic and social aspects.

At the same time, it may be considered useful to conduct future mixed research on the
competences of all types of employees in travel agencies from the perspective of entrepreneurs
and/or managers and specialists. Future research should focus on the effects of the roles of the
entrepreneur and/or manager on the firm's financial performance.

In conclusion, the doctoral thesis provides an up-to-date tourism industry snapshot of the
role of education and experience specific to the employees of travel agencies at the present time
based on a longitudinal research, from a theoretical point of view (for a thorough knowledge of
them), and on a mixed research, from an entrepreneurial and/or managerial perspective, from
the perspective of tourism specialists and from the perspective of tourists customers and/or non-
customers of travel agencies.




BIBLIOGRAPHY

Scientific books and scientific articles:

Aazami, M., & Shanazi, K. (2020). Tourism wetlands and rural sustainable livelihood: The case
from Iran. Journal of Outdoor Recreation and Tourism, 30, 100284.
https://doi.org/10.1016/j.jort.2020.100284

Abu Bakar, B. (2020). Integrating spirituality in tourism higher education: A study of tourism
educators’  perspectives. Tourism Management Perspectives, 34, 100653.
https://doi.org/10.1016/j.tmp.2020.100653

Adejimi, A., Oyediran, O. S., & Ogunsanmi, E. B. (2010). Employing Qualitatively Enriched
Semi Structured Questionnaire in Evaluating ICT Impact on Nigerian “Construction
Chain Integration”. The Built & Human Environment Review, 3(1).

Adeola, O. (2016). Human capital development in the hospitality industry in Nigeria.
Worldwide Hospitality and Tourism Themes, 8(2), 149-157.
https://doi.org/10.1108/whatt-11-2015-0054

Agag, G., Yasser Moustafa Shehawy, Almoraish, A., Eid, R., Houyem Chaib Lababdi,
Thouraya Gherissi Labben, & Said Shabban Abdo. (2024). Understanding the
relationship between marketing analytics, customer agility, and customer satisfaction: A
longitudinal perspective. Journal of Retailing and Consumer Services, 77, 103663—
103663. https://doi.org/10.1016/j.jretconser.2023.103663

Agheorghiesei (Corodeanu), D. T. (2013). Politici de eticad in sdnatate in turismul rural si
agroturism. unde ne aflam, unde trebuie sd ajungem. Centrul de Eticd si Politici de
Sanatate, Universitatea de Medicind si Farmacie ,,Gr.T. Popa”, lasi, 29-36
https://www.cabidigitallibrary.org/doi/pdf/10.5555/20133209156

Aguiar-Quintana, T., Moreno-Gil, S., & Picazo-Peral, P. (2016). How could traditional travel
agencies improve their competitiveness and survive? A qualitative study in Spain.
Tourism Management Perspectives, 20, 98-108.
https://doi.org/10.1016/j.tmp.2016.07.011

Airey, D. (2024). Fifty years of tourism education in annals. Annals of Tourism Research, 104,
103689-103689. https://doi.org/10.1016/j.annals.2023.103689

Alexandra, Y., Situmorang, R., & Purnamaningsih, P. (2023). Entrepreneurship Education in
Hospitality and Tourism: Insights from Graduated Hospitality Students as Entrepreneurs.
International Journal of Academic Research in Business and Social Sciences, 13(5).
https://doi.org/10.6007/ijarbss/v13-i5/17017

Al-Hameed, K. A. A. (2022). Spearman’s correlation coefficient in statistical analysis. Int. J.
Nonlinear Anal. Appl, 13, 2008-6822. https://doi.org/10.22075/ijnaa.2022.6079

Alhammad, F. A., Aljarodi, A., & Al Weshah, G. A. (2021). Governmental intervention and
entrepreneurs’ personal values: qualitative evidence from Saudi Arabia. Middle East J.
Of Management, 8(1), 23. https://doi.org/10.1504/mejm.2021.10033655

Almeida, A., & Garrod, B. (2024). Drivers and inhibitors of entrepreneurship in Europe’s
Outermost Regions: Implications for entrepreneurship education. International Journal of
Management Education, 22(2), 100975-100975.
https://doi.org/10.1016/j.ijme.2024.100975

Alshurideh, M., Kurdi, B. A., Al-Gasaymeh, A., Abuhashesh, M., Jdaitawi, A., Alzoubi, H. M.,
Hamadneh, S., & Alquga, E. (2024). How metaverse can enhance customer awareness,
interest, engagement and experience: A practical study. International Journal of Data and
Network Science, 8(3), 1907-1914. https://doi.org/10.5267/j.ijdns.2024.1.022

Amin, I., Yousaf, A., Walia, S., & Bashir, M. (2021). What Shapes E-Learning Effectiveness
among Tourism Education Students? An Empirical Assessment during COVID19.



https://doi.org/10.1016/j.jort.2020.100284
https://doi.org/10.1016/j.tmp.2020.100653
https://doi.org/10.1108/whatt-11-2015-0054
https://doi.org/10.1016/j.jretconser.2023.103663
https://www.cabidigitallibrary.org/doi/pdf/10.5555/20133209156
https://doi.org/10.1016/j.tmp.2016.07.011
https://doi.org/10.1016/j.annals.2023.103689
https://doi.org/10.6007/ijarbss/v13-i5/17017
https://doi.org/10.1016/j.ijme.2024.100975

Journal of Hospitality, Leisure, Sport & Tourism Education, 100337.
https://doi.org/10.1016/j.jhiste.2021.100337

Amit, R., & Schoemaker, P. J. H. (2016). Firm Resources. The Palgrave Encyclopedia of
Strategic Management, 1-6. https://doi.org/10.1057/978-1-349-94848-2_481-1

Andrei, L. C. (2011). Economie. Ed. Economica. https://www.researchgate.net/profile/Liviu-
Andrei/publication/283123221_Economie/links/562bdd7808ae518e348100e1/Economi
e.pdf

Andresen, L., Boud, D., & Cohen, R. (2000). Experience-based learning. Understanding Adult
Education and Training. Published in Foley, G. (Ed.). Understanding Adult Education
and Training. Sydney: Allen & Unwin, 207-219, 1995.
https://doi.org/10.4324/9781003118299-22

Antonelli, G. (2009). Marketing agroalimentare. Specificita e temi di analisi. FrancoAngeli,
Milano, Italy.

Antonié, J. J., Matkovi¢, 1., & Kastelan, K. (2019). Evaluation of Hotel Companies Owning
Five-Star Hotels in Primorsko-Goranska County (Croatia) Using the Multi-Criteria
Approach.  Polish  Journal of Sport and  Tourism, 26(3), 35-39.
https://doi.org/10.2478/pjst-2019-0018

Aragjo, M., Reis, L., & Morais, . (2021). Innovation Strategies for Adaptation of Organizations
in a VUCA World. Proceedings of the European Conference on Innovation and
Entrepreneurship 2021, 2, 1245-1253. https://doi.org/10.34190/eie.21.162

Arrow, K. (1962). Chapter Title: Economic Welfare and the Allocation of Resources for
Invention. ISBN, 0-87014. https://www.nber.org/system/files/chapters/c2144/c2144.pdf

Assaker, G., Hallak, R., & O’Connor, P. (2018). Examining heterogeneity through response-
based unit segmentation in PLS-SEM: a study of human capital and firm performance in
upscale  restaurants.  Current  Issues in  Tourism, 23(2), 137-152.
https://doi.org/10.1080/13683500.2018.1490253

Asutay, M., & Ubaidillah. (2023). Examining the Impact of Intellectual Capital Performance
on Financial Performance in Islamic Banks. Journal of the Knowledge Economy.
https://doi.org/10.1007/s13132-023-01114-1

Ateljevic, J., & Page, S. J. (2014). Tourism and Entrepreneurship. Routledge.
https://doi.org/10.4324/9780080942728

Autoritatea Nationald de Supraveghere a Prelucrarii Datelor cu Caracter Personal. (2022,

August 22). infoRGPD. www.dataprotection.ro.
https://www.dataprotection.ro/?page=Informare_protectia_datelor_conf GDPR
Autoritatea Nationala pentru Calificari. (2024). Agent de turism.

https://intern.anc.edu.ro/virtualanc/crud/standarde/standarde_ocupationale 2014 prezen
t/brain/upload/Agent%20de%?20turism.pdf

Aydin, M. (2022). The impacts of political stability, renewable energy consumption, and
economic growth on tourism in Turkey: New evidence from Fourier Bootstrap ARDL
approach. Renewable Energy, 190, 467-473.
https://doi.org/10.1016/j.renene.2022.03.144

Aytekin, P., Virlanuta, F. O., Guven, H., Stanciu, S., & Bolakca, I. (2021). Consumers
Perception of Risk Towards Artificial Intelligence Technologies Used in Trade: A Scale
Development Study. Amfiteatru Economic, 23(56), 65.
https://doi.org/10.24818/ea/2021/56/65

Baciu, C. (2015). The evolution of educational means. A historical perspective. Procedia -
Social and Behavioral Sciences, 180, 280-285.
https://doi.org/10.1016/j.sbspro.2015.02.117

Badea, L., Serban-Oprescu, G. L., Dedu, S., & Pirosca, G. 1. (2020). The Impact of Education
for Sustainable Development on Romanian Economics and Business Students’ Behavior.



https://doi.org/10.1016/j.jhlste.2021.100337
https://doi.org/10.1057/978-1-349-94848-2_481-1
https://www.researchgate.net/profile/Liviu-Andrei/publication/283123221_Economie/links/562bdd7808ae518e348100e1/Economie.pdf
https://www.researchgate.net/profile/Liviu-Andrei/publication/283123221_Economie/links/562bdd7808ae518e348100e1/Economie.pdf
https://www.researchgate.net/profile/Liviu-Andrei/publication/283123221_Economie/links/562bdd7808ae518e348100e1/Economie.pdf
https://doi.org/10.4324/9781003118299-22
https://doi.org/10.34190/eie.21.162
https://www.nber.org/system/files/chapters/c2144/c2144.pdf
https://doi.org/10.1080/13683500.2018.1490253
https://doi.org/10.1007/s13132-023-01114-1
https://doi.org/10.4324/9780080942728
https://intern.anc.edu.ro/virtualanc/crud/standarde/standarde_ocupationale_2014_prezent/brain/upload/Agent%20de%20turism.pdf
https://intern.anc.edu.ro/virtualanc/crud/standarde/standarde_ocupationale_2014_prezent/brain/upload/Agent%20de%20turism.pdf
https://doi.org/10.1016/j.sbspro.2015.02.117

Sustainability, 12(19), 8169. https://doi.org/10.3390/su12198169

Badulescu, D., Saveanu, T., Trip, D.-T., & Badulescu, A. (2024). Business Opportunities and
Drivers for Health and Spa Tourism: A Qualitative Research on Baile Felix Spa Resort,
Romania. Sustainability, 16(5), 1807. https://doi.org/10.3390/su16051807

Bahre, H., Fergen, U., & Chasovschi, C. (2013). Bucovina as a tourist destination and the
impact of the recent international financial crisis. Recommendations for a modern
destination management approach in international destination marketing. Revista De
Turism - Studii Si cercetari in turism, 0(16), 7-14.
http://www.revistadeturism.ro/rdt/article/view/172/110

Bahri, E. S., Ali, J., & Aslam, M. (2023). Successful of Asnaf Entrepreneur: The Role of
Knowledge, Skills, and Ability. AZKA International Journal of Zakat & Social Finance,
1-22. https://doi.org/10.51377/azjaf.vol4no3.111

Balog, A., Bdjenaru, L., & Cristescu, 1. (2019). Aspecte metodologice privind dezvoltarea si
validarea scalelor de masurare in domeniul sandtatii. Revista romana de informatica si
automatica, 29(2). https://doi.org/10.33436/v2912y201907

Balsmeier, B., Buchwald, A., & Stiebale, J. (2014). Outside directors on the board and
innovative  firm  performance. = Research  Policy,  43(10),  1800-1815.
https://doi.org/10.1016/j.respol.2014.06.003

Banca d’Italia. (2021). Survey on International Tourism. Main findings.
https://www.bancaditalia.it/pubblicazioni/indagine-turismo-internazionale/2021-
indagine-turismo-internazionale/en_statistiche ITI1_18062021.pdf?language_id=1

Bandera, C., Keshtkar, F., Bartolacci, M. R., Neerudu, S., & Passerini, K. (2017). Knowledge
management and the entrepreneur: Insights from Ikujiro Nonaka’s Dynamic Knowledge
Creation model (SECI). International Journal of Innovation Studies, 1(3), 163-174.
https://doi.org/10.1016/}.ijis.2017.10.005

Bandura, A. (1999). Social Cognitive Theory: An Agentic Perspective. Asian Journal of Social
Psychology, 2(1), 21-41. https://doi.org/10.1111/1467-839x.00024

Barchi, G. (2019). Marche, unica regione italiana nella guida Best in Travel 2020 di Lonely
Planet. #Destinazionemarche Blog. https://www.destinazionemarche.it/marche-best-in-
travel-2020-lonely-planet/

Barcik, A. (2018). The Antitrust Compliance in Management Strategies of Enterprises — the
European Perspective. In Stanickova, M., L. Melecky, E. Kovafova and K. Dvorokova
(eds.) Proceedings of the 4th International Conference on European Integration 2018.
Ostrava:  VSB - Technical  University = of  Ostrava,  128-135.
https://is.muni.cz/publication/1459476/ICEI-2018_Proceedings.pdf

Barney, J. (1991). Firm Resources and Sustained Competitive Advantage. Journal of
Management, 17(1), 99-120. https://doi.org/10.1177/014920639101700108

Beata, G., Jaroslav, B., Katarina, Z., Martin, R., & Ivankova, V. (2021). The Effect of Education
and R D on Tourism Spending in OECD Countries: An Empirical Study.
Www.amfiteatrueconomic.ro, 23(58), 806. https://doi.org/10.24818/ea/2021/58/806

Belal, H. M., Kosaka, M., Shirahada, K., & Durowoju, O. A. (2023). Knowledge in
Servitization Management. In Springer eBooks. Springer Nature.
https://doi.org/10.1007/978-3-031-18687-5

Berezinets, I., Garanina, T., & llina, Y. (2016). Intellectual capital of a board of directors and
its elements: introduction to the concepts. Journal of Intellectual Capital, 17(4), 632—653.
https://doi.org/10.1108/jic-01-2016-0003

Bianchi, P. (2018). 4.0 La nuova rivoluzione industriale. Mulino, Bologna.

Biroul National de Statistica (BNS). (2022). TURISM Metadate. Biroul National de Statistica
(BNS) al Republicii Moldova, 1-12.
https://statistica.gov.md/public/files/Metadate/Turism.pdf



https://doi.org/10.3390/su12198169
https://doi.org/10.3390/su16051807
http://www.revistadeturism.ro/rdt/article/view/172/110
https://doi.org/10.51377/azjaf.vol4no3.111
https://doi.org/10.1016/j.ijis.2017.10.005
https://doi.org/10.1111/1467-839x.00024
https://is.muni.cz/publication/1459476/ICEI-2018_Proceedings.pdf
https://doi.org/10.1177/014920639101700108
https://doi.org/10.24818/ea/2021/58/806
https://doi.org/10.1007/978-3-031-18687-5
https://doi.org/10.1108/jic-01-2016-0003
https://statistica.gov.md/public/files/Metadate/Turism.pdf

Blandford, A. (2013). Semi-structured qualitative studies. Ucl.ac.uk. In: Soegaard, Mads and
Dam, Rikke Friis (eds.). "The Encyclopedia of Human-Computer Interaction, 2nd Ed.".
Aarhus, Denmark: The Interaction Design Foundation. Available online at
http://www.interactiondesign.org/encyclopedia/semi-
structured_qualitative_studies.html.
https://discovery.ucl.ac.uk/id/eprint/1436174/2/semi-structured_qualitative_studies.pdf

Borowski, P. (2013a). Strategy of adaptation as a mode of development in the contemporary
companies on energy sector examples. 2nd International Conference on Energy Systems
and Technologies, Egypt, 1-8.

Bratianu, C., & Bejinaru, R. (2020). COVID-19 induced emergent knowledge strategies.
Knowledge and Process Management, 28(1). https://doi.org/10.1002/kpm.1656

Brinza, G., Maftei, M.-M., & Butnaru, G. I. (2022). Entrepreneurship Versus EU Labour
Market. Current Situation and Prospects. European Administrative Area — Integration and
Resilience Dynamics Proceedings of the International Conference EU-PAIR 2022, 97—
112. http://eu-pair.uaic.ro/wp-content/uploads/2022/11/volum_EUPAIR_2022.pdf

Brocardi. (n.d.). Impresa (imprenditore) - Dizionario Giuridico. Brocardi.it. Retrieved June 23,
2022, from https://www.brocardi.it/dizionario/4322.html

Bruner, G. (2009). Marketing Scales Handbook. A Compilation of Multi-ltem Measures for
Consumer Behavior & Advertising Research, 5, 1-1046, GCBII Productions, LLC Fort
Worth, Texas USA. http://ndl.ethernet.edu.et/bitstream/123456789/49248/1/189.pdf

Brunner-Sperdin, A., & Peters, M. (2005). Importance and Measurement of Entrepreneurial
Quality and Processes in Tourism. Journal of Quality Assurance in Hospitality &
Tourism, 5(1), 73-90. https://doi.org/10.1300/j162v05n01_06

Brush, G. J., & Soutar, G. N. (2022). A Rasch analysis of service performance in a tourism
context. Journal of Business Research, 139, 338-353.
https://doi.org/10.1016/j.jbusres.2021.09.038

Buallay, A., Al-Ajmi, J., & Barone, E. (2021). Sustainability engagement’s impact on tourism
sector performance: linear and nonlinear models. Journal of Organizational Change
Management, ahead-of-print(ahead-of-print). https://doi.org/10.1108/jocm-10-2020-
0308

Buckley, R., & Mossaz, A. C. (2016). Decision making by specialist luxury travel agents.
Tourism Management, 55, 133-138. https://doi.org/10.1016/j.tourman.2016.02.002

Buckley, R., & Westaway OAM, D. (2021). Women report that nature tourism provides
recovery from psychological trauma. Tourism Recreation Research, 1-5.
https://doi.org/10.1080/02508281.2021.1917892

Bujang, M. A., Omar, E. D., Hui, D., & Hon, Y. K. (2024b). Sample size determination for
conducting a pilot study to assess reliability of a questionnaire. Restorative Dentistry and
Endodontics, 49(1). https://doi.org/10.5395/rde.2024.49.e3

Bulai, M., Rosu, L. 1., Cehan, A., Corodescu-Rosca, E., Muntele, 1., Niacsu, L., & Teodor-
Stanciu, T. (2020). Master Planul de Turism al judetului Neamt 2020-2030. Universitatea
Alexandru loan Cuza, lasi, 1-322. https://cjneamt.ro/wp-
content/uploads/2021/08/MASTER-PLANUL-DE-TURISM-2020-2030-
rev_compressed.pdf

Bulican, A. (2022). Tourist security issues in accommodation Units. International Scientific
Conference “30 Years of Economic Reforms in The Republic of Moldova: Economic
Progress Via Innovation and Competitiveness”, 2021, Chisinau, Republic of Moldova,
246-248. Https://D0i.0Org/10.53486/9789975155618.32

Burciu, A., & Kicsi, R. (2015). Knowledge as a distinctive resource of competitive advantage.
Ecoforum, 4(1), 9-14.

Burciu, A., Prelipcean, G., Bostan, 1., Chasovschi, C., Hapenciuc, V., Roman, C., Popescu, M.,



https://doi.org/10.1002/kpm.1656
http://eu-pair.uaic.ro/wp-content/uploads/2022/11/volum_EUPAIR_2022.pdf
https://www.brocardi.it/dizionario/4322.html
http://ndl.ethernet.edu.et/bitstream/123456789/49248/1/189.pdf
https://doi.org/10.1300/j162v05n01_06
https://doi.org/10.1016/j.jbusres.2021.09.038
https://doi.org/10.1108/jocm-10-2020-0308
https://doi.org/10.1108/jocm-10-2020-0308
https://doi.org/10.1016/j.tourman.2016.02.002
https://doi.org/10.1080/02508281.2021.1917892
https://doi.org/10.53486/9789975155618.32

& Vancea, R. (2008). Introducere in management. Ed. Economica.

Buswari, M., lIrawan, C. B., Priyanto, E., Ananda, A. F., & Bawono, S. (2024). The complete
guide to the tourism industry: strategies and competencies to become a successful tourism
entrepreneur and manager.
https://www.researchgate.net/publication/377563431 the complete_guide_to_the_touri
sm_industry_strategies_and_competencies_to_become_a_successful_tourism_entrepren
eur_and_manager

Butaru, L. T. (2022). Introducere in metodologia cercetarii calitative. Presa Universitara
Clujeana, 1-189.
https://www.researchgate.net/publication/321485760 _Introducere_in_metodologia_cerc
etarii_calitative_Presa_Universitara_Clujeana

Butnaru, G. 1., Maftei, M. M., & Stefanica, M. (2021). Reconfigurations of Business
Environment in Tourism Industry Under the Impact of COVID-19. New Trends in
Sustainable Business and Consumption. https://doi.org/10.24818/basiq/2021/07/042

Butnaru, G. ., Stefanicd, M., Maftei, M. M., & Anichiti, A. (2023). Strategies for improving
the quality of services to achieve economic-financial performance in tourism enterprises.
In: Sperka, R., Suchanek, P., Duhaéek Sebestova, J., Dolak, R. et al. (eds.), 2023. 4th
International conference on Decision making for Small and Medium-Sized Enterprises.
Conference Proceedings. Karvina: Silesian University in Opava, School of Business
Administration in Karvina, 43-53. ISBN 978-80-7510-554-7.
https://drive.google.com/file/d/14n6 MELCypSOHD1Jy9w1Mo8UGixhxRWQH/view

Cairns, H. M., Ritch, E. L., & Bereziat, C. (2021). Think Eco, Be Eco? The tension between
attitudes and behaviours of millennial fashion consumers. International Journal of
Consumer Studies. https://doi.org/10.1111/ijcs.12756

Cakar, K., & Aykol, S. (2020). Case Study as a Research Method in Hospitality and Tourism
Research: A Systematic Literature Review (1974-2020). Cornell Hospitality Quarterly,
193896552097128. https://doi.org/10.1177/1938965520971281

Calvaresi, D., Ibrahim, A., Calbimonte, J.-P., Schegg, R., Fragniere, E., & Schumacher, M.
(2021). The Evolution of Chatbots in Tourism: A Systematic Literature Review.
Information and Communication Technologies in Tourism 2021, 3-16.
https://doi.org/10.1007/978-3-030-65785-7_1

Camargo, B. A., Winchenbach, A., & Vazquez-Maguirre, M. (2022). Restoring the dignity of
indigenous people: Perspectives on tourism employment. Tourism Management
Perspectives, 41, 100946. https://doi.org/10.1016/j.tmp.2022.100946

Cambridge Dictionary. (2024, August  28). Focus. @CambridgeWords.
https://dictionary.cambridge.org/dictionary/english/focus#google_vignette

Camera di Commercio delle Marche. (2022). Deliberazione della giunta camerale. Pesaro
Capitale Italiana della Cultura 2024, 1-2.
https://albocamerale.camcom.it/marche/sites/marche/files/lwa/111923/atto_16 2022 38
_07_2022000021/3_Comu_%?20Pesaro%20Capitale%20ltaliana%20della%20Cultura%
202024.pdf

Canale, R. R., De Simone, E., Di Maio, A., & Parenti, B. (2019). UNESCO World Heritage
sites and tourism attractiveness: The case of Italian provinces. Land Use Policy, 85, 114—
120. https://doi.org/10.1016/j.1andusepol.2019.03.037

Cantillon, R. (2015). Richard Cantillon’s Essay on the Nature of Trade in General (Edited by
Richard van den Berg). Routledge. https://doi.org/10.4324/9781315794686

Caraus, V. (2016). Importanta comunicarii manageriale 1n exercitarea functiilor
managementului, 86-90.
https://ibn.idsi.md/sites/default/files/imag_file/86_90 Importanta%20comunicarii%20m
anageriale%20in%20exercitarea%20functiilor%20managementului.pdf



https://www.researchgate.net/publication/377563431_THE_COMPLETE_GUIDE_TO_THE_TOURISM_INDUSTRY_Strategies_and_Competencies_to_Become_a_Successful_Tourism_Entrepreneur_and_Manager
https://www.researchgate.net/publication/377563431_THE_COMPLETE_GUIDE_TO_THE_TOURISM_INDUSTRY_Strategies_and_Competencies_to_Become_a_Successful_Tourism_Entrepreneur_and_Manager
https://www.researchgate.net/publication/377563431_THE_COMPLETE_GUIDE_TO_THE_TOURISM_INDUSTRY_Strategies_and_Competencies_to_Become_a_Successful_Tourism_Entrepreneur_and_Manager
https://doi.org/10.24818/basiq/2021/07/042
https://drive.google.com/file/d/14n6MELCypSOHD1Jy9w1Mo8UGixhxRWQH/view
https://doi.org/10.1111/ijcs.12756
https://doi.org/10.1177/1938965520971281
https://doi.org/10.1016/j.tmp.2022.100946
https://doi.org/10.4324/9781315794686
https://ibn.idsi.md/sites/default/files/imag_file/86_90_Importanta%20comunicarii%20manageriale%20in%20exercitarea%20functiilor%20managementului.pdf
https://ibn.idsi.md/sites/default/files/imag_file/86_90_Importanta%20comunicarii%20manageriale%20in%20exercitarea%20functiilor%20managementului.pdf

Carlisle, S., Ivanov, S., Dijkmans, C., & Marco-Lajara, B. (2022). Environmental Skills Gaps
in  Tourism and Hospitality Organisations:  Evidence  from  Europe.
Figshare.cardiffmet.ac.uk, 70(3). https://hdl.handle.net/10779/cardiffmet.20081219.v1

Caruntu, C., & Lapadusi, M. L. (2009). Rata rentabilitatii financiare. impactul ratei rentabilitatii
financiare asupra dezvoltarii intreprinderii. The impact of the financial return on assets
over the company’s development, 95-108. https://core.ac.uk/download/pdf/6309475.pdf

Carvalho, 1., Costa, C., Lykke, N., & Torres, A. (2018). Agency, structures and women
managers’ views of their careers in tourism. Women’s Studies International Forum, 71,
1-11. https://doi.org/10.1016/j.wsif.2018.08.010

Cassel, S. H., Thulemark, M., & Duncan, T. (2017). Career paths and mobility in the Swedish
hospitality sector. Tourism Geographies, 20(2), 29-48.
https://doi.org/10.1080/14616688.2017.1402946

Cassia, F., & Magno, F. (2021). Cross-border e-commerce as a foreign market entry mode
among SMEs: the relationship between export capabilities and performance. Review of
International  Business and  Strategy, ahead-of-print(ahead-of-print), 1-17.
https://doi.org/10.1108/ribs-02-2021-0027

Castellacci, F. (2008). Technological paradigms, regimes and trajectories: Manufacturing and
service industries in a new taxonomy of sectoral patterns of innovation. Research Policy,
37(6-7), 978-994. https://doi.org/10.1016/j.respol.2008.03.011

Chaichi, K. (2012). Impact of Staff Training On Customer Satisfaction in Travel Agencies in
Klang Valley Malaysia. European Journal of Social Sciences ISSN 1450-2267 29(2),
270-282. https://www.researchgate.net/profile/Kamelia-
Chaichi/publication/267409735 Impact_of Staff Training_On_Customer_Satisfaction
_in_Travel_Agencies_in_Klang_Valley Malaysia/links/5d6491b0299bf1f70b0eb9al/I
mpact-of-Staff-Training-On-Customer-Satisfaction-in-Travel-Agencies-in-Klang-
Valley-Malaysia.pdf

Chasovschi, C., Bordeianu, O. & Clipa, D. (2014). Entrepreneurial Culture in Transition
Economies. The case of Romania and Republic of Moldova. Procedia Economics and
Finance 15, 1507-1514. d0i:10.1016/s2212-5671(14)00618-2

Chasovshi, C., & Bordeianu, O. (2021). Managementul firmelor de turism, comert si servicii,
1-97. Universitatea Stefan Cel Mare Din Suceava Facultatea De Stiinte Economice si
Administratie Publica. https://seap.usv.ro/wp-
content/uploads/sites/15/2021/03/ECTS_Il_MnFTCS_s2.pdf

Chelcea, S. (2001a). Tehnici de cercetare sociologicd. Www.academia.edu, 1-234. Scoala
nationala de studii politice si administrative.
https://www.academia.edu/17579465/Septimiu_chelcea_tehnici_de_cercetare_sociologi
cal?email_work_card=view-paper

Chen, L., & Guo, Y. (2023). Revisiting resources extraction perspective in determining the
tourism industry: Globalisation and human capital for next-11 economies. Resources
Policy, 85(Part A), 103818-103818. https://doi.org/10.1016/j.resourpol.2023.103818

Chidakel, A., Eb, C., & Child, B. (2020). The comparative financial and economic performance
of protected areas in the Greater Kruger National Park, South Africa: functional diversity
and resilience in the socio-economics of a landscape-scale reserve network. Journal of
Sustainable Tourism, 28(8), 1100-11109.
https://doi.org/10.1080/09669582.2020.1723602

Chingarande, A., & Saayman, A. (2018). Critical success factors for tourism-led growth.
International Journal of Tourism Research, 20(6), 800-818.
https://doi.org/10.1002/jtr.2233

Cho, Y. H., & Lee, J.-H. (2018). Entrepreneurial orientation, entrepreneurial education and
performance. Asia Pacific Journal of Innovation and Entrepreneurship, 12(2), 124-134.



https://hdl.handle.net/10779/cardiffmet.20081219.v1
https://core.ac.uk/download/pdf/6309475.pdf
https://doi.org/10.1016/j.wsif.2018.08.010
https://doi.org/10.1080/14616688.2017.1402946
https://doi.org/10.1108/ribs-02-2021-0027
https://doi.org/10.1016/j.respol.2008.03.011
https://www.researchgate.net/profile/Kamelia-Chaichi/publication/267409735_Impact_of_Staff_Training_On_Customer_Satisfaction_in_Travel_Agencies_in_Klang_Valley_Malaysia/links/5d6491b0299bf1f70b0eb9a1/Impact-of-Staff-Training-On-Customer-Satisfaction-in-Travel-Agencies-in-Klang-Valley-Malaysia.pdf
https://www.researchgate.net/profile/Kamelia-Chaichi/publication/267409735_Impact_of_Staff_Training_On_Customer_Satisfaction_in_Travel_Agencies_in_Klang_Valley_Malaysia/links/5d6491b0299bf1f70b0eb9a1/Impact-of-Staff-Training-On-Customer-Satisfaction-in-Travel-Agencies-in-Klang-Valley-Malaysia.pdf
https://www.researchgate.net/profile/Kamelia-Chaichi/publication/267409735_Impact_of_Staff_Training_On_Customer_Satisfaction_in_Travel_Agencies_in_Klang_Valley_Malaysia/links/5d6491b0299bf1f70b0eb9a1/Impact-of-Staff-Training-On-Customer-Satisfaction-in-Travel-Agencies-in-Klang-Valley-Malaysia.pdf
https://www.researchgate.net/profile/Kamelia-Chaichi/publication/267409735_Impact_of_Staff_Training_On_Customer_Satisfaction_in_Travel_Agencies_in_Klang_Valley_Malaysia/links/5d6491b0299bf1f70b0eb9a1/Impact-of-Staff-Training-On-Customer-Satisfaction-in-Travel-Agencies-in-Klang-Valley-Malaysia.pdf
https://www.researchgate.net/profile/Kamelia-Chaichi/publication/267409735_Impact_of_Staff_Training_On_Customer_Satisfaction_in_Travel_Agencies_in_Klang_Valley_Malaysia/links/5d6491b0299bf1f70b0eb9a1/Impact-of-Staff-Training-On-Customer-Satisfaction-in-Travel-Agencies-in-Klang-Valley-Malaysia.pdf
https://seap.usv.ro/wp-content/uploads/sites/15/2021/03/ECTS_II_MnFTCS_s2.pdf
https://seap.usv.ro/wp-content/uploads/sites/15/2021/03/ECTS_II_MnFTCS_s2.pdf
https://doi.org/10.1016/j.resourpol.2023.103818
https://doi.org/10.1080/09669582.2020.1723602
https://doi.org/10.1002/jtr.2233

https://doi.org/10.1108/apjie-05-2018-0028

Christou, E., & Chatzigeorgiou, C. (2019). Munich Personal RePEc Archive Experiential
learning through industrial placement in hospitality education: The meat in the sandwich
Experiential learning through industrial placement in hospitality education: The meat in
the sandwich. Journal of Contemporary Education, Theory & Research, 3(2), 34-41.
https://doi.org/10.5281/zen0d0.3635961

Chua, M., Ab Razak, N. H., Nassir, A. M., & Yahya, M. H. (2022). Dynamic capital structure
in Indonesia: Does the education and experience of CEOs matter? Asia Pacific
Management Review. https://doi.org/10.1016/j.apmrv.2021.05.003

Cliquet, R., & Avramov, D. (2018). Evolution Science and Ethics in the Third Millennium. In
Springer eBooks. Springer Nature. https://doi.org/10.1007/978-3-319-73090-5

Cohen, E. (1985). The tourist guide. Annals of Tourism Research, 12(1), 5-29.
https://doi.org/10.1016/0160-7383(85)90037-4

Comisia Europeana. (2008). Cadrul european al calificarilor Explicarea Cadrului european al
calificarilor pentru Invatarea de-a lungul vietii. Oficiul pentru Publicatii Oficiale ale
Comunitatilor Europene, 2008. https://europass.europa.eu/system/files/2020-05/EQF-
Archives-RO.pdf

Commissione Europea. (2008). 11 Quadro europeo delle qualifiche per 1’apprendimento
permanente (pp. 1-16). Ufficio delle pubblicazioni ufficiali delle Comunita europee,
2008. https://europass.europa.eu/system/files/2020-05/EQF-Archives-IT.pdf

Consiglio Nazionale delle Ricerche, & Istituto di Ricerca su Innovazione e Servizi per lo
Sviluppo. (2018). XXII EDIZIONE 2017/2018 Rapporto sul Turismo Italiano. Rogiosi
Editore. https://www.rogiosi.it/product/xxii-edizione-2017-2018-rapporto-sul-turismo-
italiano/

Constantinescu, M. (2011). Principii teoretice in dezvoltarea si implementarea chestionarelor
ca instrumente de sondare a pietei. Revista de Marketing Online (Journal of Online
Marketing), 5, 68-78.

Coteanu, 1. (2010). Micul dictionar academic, editia a II-a Academia Romana, Institutul de
Lingvistica Editura Univers Enciclopedic,
https://dexonline.ro/definitie/intreprindere%20

Coteanu, ., & Mares, L. (2009). Dictionarul explicativ al limbii romane (editia a [I-a revazuta
si adaugita). Academia Romand, Institutul de Lingvisticd, Ed. Univers Enciclopedic
Gold. https://dexonline.ro/sursa/dex09

Coves-Martinez, A. L., Sabiote-Ortiz, C. M., & Frias-Jamilena, D. M. (2022). Cultural
intelligence as an antecedent of satisfaction with the travel app and with the tourism
experience. Computers in Human Behavior, 127, 107049.
https://doi.org/10.1016/j.chb.2021.107049

Croes, R., & Semrad, K. J. (2012). Discounting Works in the Hotel Industry: A Structural
Approach to Understanding Why. Tourism Economics, 18(4), 769-779.
https://doi.org/10.5367/te.2012.0138

Cullen, U. A., & De Angelis, R. (2021). Circular entrepreneurship: A business model
perspective. Resources, Conservation and Recycling, 168, 105300, 1-9.
https://doi.org/10.1016/j.resconrec.2020.105300

Curtea de Conturi a Romaniei. (2016). SINTEZA Raportului de audit al performantei fondurilor
alocate prin bugetul Autoritatii Nationale pentru Turism pentru dezvoltarea si promovarea
turistica a Romaniei pentru perioada 2013-2015. 87, 68.
https://www.curteadeconturi.ro/uploads/5df5d1d1/2ec7c971/1e27241d/62cfa9b6/4e0ch
cc8/439b8e32/b2cha329/751675dc/Dep_IV_Sinteza AN_TURISM.pdf



https://doi.org/10.1108/apjie-05-2018-0028
https://doi.org/10.5281/zenodo.3635961
https://doi.org/10.1007/978-3-319-73090-5
https://doi.org/10.1016/0160-7383(85)90037-4
https://europass.europa.eu/system/files/2020-05/EQF-Archives-RO.pdf
https://europass.europa.eu/system/files/2020-05/EQF-Archives-RO.pdf
https://europass.europa.eu/system/files/2020-05/EQF-Archives-IT.pdf
https://dexonline.ro/definitie/intreprindere
https://dexonline.ro/sursa/dex09
https://doi.org/10.1016/j.chb.2021.107049
https://doi.org/10.5367/te.2012.0138

Curtea de Conturi Europeanad (2021). Raportul special Sprijinul acordat de UE sectorului
turismului, 1-62. https://www.eca.europa.eu/lists/ecadocuments/sr21_27/sr_eu-invest-
tourism_ro.pdf

David, A., Terstriep, J., Sospiro, P., & Scibe, E. (2019). Migrants’ digital knowledge flows:
How digital transformation shapes social behaviour. Forschung Aktuell, 06, Institut
Arbeit und Technik (1AT), Gelsenkirchen.
https://www.econstor.eu/bitstream/10419/197992/1/1666634328.pdf

De Siano, R., & Canale, R. R. (2022). Controversial effects of tourism on economic growth: A
spatial analysis on Italian provincial data. Land Use Policy, 117, 106081.
https://doi.org/10.1016/j.landusepol.2022.106081

Dediu, L., & State, O. (2018). Travel agency staff: the need for professional training in the
information technologies context of use. Cactus Tourism Journal, XVII (1), 23-31, ISSN
2247-3297. https://www.cactus-journal-of-tourism.ase.ro/Pdf/vol17/4.pdf

Del Baldo, M., Giampaoli, D., Macrellino, M., & Bontis, N. (2021). Intellectual capital’s link
with financing opportunities. Journal of Intellectual Capital. https://doi.org/10.1108/jic-
04-2021-0105

Del Gesso, C., Lodhi, R. N., Asif, M., & Cobanoglu, C. (2024). A bibliometric analysis of
intellectual capital research in the hospitality and tourism business setting. International
Journal of Hospitality Management, 119, 103713-103713.
https://doi.org/10.1016/j.ijhm.2024.103713

Del Giudice, M., Scuotto, V., Papa, A., Tarba, S. Y., Bresciani, S., & Warkentin, M. (2021).
A Self-Tuning Model for Smart Manufacturing SMEs: Effects on Digital Innovation.
Journal of Product Innovation Management, 38(1), 68-809.
https://onlinelibrary.wiley.com/doi/epdf/10.1111/jpim.12560

Dewally, M., & Gordon, R. (2022). Financial impact of partnerships on hospitality firms.
Annals of Tourism Research, 95, 103435. https://doi.org/10.1016/j.annals.2022.103435

DexOnline. (2021). Focus. Dexonline.ro. https://dexonline.ro/definitie/focus

Dictionarul Englez Oxford. (2024). guide verb - Definition, pictures, pronunciation and usage
notes | Oxford Advanced Learner’s Dictionary at OxfordLearnersDictionaries.com,
www.oxfordlearnersdictionaries.com/definition/english/guide_2

Dini, M., Pencarelli, T., & Splendiani, S. (2013). Marketing e strategie competitive in un settore
turbolento: il caso Eden Viaggi. Mercati e competitivita, 3, 107-126.
https://doi.org/10.3280/mc2013-003007

Dioguardi, G. (2010). Un percorso bibliofilo. Richard Cantillon: le origini dell’imprenditore.
Blog 2006-2010  Letteratura,  138-146.  http://www.gianfrancodioguardi.it/.
http://www.gianfrancodioguardi.it/articoli/pdf/richard-cantillon-le-origini-dell-
inprenditore.pdf

Drago, R. (2000). La nuova maturita. La competenza, 1-3. Centro studi Erickson —
Aggiornamento 2000. https://www.antev.net/la%20competenza.pdf

Drucker, P., Hesselbein, F. H., & Snyder Kuhl, J. (2015). Peter drucker’s five most important
questions enduring wisdom for young leaders. John Wiley & Sons, Inc., Hoboken, New
Jersey, 1-147.
http://dspace.vnbrims.org:13000/jspui/bitstream/123456789/4144/1/Peter%20Drucker%
275%20Five%20Most%20Important%20Questions%20Enduring%20Wisdom%20for%
20Today%27s%20Leaders.pdf

Dutescu, A., Popa, A. F., & Ponorica, A. G. (2014). Sustainability of the Tourism Industry,
Based on Financial Key Performance Indicators. Amfiteatru Economic Journal, ISSN
2247-9104, the Bucharest University of Economic Studies, 16(8), 1048-1062.
https://www.econstor.eu/bitstream/10419/168876/1/aej-v16-sn8-p1048.pdf

El Bilali, H., Strassner, C., & Ben Hassen, T. (2021). Sustainable Agri-Food Systems:



https://www.econstor.eu/bitstream/10419/197992/1/1666634328.pdf
https://doi.org/10.1016/j.landusepol.2022.106081
https://www.cactus-journal-of-tourism.ase.ro/Pdf/vol17/4.pdf
https://doi.org/10.1108/jic-04-2021-0105
https://doi.org/10.1108/jic-04-2021-0105
https://doi.org/10.1016/j.ijhm.2024.103713
https://doi.org/10.1016/j.annals.2022.103435
https://www.oxfordlearnersdictionaries.com/definition/english/guide_2
https://doi.org/10.3280/mc2013-003007
http://www.gianfrancodioguardi.it/articoli/pdf/richard-cantillon-le-origini-dell-inprenditore.pdf
http://www.gianfrancodioguardi.it/articoli/pdf/richard-cantillon-le-origini-dell-inprenditore.pdf
https://www.antev.net/la%20competenza.pdf
http://dspace.vnbrims.org:13000/jspui/bitstream/123456789/4144/1/Peter%20Drucker%27s%20Five%20Most%20Important%20Questions%20Enduring%20Wisdom%20for%20Today%27s%20Leaders.pdf
http://dspace.vnbrims.org:13000/jspui/bitstream/123456789/4144/1/Peter%20Drucker%27s%20Five%20Most%20Important%20Questions%20Enduring%20Wisdom%20for%20Today%27s%20Leaders.pdf
http://dspace.vnbrims.org:13000/jspui/bitstream/123456789/4144/1/Peter%20Drucker%27s%20Five%20Most%20Important%20Questions%20Enduring%20Wisdom%20for%20Today%27s%20Leaders.pdf
https://www.econstor.eu/bitstream/10419/168876/1/aej-v16-sn8-p1048.pdf

Environment, Economy, Society, and Policy. Sustainability, 13(11), 6260.
https://doi.org/10.3390/su13116260

Elmi, B., Bartoli, E., Fioretti, C., Pascuzzi, D., Ciucci, E., Tassi, F., & Smorti, A. (2020).
Children’s representation about travel: A comparison between what children remember
and what children desire. Tourism Management Perspectives, 33, 100580.
https://doi.org/10.1016/j.tmp.2019.100580

Elshaer, A. M., Khalifa, A., Guirat, R. B., Bulatovic, I., EI-Aidie, M., & Marzouk, A. M. (2024).
Managing Stress and Building Resilience in Tourism and Hospitality Entrepreneurship:
The Power of Psychological and Social Capital. Journal of Tourism and Services, 15(28),
89-115. https://doi.org/10.29036/jots.v15i28.601

eMarketing FormazioneTurismo. (2024). Corso Online Accompagnatore Turistico.
https://www.corsiturismo.it/corsi/corso-online-accompagnatore-turistico/

Emre Yildiz, H., Morgulis-Yakushev, S., Holm, U., & Eriksson, M. (2022). How do the source
and context of experiential knowledge affect firms’ degree of internationalization?
Journal of Business Research, 153, 378-391.
https://doi.org/10.1016/j.jbusres.2022.08.044

Espanol, J. B., Barayuga, S. J. R., Tariga, J. N., Erana, P. L.-L. C., Bautista, R. G., & Mayoya,
M. A. (2021). Enterprising Skills of Hospitality Management Students. American Journal
of Educational Research, 9(2), 72—-76. https://doi.org/10.12691/education-9-2-3

Europass. (n.d.). Cadrul european al calificarilor (CEC). Europass.europa.eu. Retrieved May 3,
2024, from https://europass.europa.eu/ro/instrumente-europass/cadrul-european-al-
calificarilor

Europass. (n.d.). Description of the eight EQF levels. Europass.europa.eu; Europass Unione
Europea. Retrieved May 3, 2024, from https://europass.europa.eu/it/description-eight-
eqf-levels

European Centre for the Development of VVocational Training, European Training Foundation,
United Nations Educational, Scientific and Cultural Organisation, and UNESCO Institute
for Lifelong Learning. (2019). Global inventory of regional and national qualications
frameworks 2019 Volume Il: National and regional cases. doi:10.2816/841519, 1-744.
https://www.cedefop.europa.eu/files/2225_en.pdf

European Comission. (2010). EUROPA - Competition - List of NACE codes.
https://ec.europa.eu/competition/mergers/cases/index/nace_all.html

European Commission (2013). Entrepreneurship 2020 Action Plan. Reigniting the
entrepreneurial spirit in Europe, Brussels: communication from the commission to the
european parliament, the council, the european economic and social committee and the
committee of the regions, COM (2012) 795 final, 1-33.

European Commission (2016). Program de actiune pentru antreprenorii seniori (SEAP), 1-60.
https://ec.europa.eu/programmes/erasmus-plus/project-result-content/bfe2e152-3250-
4525-a7ee-h55957262e21/Romanian%20version%200f%20the%20SEAP_curricula.pdf

European Commission. (2011). Community Innovation Survey - Eurostat. Europa.eu.
https://ec.europa.eu/eurostat/web/microdata/community-innovation-survey

European Commission. (2021). Commission Staff Working Document Evaluation Special
Scheme for travel agents of the Council Directive 2006/112/EC on the common system
of wvalue added tax {SWD (2021) 33 final}, 1-80. https://taxation-
customs.ec.europa.eu/system/files/2021-02/2_en_dts_evaluation_partl v3.pdf

European Commission. (2024). Jobs in EU Tourism. Final Report JPP (DG GROW). Internal
Market, Industry, Entrepreneurship and SMEs, 1-98. https://single-market-
economy.ec.europa.eu/system/files/2024-
02/Final%20Report%20JP8%20%28DG%20GROW%29%20-
%20J0bs%20in%20EU%20Tourism_.pdf



https://doi.org/10.3390/su13116260
https://doi.org/10.1016/j.tmp.2019.100580
https://doi.org/10.29036/jots.v15i28.601
https://www.corsiturismo.it/corsi/corso-online-accompagnatore-turistico/
https://doi.org/10.1016/j.jbusres.2022.08.044
https://doi.org/10.12691/education-9-2-3
https://europass.europa.eu/ro/instrumente-europass/cadrul-european-al-calificarilor
https://europass.europa.eu/ro/instrumente-europass/cadrul-european-al-calificarilor
https://europass.europa.eu/it/description-eight-eqf-levels
https://europass.europa.eu/it/description-eight-eqf-levels
https://www.cedefop.europa.eu/files/2225_en.pdf
https://ec.europa.eu/competition/mergers/cases/index/nace_all.html
https://taxation-customs.ec.europa.eu/system/files/2021-02/2_en_dts_evaluation_part1_v3.pdf
https://taxation-customs.ec.europa.eu/system/files/2021-02/2_en_dts_evaluation_part1_v3.pdf
https://single-market-economy.ec.europa.eu/system/files/2024-02/Final%20Report%20JP8%20%28DG%20GROW%29%20-%20Jobs%20in%20EU%20Tourism_.pdf
https://single-market-economy.ec.europa.eu/system/files/2024-02/Final%20Report%20JP8%20%28DG%20GROW%29%20-%20Jobs%20in%20EU%20Tourism_.pdf
https://single-market-economy.ec.europa.eu/system/files/2024-02/Final%20Report%20JP8%20%28DG%20GROW%29%20-%20Jobs%20in%20EU%20Tourism_.pdf
https://single-market-economy.ec.europa.eu/system/files/2024-02/Final%20Report%20JP8%20%28DG%20GROW%29%20-%20Jobs%20in%20EU%20Tourism_.pdf

European Parliament (2016). Education for personal development and well-being, Lifelong
Learning  Interest Group -  Report, Brussels, 1-10.  http://www.llI-
interestgroup.eu/pdf/LLLIG _report_1 2016.pdf

European Parliament (2021). Intreprinderile Mici si Mijlocii. 1-6.
https://www.europarl.europa.eu/ftu/pdf/ro/ftu_2.4.2.pdf

European Union (2003). Commission Recommendation 2003/361/EC of 6 May 2003
concerning the definition of micro, small and medium-sized enterprises, L 124/36 EN
Official Journal of the European Union, 36-41, https://eur-
lex.europa.eu/LexUriServ/LexUriServ.do?uri=0J:L:2003:124:0036:0041:en:PDF.

European Union. (2002, July 31). Directiva 2002/58/CE a Parlamentului European si a
Consiliului din 12 iulie 2002 privind prelucrarea datelor personale si protejarea
confidentialitatii in sectorul comunicatiilor publice (Directiva asupra confidentialitatii si
comunicatiilor electronice). https://eur-lex.europa.eu/legal-
content/RO/TXT/?uri=CELEX:32002L0058

Eurostat. (2010). European Commission Community Innovation Survey 2010 Synthesis
Quality Report.
https://ec.europa.eu/eurostat/cache/metadata/Annexes/inn_cis2_esms_an5.pdf

Eurostat.  (2018). Community innovation survey 2018 (CIS2018) (inn_cisl1l).
https://ec.europa.eu/eurostat/cache/metadata/en/inn_cis11_esms.htm

Fagerberg, J. (2009). A Guide to Schumpeter. Confluence. Interdisciplinary Communications
2007/2008. 20-22.
https://www.researchgate.net/publication/270794018 A Guide_to_Schumpeter

Fan Ning-xue. (2019). Persistence and Change: Evolution of the Definitions of “Education” in
the Past 40 Years After China’s Reform and Opening-Up. US-China Education Review
B, 9(2). https://doi.org/10.17265/2161-6248/2019.02.003

Fan, Y., Poto¢nik, K., & Chaudhry, S. (2021). A process-oriented, multilevel, multidimensional
conceptual framework of work-life balance support: A multidisciplinary systematic
literature review and future research agenda. International Journal of Management
Reviews, 23(4). https://doi.org/10.1111/ijmr.12254

Fernandes, C., Ferreira, J. J., Raposo, M., Sanchez, J. C., & Hernandez—Sanchez, B. (2018).
Determinants of entrepreneurial intentions: an international cross-border study.
International Journal of Innovation Science, 10(2), 129-142. https://doi.org/10.1108/
1J1S-02-2017-0017.

Field, A. (2009). Discovering statistics using Spss (and sex and drugs and rock ’n’ roll). SAGE
Publications Ltd. Third Edition.

Figueroa-Domecq, C., de Jong, A., & Williams, A. M. (2020). Gender, tourism &
entrepreneurship: A critical review. Annals of Tourism Research, 84, 102980.
https://doi.org/10.1016/j.annals.2020.102980

Finocchiaro, P. A. (2022). What is the role of place attachment and quality of life outcomes in
employee retention? Worldwide Hospitality and Tourism Themes, 14(3).
https://doi.org/10.1108/whatt-02-2022-0017

Foris, D., Crihalmean, N., & Foris, T. (2020). Exploring the Environmental Practices in
Hospitality through Booking Websites and Online Tourist Reviews. Sustainability,
12(24), 10282. https://doi.org/10.3390/su122410282

Freeman, R. E. (2010). The Stakeholder Concept and Strategie Management. Strategic
Management, 31-51. https://doi.org/10.1017/cb09781139192675.005

Freire, J., & Crowther, D. (2007). Tourism industry working practices and its impact on a geo-
brand image. Social Responsibility Journal, 3(2), 73-81.
https://doi.org/10.1108/17471110710829759

Friedman, M. (1970, September 13). The Social Responsibility of Business Is to Increase Its



http://www.lll-interestgroup.eu/pdf/LLLIG_report_1_2016.pdf
http://www.lll-interestgroup.eu/pdf/LLLIG_report_1_2016.pdf
https://www.europarl.europa.eu/ftu/pdf/ro/FTU_2.4.2.pdf
https://ec.europa.eu/eurostat/cache/metadata/Annexes/inn_cis2_esms_an5.pdf
https://ec.europa.eu/eurostat/cache/metadata/en/inn_cis11_esms.htm
https://www.researchgate.net/publication/270794018_A_Guide_to_Schumpeter
https://doi.org/10.17265/2161-6248/2019.02.003
https://doi.org/10.1111/ijmr.12254
https://doi.org/10.1016/j.annals.2020.102980
https://doi.org/10.1108/whatt-02-2022-0017
https://doi.org/10.3390/su122410282
https://doi.org/10.1017/cbo9781139192675.005
https://doi.org/10.1108/17471110710829759

Profits. The New York Times. https://www.nytimes.com/1970/09/13/archives/a-
friedman-doctrine-the-social-responsibility-of-business-is-to.html

Fritsch, M., Sorgner, A., & Wyrwich, M. (2019). Types of institutions and well-being of self-
employed and paid employees in Europe. Small Business Economics.
https://doi.org/10.1007/s11187-019-00274-2

Fu, H., Okumus, F., Wu, K. & Kdéseoglu M. A. (2019). The entrepreneurship research in
hospitality and tourism, International Journal of Hospitality Management, 78, 1-12. ISSN
0278-4319, https://doi.org/10.1016/j.ijhm.2018.10.005

Fu, X., Kirillova, K., & Lehto, X. Y. (2022). Travel and life: A developmental perspective on
tourism consumption over the life course. Tourism Management, 89, 104447, 1-11.
https://doi.org/10.1016/j.tourman.2021.104447

Gabbianelli, L., & Pencarelli, T. (2020). Exploring some marketing practices in management
consulting firms: evidence from small service firms in Italy. The TQM Journal, ahead-
of-print(ahead-of-print). https://doi.org/10.1108/tgm-12-2019-0308

Galloway, L., & Brown, W. (2002). Entrepreneurship education at university: a driver in the
creation of high growth firms? Education + Training, 44(8/9), 398-405.
https://doi.org/10.1108/00400910210449231

Garboan, R. (2007). Metode de cercetare utilizate in evaluare. Transylvanian Review of
Administrative Sciences, 20/2007, 33-51.

Gardiner, S., Vada, S., Yang, E. C. L., Khoo, C., & Le, T. H. (2022). Recreating history: The
evolving negotiation of staged authenticity in tourism experiences. Tourism
Management, 91, 104515. https://doi.org/10.1016/j.tourman.2022.104515

Garin, A., & Quinteros, B. (2020). Caracterizacion de los emprendedores y su percepcion sobre
el turismo rural: Curarrehue, Chile. PASOS. Revista de Turismo Y Patrimonio Cultural,
18(2), 219-234. https://doi.org/10.25145/j.pas0s.2020.18.015

Gautam, P., Singh, B. P., Singh, S., Shankar Lal Bika, & Tiwari, R. P. (2023). Education as a
soft power resource: A systematic review. Heliyon, 10(1), e23736-e23736.
https://doi.org/10.1016/j.heliyon.2023.e23736

Gazzetta ufficiale dell’Unione europea. (2016). Regolamento (UE) 2016/679 del Parlamento
Europeo e del Consiglio del 27 aprile 2016 relativo alla protezione delle persone fisiche
con riguardo al trattamento dei dati personali, nonché alla libera circolazione di tali dati
e che abroga la direttiva 95/46/CE (regolamento generale sulla protezione dei dati).
https://eur-lex.europa.eu/legal-content/it/txt/pdf/?uri=celex:32016r0679

Gazzetta Ufficiale della Repubblica Italiana. (2016, December 30). Decreto Legislativo 30
dicembre 2016, n. 254 Attuazione della direttiva 2014/95/UE del Parlamento europeo e
del Consiglio del 22 ottobre 2014, recante modifica alla direttiva 2013/34/UE per quanto
riguarda la comunicazione di informazioni di carattere non finanziario e di informazioni
sulla diversita’ da parte di talune imprese e di taluni gruppi di grandi dimensioni,
https://www.gazzettaufficiale.it/eli/id/2017/01/10/17G00002/sg

Gazzetta Ufficiale della Repubblica Italiana. (2018, August 10). Decreto Legislativo 10 agosto
2018, n. 101 Disposizioni per I’adeguamento della normativa nazionale alle disposizioni
del regolamento (UE) 2016/679 del Parlamento europeo e del Consiglio, del 27 aprile
2016, relativo alla protezione delle persone fisiche con riguardo al trattamento dei dati
personali, nonche’ alla libera circolazione di tali dati e che abroga la direttiva 95/46/CE
(regolamento generale sulla protezione dei dati). www.gazzettaufficiale.it.

Gelter, J., Fuchs, M., & Lexhagen, M. (2022). Making sense of smart tourism destinations: A
qualitative text analysis from Sweden. Journal of Destination Marketing & Management,
23, 100690. https://doi.org/10.1016/j.jdmm.2022.100690

Gismera Tierno, L., Pérez-Macias, N., & Medina-Molina, C. (2020). Visual Thinking Boosting
Spanish Higher Education Students’ Entrepreneurial Intentions. Journal of the



https://www.nytimes.com/1970/09/13/archives/a-friedman-doctrine-the-social-responsibility-of-business-is-to.html
https://www.nytimes.com/1970/09/13/archives/a-friedman-doctrine-the-social-responsibility-of-business-is-to.html
https://doi.org/10.1007/s11187-019-00274-2
https://doi.org/10.1016/j.ijhm.2018.10.005
https://doi.org/10.1108/00400910210449231
https://doi.org/10.1016/j.tourman.2022.104515
https://doi.org/10.25145/j.pasos.2020.18.015
https://doi.org/10.1016/j.heliyon.2023.e23736
https://doi.org/10.1016/j.jdmm.2022.100690

Knowledge Economy, 12(8/9), 1-17. https://doi.org/10.1007/s13132-020-00700-x

Godovykh, M., & Tasci, A. D. A. (2020). Customer experience in tourism: A review of
definitions, components, and measurements. Tourism Management Perspectives, 35,
100694.

Gomes, E., Sousa, C. M. P., & Vendrell-Herrero, F. (2018). International Marketing Agility.
Special Issue Call for Papers from International Marketing Review. Emerald Publishing.
https://www.emeraldgrouppublishing.com/archived/products/journals/call_for_papers.ht
m%3Fid%3D7071

Gomes, E., Sousa, C. M. P., & Vendrell-Herrero, F. (2020). International marketing agility:
conceptualization and research agenda. International Marketing Review, 37(2), 261-272.
https://doi.org/10.1108/imr-07-2019-0171

Governo Italiano Presidenza del Consiglio dei Ministri. (1983). LEGGE 17 maggio 1983, n.
217 Legge quadro per il turismo e interventi per il potenziamento e la qualificazione
dell’offerta turistica. actualizata 2024. https://www.normattiva.it/do/atto/export

Graham, A. K., Morecroft, J. D. W., Senge, P. M., & Sterman, J. D. (1992). Model-supported
case studies for management education. European Journal of Operational Research,
59(1), 151-166. https://doi.org/10.1016/0377-2217(92)90012-x

Grant, R. M. (1991). The Resource-Based Theory of Competitive Advantage: Implications for
Strategy Formulation. California Management Review, 33(3), 114-135.

Grant, R. M. (2021). Contemporary Strategy Analysis. In Google Books. John Wiley & Sons.
Books.Google.lIt/Books?HI=Ro&Lr=&ld=Tadjeaaagbaj&Oi=Fnd&Pg=Pr5&Dqg=Grant

Gribincea, A., & Birca, 1. (2017). Securitatea Turistilor — factor important in promovarea
turismului autohton, 258-262.
https://ibn.idsi.md/sites/default/files/imag_file/258 262 _Securitatea%?20turistilor%20%
E2%80%93%20factor%20important%20in%20promovarea%?20turismului%20autohton.
pdf

Grosu, M. (2016). Sustinerea omului antreprenor la intreprinderile micro, mici si mijlocii. In:
Probleme ale stiintelor socioumanistice i modernizarii Invatamantului Conferinta
stiintifica anuala a profesorilor si cercetatorilor UPS ,,Jon Creangd”. Chisindu, Republica
Moldova, 18(2), 303-311. ISBN 978-9975-46-294-5

Gruas, L. G., Perrin-Malterre, C., & Hoibian, O. (2024). How green can they be? A survey of
ski tourers’ pro-environmental behaviour. Leisure Studies, 1-17.
https://doi.org/10.1080/02614367.2024.2301946

Guarini, G., Laureti, T., & Garofalo, G. (2020). Socio-institutional determinants of educational
resource efficiency according to the capability approach: An endogenous stochastic
frontier analysis. Socio-Economic Planning Sciences, 100835.
https://doi.org/10.1016/j.seps.2020.100835

Hadjielias, E., Christofi, M., Christou, P., & Hadjielia Drotarova, M. (2021). Digitalization,
agility, and customer value in tourism. Technological Forecasting and Social Change,
121334. https://doi.org/10.1016/j.techfore.2021.121334

Hagemans, 1., Spierings, B., Weltevreden, J., & Hooimeijer, P. (2023). Crowd-pleasing, niche
playing and gentrifying: Explaining the microgeographies of entrepreneur responses to
increasing tourism in Amsterdam. Annals of Tourism Research, 102, 103627.
https://doi.org/10.1016/j.annals.2023.103627

Hague, P. (2006). Practical guide to market research  full, 1-200.
https://www.b2binternational.com/assets/ebooks/mr_guide/practical-guide-to-market-
research_full.pdf

Hallak, R., Lindsay, N. J., & Brown, G. (2011). Examining the Role of Entrepreneurial
Experience and Entrepreneurial Self-Efficacy on SMTE Performance. Tourism Analysis,
16(5), 583-599. https://doi.org/10.3727/108354211x13202764960744



https://doi.org/10.1007/s13132-020-00700-x
https://www.emeraldgrouppublishing.com/archived/products/journals/call_for_papers.htm%3Fid%3D7071
https://www.emeraldgrouppublishing.com/archived/products/journals/call_for_papers.htm%3Fid%3D7071
https://doi.org/10.1108/imr-07-2019-0171
https://www.normattiva.it/do/atto/export
https://doi.org/10.1016/0377-2217(92)90012-x
https://books.google.it/BOOKS?HL=RO&LR=&ID=TADJEAAAQBAJ&OI=FND&PG=PR5&DQ=GRANT
https://ibn.idsi.md/sites/default/files/imag_file/258_262_Securitatea%20turistilor%20%E2%80%93%20factor%20important%20in%20promovarea%20turismului%20autohton.pdf
https://ibn.idsi.md/sites/default/files/imag_file/258_262_Securitatea%20turistilor%20%E2%80%93%20factor%20important%20in%20promovarea%20turismului%20autohton.pdf
https://ibn.idsi.md/sites/default/files/imag_file/258_262_Securitatea%20turistilor%20%E2%80%93%20factor%20important%20in%20promovarea%20turismului%20autohton.pdf
https://doi.org/10.1080/02614367.2024.2301946
https://doi.org/10.1016/j.seps.2020.100835
https://doi.org/10.1016/j.techfore.2021.121334
https://doi.org/10.1016/j.annals.2023.103627
https://doi.org/10.3727/108354211x13202764960744

Haller, A.-P. (2012). Concepts of Economic Growth and Development. Challenges of Crisis
and of Knowledge. Economy Transdisciplinarity Cognition, 15(9), 66-71.
https://www.ugb.ro/etc/etc2012n01/09fa.pdf

Halmaghi, E.-E., lancu, D., & Bacila, M.-L. (2017). The Organization’s Internal Environment
and Its Importance in the Organization’s Development. International Conference
KNOWLEDGE-BASED ORGANIZATION, 23(1), 378-381.

Héamaléinen, J., & Matikainen, P. (2018). Mechanisms and Pedagogical Counterforces of
Young People’s Social Exclusion: Some Remarks on the Requisites of Social
Sustainability. Sustainability, 10(7), 2166. https://doi.org/10.3390/su10072166

Hang, K. W., & Penny, W. Y. K. (2011). Impacts of Casino Gaming on Small Tourism Ventures
in Macao. Asia Pacific Journal of Tourism Research, 16(5), 573-593.
https://doi.org/10.1080/10941665.2011.597581

Hargreaves, J., & Seale, C. (1981). The Use of a Semi-Structured Questionnaire to Reveal
Participants’ Perceptions of an In-Service Masters Course in Biological Education.
British Journal of In-Service Education, 7(2), 118-124.
https://doi.org/10.1080/0305763810070206

Harries, T. (2021). Understanding small business adaptation to natural hazards: A critical
review. International Journal of Disaster Risk Reduction, 63, 102403.
https://doi.org/10.1016/j.ijdrr.2021.102403

Hasan, M. M., & Uddin, M. R. (2022). Do intangibles matter for corporate policies? Evidence
from organization capital and corporate payout choices. Journal of Banking & Finance,
135, 106395. https://doi.org/10.1016/j.jbankfin.2021.106395

Hategan, C. D., & Imbrescu, C. (2011). Contabilitatea si Performanta Economico—Financiara
(Accounting and economic and financial performance). Studia Universitatis Vasile
Goldis Arad, Seria Stiinte Economice. 21. 38-45.
https://www.researchgate.net/publication/308904468_Contabilitatea_si_Performanta_E
conomico-Financiara_Accounting_and_economic_and_financial_performance

Havlovska, N., Illiashenko, O., Konoplina, O., Shevchuk, I., Hlynska, A., & Prytys, V. (2020).
Strategic Adaptation as a Way of Managing Organizational Changes in the Context of
Implementing a Safety Oriented Enterprise Management Approach. TEM Journal, 9(3),
1053-1061. https://doi.org/10.18421/TEM93-29

Herman, G. V., llies, D. C., Dehoorne, O., Ilies, A., Sambou, A., Caciora, T., Diombera, M., &
Lazuran, A. (2020). Emitter and tourist destination in Romania. Baltic Journal of Health
and Physical Activity, 12(Special Issue 1), 120-138.
https://doi.org/10.29359/bjhpa.12.spec.iss1.14

Hidayat, S., Setiawan, M., Rohman, F., & Ananda Sabil Hussein. (2023). Does Adapting the
Business Environment Have a More Dominant Effect on Business Performance Than
Optimizing Company’s Resources? Strategies to Improve Business Performance.
Advances in Economics, Business and Management Research, 14-26.
https://doi.org/10.2991/978-94-6463-214-9 3

Higuera, H. J. G., Rogelja, T., & Secco, L. (2023). Policy framework as a challenge and
opportunity for social innovation initiatives in eco-tourism in Colombia. Forest Policy
and Economics, 157(103076), 1-15. https://doi.org/10.1016/j.forpol.2023.103076

Hossain, M. R., Akhter, F., & Sultana, M. M. (2022). SMEs in Covid-19 crisis and combating
strategies: a systematic literature review (SLR) and a case from emerging economy.
Operations Research Perspectives, 9, 100222. ScienceDirect.
https://doi.org/10.1016/j.0rp.2022.100222

Huang, S. (Sam), Yu, Z., Shao, Y., Yu, M., & Li, Z. (2020). Relative effects of human capital,
social capital and psychological capital on hotel employees’ job performance.
International Journal of Contemporary Hospitality Management, 33(2), 490-512.



https://www.ugb.ro/etc/etc2012no1/09fa.pdf
https://doi.org/10.3390/su10072166
https://doi.org/10.1080/10941665.2011.597581
https://doi.org/10.1016/j.ijdrr.2021.102403
https://doi.org/10.1016/j.jbankfin.2021.106395
https://www.researchgate.net/publication/308904468_Contabilitatea_si_Performanta_Economico-Financiara_Accounting_and_economic_and_financial_performance
https://www.researchgate.net/publication/308904468_Contabilitatea_si_Performanta_Economico-Financiara_Accounting_and_economic_and_financial_performance
https://doi.org/10.18421/TEM93-29
https://doi.org/10.29359/bjhpa.12.spec.iss1.14
https://doi.org/10.2991/978-94-6463-214-9_3
https://doi.org/10.1016/j.forpol.2023.103076
https://doi.org/10.1016/j.orp.2022.100222

https://doi.org/10.1108/ijchm-07-2020-0650

Huete, R. (2007). Tourism Studies in Spain: The Role of Sociology in Degree Programmes,
Journal of Teaching in Travel and Tourism, 7, 73-92, doi:10.1300/J172v07n02_05

Hwang, J., Joo, K., & Moon, J. (2023). Relationships among Experience Economy, Tour
Quality, Tour Satisfaction, and Word-of-Mouth in the Senior Tourism Context in Korea:
The Moderating Role of Tour Guiding Services. Sustainability, 15(8), 6367.
https://doi.org/10.3390/su15086367

Hytti, U., & O’Gorman, C. (2004), What is ,enterprise education”? An analysis of the
objectives and methods of enterprise education programmes in four European countries,
Education + Training, 46(1), 11-23. https://doi.org/10.1108/00400910410518188

Institutul National de Statistica (2020). Proiectarea populatiei Romaniei pe regiuni de
dezvoltare si judete, la orizontul 2070, https://insse.ro/cms/ro/content/proiectarea-
popula%C8%9Biei-rom%C3%Az2niei-pe-regiuni-de-dezvoltare-%C8%99i-
jude%C8%9Be-la-orizontul-anului-2070

Institutul National de Statistica. (2023).
Actiunile_turistice_organizate_de_agentiile_de_turism_2022. 1-15.
https://insse.ro/cms/sites/default/files/field/publicatii/actiunile_turistice_organizate de
agentiile_de_turism_2022.pdf

Jardim, J., Bartolo, A., & Pinho, A. (2021). Towards a Global Entrepreneurial Culture: A
Systematic Review of the Effectiveness of Entrepreneurship Education Programs.
Www.preprints.org. https://doi.org/10.20944/preprints202104.0432.v1

Jardim, J., Bartolo, A., Pinho, A. (2021). Towards a Global Entrepreneurial Culture: A
Systematic Review of the Effectiveness of Entrepreneurship Education Programs.
Preprints, 2021040432, doi:10.20944/preprints202104.0432.v1

Jones, P., & Comfort, D. (2020). The COVID-19 crisis and sustainability in the hospitality
industry. International Journal of Contemporary Hospitality Management, ahead-of-
print(ahead-of-print). https://doi.org/10.1108/ijchm-04-2020-0357

Joo, D., Cho, H., & Woosnam, K. M. (2019). Exploring tourists’ perceptions of tourism
impacts. Tourism Management Perspectives, 31, 231-235.
https://doi.org/10.1016/j.tmp.2019.05.008

Juan, W., & Kexin, W. (2022). Fishery knowledge spillover effects on tourism economic
growth in China — Spatiotemporal effects and regional heterogeneity. Marine Policy, 139,
105019. 1-10. https://doi.org/10.1016/j.marpol.2022.105019

Kadir, N., & Karim, M. Z. A. (2012). Tourism and Economic Growth in Malaysia: Evidence
from Tourist Arrivals from Asean-S Countries. Economic Research-Ekonomska
Istrazivanja, 25(4), 1089-1100. https://doi.org/10.1080/1331677x.2012.11517550

Kahraman, O. C., & Demirdelen Alrawadieh, D. (2021). The impact of perceived education
quality on tourism and hospitality students’ career choice: The mediating effects of
academic self-efficacy. Journal of Hospitality, Leisure, Sport & Tourism Education, 29,
100333. https://doi.org/10.1016/j.jhlste.2021.100333

Kahveci, E. (2022). Business strategies for small- and medium-sized tourism enterprises during
COVID-19: a developing country case. Www.emerald.com; Journal of Hospitality and
Tourism Insights Emerald Insight, 1-25. https://www.emerald.com/insight/2514-
9792.htm

Kallmuenzer, A., Baptista, R., Kraus, S., Ribeiro, A. S., Cheng, C.-F., & Westhead, P. (2021).
Entrepreneurs’ human capital resources and tourism firm sales growth: A fuzzy-set
qualitative comparative analysis. Tourism Management Perspectives, 38, 100801.
https://doi.org/10.1016/j.tmp.2021.100801

Kallmuenzer, A., Kraus, S., Peters, M., Steiner, J., & Cheng, C.-F. (2019). Entrepreneurship in
tourism firms: A mixed-methods analysis of performance driver configurations. Tourism



https://doi.org/10.1108/ijchm-07-2020-0650
https://doi.org/10.3390/su15086367
https://doi.org/10.1108/00400910410518188
https://doi.org/10.20944/preprints202104.0432.v1
https://doi.org/10.1108/ijchm-04-2020-0357
https://doi.org/10.1016/j.tmp.2019.05.008
https://doi.org/10.1016/j.marpol.2022.105019
https://doi.org/10.1080/1331677x.2012.11517550
https://doi.org/10.1016/j.jhlste.2021.100333
https://www.emerald.com/insight/2514-9792.htm
https://www.emerald.com/insight/2514-9792.htm
https://doi.org/10.1016/j.tmp.2021.100801

Management, 74, 319-330. https://doi.org/10.1016/j.tourman.2019.04.002

Kamaluddin, A., & Rahman, R. A. (2013). The intellectual capital model: the resource-based
theory application. International Journal of Learning and Intellectual Capital, 10(3/4),
294. https://doi.org/10.1504/ijlic.2013.057427

Kamarck, A. M. (1976). The Tropics and Economic Development. The Johns Hopkins
University Press Baltimore and London.
https://documentsl.worldbank.org/curated/en/775691468780881698/pdf/multi-page.pdf

Kaplan, R. S., & Norton, D. P. (1996). Linking the Balanced Scorecard to Strategy. California
Management Review, 39, I, 53-79. http://www.strategyinstitute.co.za/pdf/bsc.pdf

Kaplan, R. S., & Norton, D. P. (2001). The strategy-focused organization: How balanced
scorecard companies thrive in the new business environment. Www.academia.edu,
23(1(3 parts) Part 1). Published by Soundview Executive Book Summaries, 10 LaCrue
Avenue, Concordville, Pennsylvania 19331 USA.
https://www.academia.edu/2218409/The_strategy_focused_organization_How_balance
d_scorecard_companies_thrive_in_the_new_business_environment

Kaplan, R. S., & Norton, D. P. (2004). The strategy map: guide to aligning intangible assets.
Strategy & Leadership, 32(5), 10-17. https://doi.org/10.1108/10878570410699825

Kearney, A., Harrington, D., & Rajwani, T. (2020). Entrepreneurial strategy making in tourism
organisations: a systematic review and future research agenda. International Journal of
Entrepreneurial Behavior & Research, 27(2), 496-519. https://doi.org/10.1108/ijebr-11-
2019-0627

Khasseh, A. A., Soheili, F., Moghaddam, H. S., & Chelak, A. M. (2017). Intellectual structure
of knowledge in iMetrics: A co-word analysis. Information Processing & Management,
53(3), 705-720. https://doi.org/10.1016/j.ipm.2017.02.001

Kim, H., & So, K. K. F. (2022). Two decades of customer experience research in hospitality
and tourism: A bibliometric analysis and thematic content analysis. International Journal
of Hospitality Management, 100, 103082. https://doi.org/10.1016/j.ijhm.2021.103082

Klein, M., & Spychalska-Wojtkiewicz, M. (2020). Experience Economy in the Context of
Sustainable Development. International Journal of Knowledge and Learning, 9, 109-121.
https://www.researchgate.net/publication/344511073_Experience_Economy_in_the Co
ntext_of Sustainable_Development

Kline, C., Duffy, L., Fogle, E., & Clark, D. (2022). Crossover Paths for Peri-Urban Markets in
Tourism Planning and Development: Mobility Motivations, Career Stage, Life Stage, and
Desired  Characteristics. ~ Tourism  and Hospitality, 3(1), 297-313.
https://doi.org/10.3390/tourhosp3010020

Koksal, C. D., & Aksu, A. A. (2007). Efficiency evaluation of A-group travel agencies with
data envelopment analysis (DEA): A case study in the Antalya region, Turkey. Tourism
Management, 28(3), 830-834. https://doi.org/10.1016/j.tourman.2006.05.013

Korpysa, J., & Lopatka, A. (2020). Women’s Entrepreneurial Attitudes when Facing
Restructuring Processes - study results. Procedia Computer Science, 176, 3428-3435.
https://doi.org/10.1016/j.procs.2020.09.054

Kortt, M. A., Sinnewe, E., & Pervan, S. J. (2018). The Gender Wage Gap in the Tourism
Industry:  Evidence from Australia. Tourism Analysis, 23(1), 137-149.
https://doi.org/10.3727/108354217x15143857878697

Koseoglu, M. A., Altin, M., Chan, E., & Aladag, O. F. (2020). What are the key success factors
for strategy formulation and implementation? Perspectives of managers in the hotel
industry. International Journal of Hospitality Management, 89(1), 102574.
https://doi.org/10.1016/j.ijhm.2020.102574

Kraiwanit, T., Limna, P., & Siripipatthanakul, S. (2023). NVivo for Social Sciences and
Management Studies: A Systematic Review, 2, 1-11.



https://doi.org/10.1016/j.tourman.2019.04.002
https://doi.org/10.1504/ijlic.2013.057427
http://www.strategyinstitute.co.za/pdf/bsc.pdf
https://www.academia.edu/2218409/The_strategy_focused_organization_How_balanced_scorecard_companies_thrive_in_the_new_business_environment
https://www.academia.edu/2218409/The_strategy_focused_organization_How_balanced_scorecard_companies_thrive_in_the_new_business_environment
https://doi.org/10.1108/10878570410699825
https://doi.org/10.1108/ijebr-11-2019-0627
https://doi.org/10.1108/ijebr-11-2019-0627
https://doi.org/10.1016/j.ipm.2017.02.001
https://doi.org/10.1016/j.ijhm.2021.103082
https://www.researchgate.net/publication/344511073_Experience_Economy_in_the_Context_of_Sustainable_Development
https://www.researchgate.net/publication/344511073_Experience_Economy_in_the_Context_of_Sustainable_Development
https://doi.org/10.3390/tourhosp3010020
https://doi.org/10.1016/j.tourman.2006.05.013
https://doi.org/10.1016/j.procs.2020.09.054
https://doi.org/10.3727/108354217x15143857878697
https://doi.org/10.1016/j.ijhm.2020.102574

https://www.researchgate.net/publication/372690270_NVivo_for_Social_Sciences_and
_Management_Studies_A_Systematic_Review

Kraja, Y. B., & Osmani, E. (2015). Importance of external and internal environment in creation
of competitive advantage to SMES. (case of SMES, in the Northern Region of Albania).
European Scientific Journal, 11(13), 1857-7881.
https://core.ac.uk/download/pdf/236408004.pdf

Kristiana, Y., Pramono, R., & Brian, R. (2021). Adaptation Strategy of Tourism Industry
Stakeholders During the COVID-19 Pandemic: A Case Study in Indonesia. The Journal
of  Asian Finance, Economics  and Business, 8(4), 0213-0223.
https://doi.org/10.13106/jafeb.2021

Kriz, A., Nailer, C., Jansen, K. & Potocnjak-Oxman, C. (2021). Teaching-practice as a critical
bridge for narrowing the research-practice gap, Industrial Marketing Management, 92,
254-266, ISSN 0019-8501, https://doi.org/10.1016/j.indmarman.2020.02.017.

Kroll, M., Walters, B. A., & Wright, P. (2008). Board vigilance, director experience, and
corporate  outcomes.  Strategic  Management  Journal, 29(4), 363-382.
https://doi.org/10.1002/smj.649

Kusnoto, Y., Supriatna, N., Wiyanarti, E., & Hasan, W. (2024). Trend and visualizing of
historical tourism in education research during last twenty years: A bibliometric review
and analysis. Journal of Hospitality, Leisure, Sport and Tourism Education, 34, 100477—
100477. https://doi.org/10.1016/j.jhlste.2023.100477

Kutlu, G., & Ngoasong, M. Z. (2023). A framework for gender influences on sustainable
business models in women’s tourism entrepreneurship: doing and re-doing gender.
Journal of Sustainable Tourism, 32(3), 1-19.
https://doi.org/10.1080/09669582.2023.2201878

La, L., Xu, F., & Buhalis, D. (2021). Knowledge mapping of sharing accommodation: A
bibliometric  analysis.  Tourism  Management  Perspectives, 40, 100897.
https://doi.org/10.1016/j.tmp.2021.100897

Lee, G., Olsen, M., Murrmann, S., Magnini, V., & Jang, S. (2011). Identification of
Organization-Centric  Intangible  Capital in  the  Hospitality  Industry.
https://vtechworks.lib.vt.edu/bitstream/handle/10919/77125/etd-07062011-

151634 Lee G_D_2011.pdf?sequence=1&isAllowed=y

Legislatia muncii. (2024). Fisa postului pentru Conducator IMM. Legislatiamuncii.manager.ro.
https://legislatiamuncii.manager.ro/a/8396/fisa-postului-pentru-conducator-imm.html

Lehto, X. Y., & Lehto, M. R. (2019). VVacation as a Public Health Resource: Toward a Wellness-
Centered Tourism Design Approach. Journal of Hospitality & Tourism Research, 43(7),
935-960. https://doi.org/10.1177/1096348019849684

Lelo de Larrea, G., Altin, M., Koseoglu, M. A., & Okumus, F. (2021). An integrative systematic
review of innovation research in hospitality and tourism. Tourism Management
Perspectives, 37, 100789. https://doi.org/10.1016/j.tmp.2021.100789

Leopizzi, R., Pizzi, S., & D’Addario, F. (2021). The Relationship among Family Business,
Corporate Governance, and Firm Performance: An Empirical Assessment in the Tourism
Sector. Administrative Sciences, 11(1), 8. https://doi.org/10.3390/admsci11010008

Lerner, M., & Haber, S. (2001). Performance factors of small tourism ventures. Journal of
Business Venturing, 16(1), 77-100. https://doi.org/10.1016/s0883-9026(99)00038-5

Levitt, T. (2006). The Marketing Imagination.  https://www.time.com/wp-
content/uploads/2014/12/levitt_themarketingimagination.pdf

Li, C. C. & Chuan, O. S. (2012). Tourism receipts, education and economic growth in Malaysia.
Current issues in hospitality and tourism research and innovations, Zainal et al (eds) ©
2012 Taylor & Francis Group, 509-514.



https://core.ac.uk/download/pdf/236408004.pdf
https://doi.org/10.13106/jafeb.2021
https://doi.org/10.1016/j.jhlste.2023.100477
https://doi.org/10.1080/09669582.2023.2201878
https://doi.org/10.1016/j.tmp.2021.100897
https://vtechworks.lib.vt.edu/bitstream/handle/10919/77125/etd-07062011-151634_Lee_G_D_2011.pdf?sequence=1&isAllowed=y
https://vtechworks.lib.vt.edu/bitstream/handle/10919/77125/etd-07062011-151634_Lee_G_D_2011.pdf?sequence=1&isAllowed=y
https://legislatiamuncii.manager.ro/a/8396/fisa-postului-pentru-conducator-imm.html
https://doi.org/10.1177/1096348019849684
https://doi.org/10.3390/admsci11010008
https://doi.org/10.1016/s0883-9026(99)00038-5
https://www.time.com/wp-content/uploads/2014/12/levitt_themarketingimagination.pdf
https://www.time.com/wp-content/uploads/2014/12/levitt_themarketingimagination.pdf

Li, C. C. & Chuan, O. S. (2012). Tourism Receipts, Health and Economic Growth: Johansen
Cointegration and Granger Causality Approach. In Proceedings of USM-AUT
International Conference 2012 Sustainable Economic Development: Policies and
Strategies, 1 © 2012 School of Social Sciences, Universiti Sains Malaysia, 67, 671-677.

Lifari, V. (2024). Chestionarul ca metodda de cercetare 1n lingvistica. 75-79.
https://zenodo.org/records/10640278

Lin, R.-H., Huang, Y.-C., Chang, N.-W., Wu, S.-W., & Ke, Y .-C. (2021). The Mediating Effect
of Ownership of Psychological Behavior and Tour Leader Experience on Accountability
in Order to Explore the Sustainable Business Model of the Tourism Industry.
Sustainability, 13(13), 7136. https://doi.org/10.3390/su13137136

Linhong, Y. (2021). Influential Factors and Approaches of Capital Structure Theory. 2021
International Conference on Modern Education, Management and Social Science
Research (MEMSSR  2021), 120-124. Francis Academic Press, UK.
https://doi.org/https://DOI: 10.25236/memssr.2021.020

Lippert, 1. (2024). Artificial Intelligence and The Future of Managerial Work: A Theoretical
Review of Managerial Roles. Thirty-Second European Conference on Information
Systems (ECIS 2024), Paphos, Cyprus. https://www.researchgate.net/profile/isabell-
lippert/publication/379999788 artificial_intelligence_and_the_future_of managerial_ro
les_a_theoretical_review/links/66269aab43f8df018d204642/artificial-intelligence-and-
the-future-of-managerial-roles-a-theoretical-review.pdf

Lisii, T., & Gribincea, A. (2007). Contributii ale capitalului uman in turismul international.
Institutul de  Relatii  Internationale,  ANUAR  STIINTIFIC, 168-173.
https://ibn.idsi.md/sites/default/files/imag_file/Contributii%20ale%20capitalului%20um
an%20in%20turismul%20international.pdf

Luamba, Dr. D. S., Blye, Dr. M. L. J., Mwema, Dr. Ir. E. M., Williams, Dr. I. A., James, Dr.
K., & Chagadama, Dr. J. (2021). The Benefits of Innovation for Small Businesses.
International Journal of Business and Management Research, 9(4), 425-432.
https://doi.org/10.37391/ijbmr.090405

Lubchenco, J., & Haugan, P. M. (2023). The Blue Compendium. In Springer eBooks, 1-914.
Springer Nature. https://doi.org/10.1007/978-3-031-16277-0

Lumea Satului. (2022). Tinutul Zimbrului, destinatie turistica premiata la Berlin - Lumea
Satului. Www.lumeasatului.ro. https://www.lumeasatului.ro/articole-
revista/turism/8302-tinutul-zimbrului-destinatie-turistica-premiata-la-berlin.html

Lundvall, B. A. (1988). National innovation system of economic learning: Towards a theory of
innovation and interactive learning.
https://periferiaactiva.files.wordpress.com/2016/04/lundvalll.pdf.

Lundvall, B.-A. (2016). The Learning economy and The economics of hope.
https://library.oapen.org/bitstream/handle/20.500.12657/31613/626406.pdf

Lyons, K. D. (2008). The Professionalisation of Tourism: Preparing the Way for the Portfolio
Careerist in Australia. Tourism Development Revisited: Concepts, Issues and Paradigms,
331-340. https://doi.org/10.4135/9788132100058.n21

Lyu, J., Khan, A., Bibi, S., Chan, J. H., & Qi, X. (2022). Big data in action: An overview of big
data studies in tourism and hospitality literature. Journal of Hospitality and Tourism
Management, 51, 346-360. https://doi.org/10.1016/j.jhtm.2022.03.014

Mackay, A. (2004). A practitioner’s guide to the balanced scorecard research report a
practitioners’ report based on: “shareholder and stakeholder approaches to strategic
performance measurement using the balanced scorecard.”
https://www.cimaglobal.com/Documents/Thought_leadership_docs/tech_resrep_a_pract
itioners_guide_to_the_balanced_scorecard_2005.pdf



https://doi.org/10.3390/su13137136
https://www.researchgate.net/profile/Isabell-Lippert/publication/379999788_ARTIFICIAL_INTELLIGENCE_AND_THE_FUTURE_OF_MANAGERIAL_ROLES_A_THEORETICAL_REVIEW/links/66269aab43f8df018d204642/ARTIFICIAL-INTELLIGENCE-AND-THE-FUTURE-OF-MANAGERIAL-ROLES-A-THEORETICAL-REVIEW.pdf
https://www.researchgate.net/profile/Isabell-Lippert/publication/379999788_ARTIFICIAL_INTELLIGENCE_AND_THE_FUTURE_OF_MANAGERIAL_ROLES_A_THEORETICAL_REVIEW/links/66269aab43f8df018d204642/ARTIFICIAL-INTELLIGENCE-AND-THE-FUTURE-OF-MANAGERIAL-ROLES-A-THEORETICAL-REVIEW.pdf
https://www.researchgate.net/profile/Isabell-Lippert/publication/379999788_ARTIFICIAL_INTELLIGENCE_AND_THE_FUTURE_OF_MANAGERIAL_ROLES_A_THEORETICAL_REVIEW/links/66269aab43f8df018d204642/ARTIFICIAL-INTELLIGENCE-AND-THE-FUTURE-OF-MANAGERIAL-ROLES-A-THEORETICAL-REVIEW.pdf
https://www.researchgate.net/profile/Isabell-Lippert/publication/379999788_ARTIFICIAL_INTELLIGENCE_AND_THE_FUTURE_OF_MANAGERIAL_ROLES_A_THEORETICAL_REVIEW/links/66269aab43f8df018d204642/ARTIFICIAL-INTELLIGENCE-AND-THE-FUTURE-OF-MANAGERIAL-ROLES-A-THEORETICAL-REVIEW.pdf
https://ibn.idsi.md/sites/default/files/imag_file/Contributii%20ale%20capitalului%20uman%20in%20turismul%20international.pdf
https://ibn.idsi.md/sites/default/files/imag_file/Contributii%20ale%20capitalului%20uman%20in%20turismul%20international.pdf
https://doi.org/10.37391/ijbmr.090405
https://doi.org/10.1007/978-3-031-16277-0
https://periferiaactiva.files.wordpress.com/2016/04/lundvall1.pdf
https://library.oapen.org/bitstream/handle/20.500.12657/31613/626406.pdf
https://doi.org/10.4135/9788132100058.n21
https://doi.org/10.1016/j.jhtm.2022.03.014
https://www.cimaglobal.com/Documents/Thought_leadership_docs/tech_resrep_a_practitioners_guide_to_the_balanced_scorecard_2005.pdf
https://www.cimaglobal.com/Documents/Thought_leadership_docs/tech_resrep_a_practitioners_guide_to_the_balanced_scorecard_2005.pdf

Macrea, D., Petrovici, E., Rosetti, Al. et al., (1955-1957). Dictionarul limbii roméane literare
contemporane, Editura Academiei Republicii Populare Romane,
https://dexonline.ro/definitie/intreprindere%20

Maftei, M. M. (2021). Simboluri teritoriale si umane din Regiunea Marche reprezentate in
Divina Comedia de Dante Alighieri. Casa Editoriala Demiurg, lasi, 133-157.
https://biblioteca.usv.ro/wp-content/uploads/sites/10/2023/02/Contributia-
Bibliotecii_de-tiparit.pdf

Maftei, M. M., & Butnaru, G.-1. (2023). A comprehensive review of literature pertaining to
financial and non-financial indicators on the performance of Smes: evidence from the
tourism sector. Ecoforum Journal, 12(3).
http://www.ecoforumjournal.ro/index.php/eco/article/view/1922/876

Maftei, M. M., & Butnaru, G.-I. (2023). The tourism market in the North-East Region of
Romania. Case Study: Tourism Agencies and other reservation and tourist assistance
services. Revista de Turism - Studii Si  Cercetari in  Turism, 0(35).
http://www.revistadeturism.ro/rdt/article/view/617

Maftei, M.-M., & Butnaru, G.-l. (2023). Companies’ market adaptation strategies in the
academic literature. CES Working Papers, XV (D).
https://ceswp.uaic.ro/articless CESWP2023_XV1 MAF.pdf

Mahajan, R., Lim, W. M., Sareen, M., Kumar, S., & Panwar, R. (2023). Stakeholder theory.
Journal of Business Research, 166(1). https://doi.org/10.1016/j.jbusres.2023.114104

Malancea, 1. (2022). Competitive strategies for creating the company’s image. Economica,
3(121), 62—73. https://doi.org/10.53486/econ.2022.121.062

Malerba, F. (2002). Economia dell’innovazione. Carocci, Roma.

Mandi¢, A., & Kennell, J. (2021). Smart governance for heritage tourism destinations:
Contextual factors and destination management organization perspectives. Tourism
Management Perspectives, 39, 100862. https://doi.org/10.1016/j.tmp.2021.100862

Manning, P., Paulson, J., & Keo, D. (2024). Reparative remembering for just futures: History
education, multiple perspectives and responsibility. Futures, 155, 103279-103279.
https://doi.org/10.1016/j.futures.2023.103279

Mara, L. C. (2018). Innovation in the government-run Continuing Vocational Education and
Training programme for unemployed in Catalonia (Spain): challenges and opportunities.
Intangible Capital, 14(3), 370. https://doi.org/10.3926/ic.1298

Marchiori, D. M., Rodrigues, R. G., Popadiuk, S., & Mainardes, E. W. (2022). The relationship
between human capital, information technology capability, innovativeness and
organizational performance: An integrated approach. Technological Forecasting and
Social Change, 177, 121526. https://doi.org/10.1016/j.techfore.2022.121526

Marcon Nora, G. A., Alberton, A., & Ayala, D. H. F. (2022). Stakeholder theory and actor-
network theory: The stakeholder engagement in energy transitions. Business Strategy and
the Environment, 32(1). https://doi.org/10.1002/bse.3168

Matei, D. (2021). Valorificarea patromoniului natural din Regiunea de Dezvoltare Nord Est a
Romaniei. 139-161.
https://www.researchgate.net/publication/356324775 Valorificarea_patromoniului_natu
ral_din_Regiunea_de_Dezvoltare_Nord_Est a_Romaniei

Matsushita, K. (2002). L’agenzia di viaggi e turismo.
https://www.hoepli.it/editore/hoepli_file/download_pub/88-203-3035-0_Cap%?201.pdf

Matzler, K., Bauer, F. A., & Mooradian, T. A. (2015). Self-esteem and transformational
leadership. Journal of Managerial Psychology, 30(7), 815-831.
https://doi.org/10.1108/jmp-01-2013-0030

Maxim, C., & Chasovschi, C. E. (2021). Cultural landscape changes in the built environment
at World Heritage Sites: Lessons from Bukovina, Romania. Journal of Destination



https://dexonline.ro/definitie/intreprindere
https://biblioteca.usv.ro/wp-content/uploads/sites/10/2023/02/Contributia-Bibliotecii_de-tiparit.pdf
https://biblioteca.usv.ro/wp-content/uploads/sites/10/2023/02/Contributia-Bibliotecii_de-tiparit.pdf
http://www.ecoforumjournal.ro/index.php/eco/article/view/1922/876
http://www.revistadeturism.ro/rdt/article/view/617
https://ceswp.uaic.ro/articles/CESWP2023_XV1_MAF.pdf
https://doi.org/10.1016/j.jbusres.2023.114104
https://doi.org/10.53486/econ.2022.121.062
https://doi.org/10.1016/j.tmp.2021.100862
https://doi.org/10.1016/j.futures.2023.103279
https://doi.org/10.3926/ic.1298
https://doi.org/10.1016/j.techfore.2022.121526
https://doi.org/10.1002/bse.3168
https://www.hoepli.it/editore/hoepli_file/download_pub/88-203-3035-0_Cap%201.pdf
https://doi.org/10.1108/jmp-01-2013-0030

Marketing & Management, 20, 100583. https://doi.org/10.1016/j.jdmm.2021.100583

Mazorodze, A. H., & Buckley, S. (2020). A review of knowledge transfer tools in knowledge-
intensive organisations. SA Journal of Information Management, 22(1), al1135, 1-6.
https://doi.org/10.4102/sajim.v22i1.1135

McCabe, S., & Qiao, G. (2020). A review of research into social tourism: Launching the Annals
of Tourism Research Curated Collection on Social Tourism. Annals of Tourism Research,
85, 103103. https://doi.org/10.1016/j.annals.2020.103103

Menon, D., Gunasekar, S., Dixit, S. K., Das, P., & Mandal, S. (2021). Present and prospective
research themes for tourism and hospitality education post-COVID19: A bibliometric
analysis. Journal of Hospitality, Leisure, Sport & Tourism Education, 100360.
https://doi.org/10.1016/j.jhlste.2021.100360

Mihali¢, T., Zabkar, V., & Cvelbar, L. K. (2012). A hotel sustainability business model:
evidence from Slovenia. Journal of Sustainable Tourism, 20(5), 701-719.
https://doi.org/10.1080/09669582.2011.632092

Millan, J. M., Congregado, E., Roman, C., van Praag, M., & van Stel, A. (2014). The value of
an educated population for an individual’s entrepreneurship success. Journal of Business
Venturing, 29(5), 612-632. https://doi.org/10.1016/j.jbusvent.2013.09.003

Ministero del Turismo Repubblica Italiana. (2021, June 25). Professioni turistiche.
Https://Www.ministeroturismo.gov.it/Professioni-Turistiche/.
https://www.ministeroturismo.gov.it/professioni-turistiche/

Ministerul Antreprenoriatului si Turismului. (2022). Listd manifestari expozitionale la care
Ministerul ~ Antreprenoriatului  si  Turismului  participa in  anul  2023.
https://www.facebook.com/Ministerul AntreprenoriatuluiSiTurismului.
https://bit.ly/30HaqT0

Ministerul Economiei, Antreprenoriatului Si Turismului. (2023). ORDIN nr. 180/2023 pentru
aprobarea Normelor metodologice privind conditiile si criteriile pentru selectionarea,
scolarizarea, atestarea si utilizarea ghizilor de turism. Legislatie just.ro.
https://turism.gov.ro/web/atestat-si-ecuson-ghid-de-turism/

Ministerul Educatiei, Culturii si Cercetdrii al Republicii Moldova. (2005). Suport de curs
electronic S.05.L.005 Sondaje si chestionare Specialitatea: 41410 Marketing, 1-71.
https://irek.ase.md/xmlui/bitstream/handle/123456789/2732/Suport%20de%20curs%20
electronic_Sondaje%20%C8%99i1%20chestionare.pdf?sequence=1&isAllowed=y

Ministerul Educatiei. (n.d.). Invitimant profesional | Ministerul Educatiei. Www.edu.ro.
Retrieved March 18, 2024, from https://www.edu.ro/invatamant-profesional

Ministerul Fondurilor europene. (2021). Definitia IMM-urilor. http://old.fonduri-
ue.ro/res/filepicker_users/cd25a597fd62/Documente_Suport/Studii/l_Studii_POR/8_Ce
_este_un_imm._definitia_europeana.pdf

Ministerul Fondurilor europene. (2021). Definitia IMM-urilor. http://old.fonduri-
ue.ro/res/filepicker_users/cd25a597fd62/Documente_Suport/Studii/1_Studii_POR/8_Ce
_este_un_imm._definitia_europeana.pdf

Mishra, D. P. (2021). COVID-19 Disruption and Service Firms’ Adaptation Strategies:
Institutional Theory Perspectives. The ICT and Evolution of Work, 175-203.
https://doi.org/10.1007/978-981-33-4134-0_8

Misoc, I. M. (2018). Direct research on the performance assessment methods used in romanian
travel agencies in order to evaluate the travel agents’ performance. proceedings of the
12th international management conference “management perspectives in the digital era”
november 1st-2nd, 2018, bucharest, romania, 673-682.
http://conferinta.management.ase.ro/archives/2018/pdf/4_8.pdf

Moi, L., & Cabiddu, F. (2020). Leading digital transformation through an Agile Marketing
Capability: the case of Spotahome. Journal of Management and Governance.



https://doi.org/10.4102/sajim.v22i1.1135
https://doi.org/10.1016/j.annals.2020.103103
https://doi.org/10.1016/j.jhlste.2021.100360
https://doi.org/10.1080/09669582.2011.632092
https://doi.org/10.1016/j.jbusvent.2013.09.003
https://www.ministeroturismo.gov.it/professioni-turistiche/
https://bit.ly/3OHaqT0
https://turism.gov.ro/web/atestat-si-ecuson-ghid-de-turism/
https://www.edu.ro/invatamant-profesional
http://old.fonduri-ue.ro/res/filepicker_users/cd25a597fd62/Documente_Suport/Studii/1_Studii_POR/8_Ce_este_un_imm._definitia_europeana.pdf
http://old.fonduri-ue.ro/res/filepicker_users/cd25a597fd62/Documente_Suport/Studii/1_Studii_POR/8_Ce_este_un_imm._definitia_europeana.pdf
http://old.fonduri-ue.ro/res/filepicker_users/cd25a597fd62/Documente_Suport/Studii/1_Studii_POR/8_Ce_este_un_imm._definitia_europeana.pdf
http://old.fonduri-ue.ro/res/filepicker_users/cd25a597fd62/Documente_Suport/Studii/1_Studii_POR/8_Ce_este_un_imm._definitia_europeana.pdf
http://old.fonduri-ue.ro/res/filepicker_users/cd25a597fd62/Documente_Suport/Studii/1_Studii_POR/8_Ce_este_un_imm._definitia_europeana.pdf
http://old.fonduri-ue.ro/res/filepicker_users/cd25a597fd62/Documente_Suport/Studii/1_Studii_POR/8_Ce_este_un_imm._definitia_europeana.pdf
https://doi.org/10.1007/978-981-33-4134-0_8
http://conferinta.management.ase.ro/archives/2018/pdf/4_8.pdf

https://doi.org/10.1007/s10997-020-09534-w
Mongeon, P., & Paul-Hus, A. (2015). The journal coverage of Web of Science and Scopus: a
comparative analysis. Scientometrics, 106(1), 213-228. https://doi.org/10.1007/s11192-

015-1765-5
Moyle, C., Moyle, B., & Burgers, H. (2020). Entrepreneurial strategies and tourism industry
growth., Tourism Management Perspectives, 35, 100708.

https://doi.org/10.1016/j.tmp.2020.100708

Mu, W., & Jiang, X. (2024). Absorptive capacity versus competency trap: Experiential
knowledge and investment in emerging technologies. Technovation, 131, 1-13. Science
Direct. https://doi.org/10.1016/j.technovation.2024.102973

Mugiarti, M., Adawiyah, W. R., & Rahab, R. (2022). Green Hotel Visit Intention and the Role
of Ecological Concern Among Young Tourists in Indonesia. Tourism, 70(2).
https://doi.org/10.37741/t.70.2.6

Mura, P. (2018). The future of gender studies in tourism. Tourism Management Perspectives,
25, 141-143. https://doi.org/10.1016/j.tmp.2017.11.020

Nachar, N. (2008). The Mann-Whitney U: A Test for Assessing Whether Two Independent
Samples Come from the Same Distribution. Tutorials in Quantitative Methods for
Psychology, 4(1), 13—-20. https://doi.org/10.20982/tqmp.04.1.p013

Ndou, V., Mele, G., & Del Vecchio, P. (2019). Entrepreneurship education in tourism: An
investigation among European Universities. Journal of Hospitality, Leisure, Sport &
Tourism Education, 25, 100175. https://doi.org/10.1016/j.jhlste.2018.10.003

Nedelea, A.-M., Moisa, C. O., Ban, O., Isac, F.-L., Rusu, S., Pislaru, C., Luta, M.-M., &
Heghes, V. (2020). Marketing in turism Teorie si practicd. Editura Economica, Bucuresti.

Negara, C., & Popov, L. (2017a). Specificul elaborarii chestionarelor in cursurile online.
Universitatea de stat ,»Alecu Russo”, Balti, 94-99,
https://ibn.idsi.md/sites/default/files/imag_file/94-99 3.pdf

Nelson, R. R., & Winter, S. G. (1982). An Evolutionary Theory of Economic Change. The
Belknap Press of Harvard University Press.
http://inctpped.ie.ufrj.br/spiderweb/pdf 2/Dosi_1_An_evolutionary-theory-
of_economic_change..pdf

Nestian, A. (2007). Concepte si modele de managementul cunostintelor aplicabile in
dezvoltarea regionalda. Revista de Management-Marketing (1). 27- 44,
http://www.managementmarketing.ro/pdf/articole/46.pdf

Nicoard, R. (2020). Raport analitic privind participarea femeilor si barbatilor in activitatea de
antreprenoriat, 1-176.
https://statistica.gov.md/public/files/publicatii_electronice/Antreprenoriat_feminin/Antr
eprenoriat_Femei_Barbati_2020.pdf

Nicolaescu, V. (2021). Theoretical approaches to the stakeholder concept / abordari teoretice a
conceptului de stakeholder. Conferinta Stiintifica Internationala ,,Strategii Si Politici de
Management in Economia Contemporana”, Editia a VI, Chisinau, 26-27 martie 2021, 1—
9.
https://irek.ase.md/xmlui/bitstream/handle/123456789/2128/Nicolaescu%20Victor_Con
ferinta_ MG_2021.pdf?sequence=1&isAllowed=y

Nicu, I. C., & Stoleriu, C. C. (2019). Land use changes and dynamics over the last century
around churches of Moldavia, Bukovina, Northern Romania — Challenges and future
perspectives. Habitat International, 88, 101979.
https://doi.org/10.1016/j.habitatint.2019.04.006

Nigam, N., Mbarek, S., & Boughanmi, A. (2020). Impact of intellectual capital on the financing
of startups with new business models. Journal of Knowledge Management, 25(1), 227—
250. https://doi.org/10.1108/jkm-11-2019-0657



https://doi.org/10.1007/s10997-020-09534-w
https://doi.org/10.1016/j.tmp.2020.100708
https://doi.org/10.1016/j.technovation.2024.102973
https://doi.org/10.37741/t.70.2.6
https://doi.org/10.1016/j.tmp.2017.11.020
https://doi.org/10.1016/j.jhlste.2018.10.003
http://inctpped.ie.ufrj.br/spiderweb/pdf_2/Dosi_1_An_evolutionary-theory-of_economic_change..pdf
http://inctpped.ie.ufrj.br/spiderweb/pdf_2/Dosi_1_An_evolutionary-theory-of_economic_change..pdf
http://www.managementmarketing.ro/pdf/articole/46.pdf
https://statistica.gov.md/public/files/publicatii_electronice/Antreprenoriat_feminin/Antreprenoriat_Femei_Barbati_2020.pdf
https://statistica.gov.md/public/files/publicatii_electronice/Antreprenoriat_feminin/Antreprenoriat_Femei_Barbati_2020.pdf
https://irek.ase.md/xmlui/bitstream/handle/123456789/2128/Nicolaescu%20Victor_Conferinta_MG_2021.pdf?sequence=1&isAllowed=y
https://irek.ase.md/xmlui/bitstream/handle/123456789/2128/Nicolaescu%20Victor_Conferinta_MG_2021.pdf?sequence=1&isAllowed=y
https://doi.org/10.1108/jkm-11-2019-0657

Nilashi, M., Baabdullah, A. M., Abumalloh, R. A., Ooi, K.-B., Tan, G. W.-H., Giannakis, M.,
& Dwivedi, Y. K. (2023). How can big data and predictive analytics impact the
performance and competitive advantage of the food waste and recycling industry? Annals
of Operations Research. https://doi.org/10.1007/s10479-023-05272-y

Nistoreanu, P., Dinu, V., & Nedelea, A. (2004). Productia si comercializarea serviciilor
turistice. Editura Didactica si Pedagogica, R.A. Bucuresti.

Nonaka, 1. (1994). A Dynamic Theory of Organizational Knowledge Creation. Organization
Science, 5(1), 14-37. https://doi.org/10.1287/orsc.5.1.14

Nonaka, I., & Takeuchi, H. (2021). Humanizing Strategy. Long Range Planning, 102070.
https://doi.org/10.1016/j.1rp.2021.102070

Nurwulandari, A. (2021). Effect of Liquidity, Profitability, Firm Size on Firm Value with
Capital Structure as Intervening Variable. ATESTASI: Jurnal Iimiah Akuntansi, 4(2),
257-271. https://doi.org/10.33096/atestasi.v4i2.835

Obradovi¢, S., Stojanovi¢, V., Kovaci¢, S., Jovanovic, T., Panteli¢, M., & Vujici¢, M. (2021).
Assessment of residents’ attitudes toward sustainable tourism development - A case study
of Backo Podunavlje Biosphere Reserve, Serbia. Journal of Outdoor Recreation and
Tourism, 35, 100384. https://doi.org/10.1016/j.jort.2021.100384

Ocak, M., Dalwai, T., Altuk-Ozturk, V. E., rioglu, E. A., Shahab, Y., & Kablan, A. (2023). Do
ex-bureaucrats on boards improve efficiency in intellectual capital? Evidence from an
emerging country. Borsa Istanbul Review, 23(5), 1111-1131.
https://doi.org/10.1016/j.bir.2023.06.003

OECD/Eurostat. (2018). Oslo Manual 2018: Guidelines for Collecting, Reporting and Using
Data on Innovation. 4th Edition, The Measurement of Scientific, Technological and
Innovation Activities, OECD Publishing, Luxemburg,
https://doi.org/10.1787/9789264304604-en

Ogrean, C. (2017). The Directive 2014/95/EU — Is there a “New” Beginning for CSR in
Romania?  Studies in  Business and  Economics, 12(1), 141-147.
https://doi.org/10.1515/sbe-2017-0011

Organisation for Economic Co-operation and Development (OECD). (1998). Agenda item: 3
Tourism satellite accounts: A conceptual framework World Tourism Organization. 1-126.
https://www.oecd.org/sdd/na/2681924.pdf

Ozaralli, N., & Rivenburgh, N. K. (2016). Entrepreneurial intention: antecedents to
entrepreneurial behavior in the U.S.A. and Turkey. Journal of Global Entrepreneurship
Research, 6(1). https://doi.org/10.1186/s40497-016-0047-x

Ozdemir, S., Carlos Fernandez de Arroyabe, J., Sena, V., & Gupta, S. (2023). Stakeholder
diversity and collaborative innovation: Integrating the resource-based view with
stakeholder ~ theory.  Journal ~of  Business  Research, 164,  113955.
https://doi.org/10.1016/j.jbusres.2023.113955

Ozdemir, S., Wang, Y., Gupta, S., Sena, V., Zhang, S., & Zhang, M. (2024). Customer analytics
and new product performance: The role of contingencies. Technological Forecasting and
Social Change, 201, 123225-123225. https://doi.org/10.1016/j.techfore.2024.123225

Page, M. J., McKenzie, J. E., Bossuyt, P. M., Boutron, 1., Hoffmann, T. C., Mulrow, C. D.,
Shamseer, L., Tetzlaff, J. M., Akl, E. A., Brennan, S. E., Chou, R., Glanville, J.,
Grimshaw, J. M., Hrobjartsson, A., Lalu, M. M., Li, T., Loder, E. W., Mayo-Wilson, E.,
McDonald, S., & McGuinness, L. A. (2021). The PRISMA 2020 statement: an updated
guideline for reporting systematic reviews. British Medical Journal, 372(71), n71.
https://doi.org/10.1136/bmj.n71

Pan, L., Fu, X., & Lli, Y. (2022). SME participation in cross-border e-commerce as an entry
mode to foreign markets: A driver of innovation or not? Electronic Commerce Research,
1-30. https://doi.org/10.1007/s10660-022-09539-7



https://doi.org/10.1007/s10479-023-05272-y
https://doi.org/10.1287/orsc.5.1.14
https://doi.org/10.1016/j.lrp.2021.102070
https://doi.org/10.33096/atestasi.v4i2.835
https://doi.org/10.1016/j.jort.2021.100384
https://doi.org/10.1016/j.bir.2023.06.003
https://doi.org/10.1186/s40497-016-0047-x
https://doi.org/10.1016/j.jbusres.2023.113955
https://doi.org/10.1016/j.techfore.2024.123225
https://doi.org/10.1136/bmj.n71
https://doi.org/10.1007/s10660-022-09539-7

Panno, A. (2019). Performance measurement and management in small companies of the
service sector; evidence from a sample of italian hotels. Measuring Business Excellence,
24(2), 133-160. https://doi.org/10.1108/mbe-01-2018-0004

Parlamentul Romaniei. (2004). LEGE nr. 506 din 17 noiembrie 2004 privind prelucrarea datelor
cu caracter personal si protectia vietii private in sectorul comunicatiilor electronice.
LEGE 506 17/11/2004 - Portal Legislativ. Legislatie.just.ro; Monitorul Oficial 1101, 25
noiembrie 2004. https://legislatie.just.ro/Public/DetaliiDocument/56973

Pascucci, T., Hernandez-Sanchez, B. R., & Sa&nchez-Garcia, J. C. (2021). Cooperation and
Environmental Responsibility as Positive Factors for Entrepreneurial Resilience.
Sustainability, 14(1), 424. https://doi.org/10.3390/su14010424

Patterson, 1., & Pegg, S. (2009). Marketing the Leisure Experience to Baby Boomers and Older
Tourists. Journal of Hospitality Marketing & Management, 18(2-3), 254-272.
https://doi.org/10.1080/19368620802594136

Pattinson, S., & Cunningham, J. A. (2022). Entrepreneurship in times of crisis. The
International Journal of Entrepreneurship and Innovation, 23(2), 146575032210972.
https://doi.org/10.1177/14657503221097229

Pavitt, K. (1984). Sectoral patterns of technical change: Towards a taxonomy and a theory.
Research Policy, 13(6), 343-373. https://doi.org/10.1016/0048-7333(84)90018-0

Pencarelli, T. (2019). Il turismo in Italia: il ruolo delle reti d’impresa per il rilancio del settore.
Universita degli studi di Urbino Carlo Bo, 1-11.
https://ora.uniurb.it/bitstream/11576/2674461/1/turismo%20in%20Italiapencarelli.pdf

Peters, M., & Kallmuenzer, A. (2015). Entrepreneurial orientation in family firms: the case of
the hospitality industry. Current Issues in  Tourism, 21(1), 21-40.
https://doi.org/10.1080/13683500.2015.1053849

Peters, M., & Schuckert, M. (2014). Tourism Entrepreneurs’ Perception of Quality of Life: An
Explorative Study. Tourism Analysis, 19(6), 731-740.
https://doi.org/10.3727/108354214x14146846679484

Petrescu, C., Lambru, M., Stanila , G., Negut , A., Ciobanu , C., Balogh , M., Sirbu , S,
Constantinescu , L., & Neagoe Stefania, S. (2021). Achizitii cu impact social si de mediu.
Raport de politica publicd. Asociatia Centrul pentru Legislatie Nonprofit.
https://www.clnr.ro/wp-content/uploads/2022/02/Raport-de-politica-publica-CLNR.pdf

Phi, G. T., & Clausen, H. B. (2020). Fostering innovation competencies in tourism higher
education via design-based and value-based learning. Journal of Hospitality, Leisure,
Sport & Tourism Education, 100298. https://doi.org/10.1016/j.jhlste.2020.100298

Pillai N, V., & Mohan, R. (2015). Non-Parametric  Tests. 1-72.
https://www.researchgate.net/publication/343150896 Non-Parametric_Tests

Ponsignon, F., & Derbaix, M. (2020). The impact of interactive technologies on the social
experience: An empirical study in a cultural tourism context. Tourism Management
Perspectives, 35, 100723. https://doi.org/10.1016/j.tmp.2020.100723

Popa, M. (2020). ,Infidelitatile” coeficientului de fidelitate Cronbach alfa. Psihologia
Resurselor Umane, 9(1), 85-99. https://doi.org/10.24837/pru.v9il1.395

Porter, M. E. (1985). Competitive Advantage. Creating and sustaining a superior performance.
First Free Press Edition, 1-580.
http://resource.1st.ir/PortalimageDb/ScientificContent/182225f9-188a-4f24-ad2a-
05b1d8944668/Competitive%20Advantage.pdf

Pranckuté, R. (2021). Web of Science (WoS) and Scopus: The Titans of Bibliographic
Information in  Today’s  Academic = World.  Publications, 9(1), 12.
https://doi.org/10.3390/publications9010012

Preko, A., & Anyigba, H. (2022). The tourism and hospitality career progression pathway.
International Hospitality Review. https://doi.org/10.1108/ihr-02-2022-0005



https://doi.org/10.1108/mbe-01-2018-0004
https://doi.org/10.3390/su14010424
https://doi.org/10.1080/19368620802594136
https://doi.org/10.1177/14657503221097229
https://doi.org/10.1016/0048-7333(84)90018-0
https://ora.uniurb.it/bitstream/11576/2674461/1/turismo%20in%20Italiapencarelli.pdf
https://doi.org/10.1080/13683500.2015.1053849
https://doi.org/10.3727/108354214x14146846679484
https://doi.org/10.1016/j.jhlste.2020.100298
https://doi.org/10.1016/j.tmp.2020.100723
http://resource.1st.ir/PortalImageDb/ScientificContent/182225f9-188a-4f24-ad2a-05b1d8944668/Competitive%20Advantage.pdf
http://resource.1st.ir/PortalImageDb/ScientificContent/182225f9-188a-4f24-ad2a-05b1d8944668/Competitive%20Advantage.pdf
https://doi.org/10.1108/ihr-02-2022-0005

Pung, J., & Del Chiappa, G. (2020). An exploratory and qualitative study on the meaning of
transformative tourism and its facilitators and inhibitors. European Journal of Tourism
Research, 24, 2404-2404. https://doi.org/10.54055/ejtr.v24i.406

Quansah, E., & Hartz, D. E. (2021). Strategic adaptation: leadership lessons for small business
survival and success. American Journal of Business, ahead-of-print(ahead-of-print).
https://doi.org/10.1108/ajb-07-2020-0096

Racoceanu, N., Matei, A., Sdnduleasa, A. B., & Ghenta, M. (n.d.). Pretestarea chestionarului.
Institutul National de Cercetare Stiintifica in Domeniul Muncii si Protectiei Sociale, 1-
217.

Ramazanova, M., Deya Tortella, B., Kakabayev, A., & Bulai, M. (2018). Ecotourism as a tool
for local sustainable development: The case of Burren, Ireland. Lucrarile Seminarului
Geografic “Dimitrie Cantemir,” 46(2), 109—118. https://doi.org/10.15551/Isgdc.v46i2.08

Ratten, V., & Jones, P. (2021). Covid-19 and entrepreneurship education: Implications for
advancing research and practice. The International Journal of Management Education,
19(1), 100432, 1-10. https://doi.org/10.1016/j.ijme.2020.100432

Regione Marche. (n.d.). Professioni turistiche. Www.regione.marche.it. Retrieved July 23,
2024, from https://www.regione.marche.it/Entra-in-Regione/Marche-
Turismo/Professioni-turistiche-Agenzie-di-viaggio-e-operatori-incoming/Professioni-
turistiche#Tecnico-di-comunicazione-marketing-turistico

Reijonen, H., & Komppula, R. (2007). Perception of success and its effect on small firm
performance. Journal of Small Business and Enterprise Development, 14(4), 689-701.
https://doi.org/10.1108/14626000710832776

Ribeiro, M. A., Adam, I., Kimbu, A. N., Afenyo-Agbe, E., Adeola, O., Figueroa-Domecq, C.,
& Jong, A. de. (2021). Women entrepreneurship orientation, networks and firm
performance in the tourism industry in resource-scarce contexts. Tourism Management,
86, 104343. https://doi.org/10.1016/j.tourman.2021.104343

Righini, E. (2012). Behavioural law and economics: problemi di policy, assetti normativi e di
vigilanza. Behavioural law and economics. FrancoAngeli s.r.1., Milano, Italy, 1-164.

Risposte Turismo, EBIT Nazionale, & EBIT Veneto. (2014). Il Lavoro nel turismo: ruolo e
peso in Italia e in Veneto. Il ruolo del turismo in Italia ed in Veneto attraverso il filtro di
lettura del lavoro e dei lavoratori. https://ebitveneto.it/wp-
content/uploads/2022/08/ebit_veneto_ricerca_risposteturismo_2014.pdf

Roman, T., & Maxim, A. (2015). National culture and higher education as pre-determining
factors of student entrepreneurship. Studies in Higher Education, 42(6), 993-1014.
https://doi.org/10.1080/03075079.2015.1074671

Rosado-Cubero, A., Freire-Rubio, T., & Hernandez, A. (2022). Entrepreneurship: What matters
most. Journal of Business Research, 144, 250-263.
https://doi.org/10.1016/j.jbusres.2022.01.087

Rosalina, P. D., Dupre, K., & Wang, Y. (2021). Rural tourism: A systematic literature review
on definitions and challenges. Journal of Hospitality and Tourism Management, 47, 134—
149. https://doi.org/10.1016/j.jhtm.2021.03.001

Rosenberg, N. (1990). Why do firms do basic research (with their own money)? Research
Policy, 19(2), 165-174. https://doi.org/10.1016/0048-7333(90)90046-9

Roth, W.-M., & Jornet, A. (2013). Toward a Theory of Experience. Science Education, 98(1),
106-126. https://doi.org/10.1002/sce.21085

Ruiz Fuentes, L., & Vargas Chanes, D. (2018). The Mexican Tourism Business: lessons from
domestic demand for business managers. Journal of Applied Business Research (JABR),
34(3), 507-518. https://doi.org/10.19030/jabr.v34i3.10173

Runcan, R. (2023). Metodologia cercetarii in stiintele sociale: cercetarea calitativa. Suport de
curs universitar. Presa Universitara Clujeana, 1-183.



https://doi.org/10.54055/ejtr.v24i.406
https://doi.org/10.1108/ajb-07-2020-0096
https://doi.org/10.15551/lsgdc.v46i2.08
https://doi.org/10.1016/j.ijme.2020.100432
https://www.regione.marche.it/Entra-in-Regione/Marche-Turismo/Professioni-turistiche-Agenzie-di-viaggio-e-operatori-incoming/Professioni-turistiche#Tecnico-di-comunicazione-marketing-turistico
https://www.regione.marche.it/Entra-in-Regione/Marche-Turismo/Professioni-turistiche-Agenzie-di-viaggio-e-operatori-incoming/Professioni-turistiche#Tecnico-di-comunicazione-marketing-turistico
https://www.regione.marche.it/Entra-in-Regione/Marche-Turismo/Professioni-turistiche-Agenzie-di-viaggio-e-operatori-incoming/Professioni-turistiche#Tecnico-di-comunicazione-marketing-turistico
https://doi.org/10.1108/14626000710832776
https://doi.org/10.1016/j.tourman.2021.104343
https://ebitveneto.it/wp-content/uploads/2022/08/ebit_veneto_ricerca_risposteturismo_2014.pdf
https://ebitveneto.it/wp-content/uploads/2022/08/ebit_veneto_ricerca_risposteturismo_2014.pdf
https://doi.org/10.1080/03075079.2015.1074671
https://doi.org/10.1016/j.jhtm.2021.03.001
https://doi.org/10.1016/0048-7333(90)90046-9
https://doi.org/10.1002/sce.21085
https://doi.org/10.19030/jabr.v34i3.10173

https://www.researchgate.net/publication/370073653_metodologia_cercetarii_in_stiinte
le_sociale_cercetarea_calitativa_Suport_de_curs_universitar

Rusu, S., Milin, A., & lIsac, F. L. (2017). Entrepreneurship in Tourism - Reasons, Necessary
Resources and Impediments. Ecoforum. 6.
https://www.researchgate.net/publication/319483245 Entrepreneurship_in_Tourism_-
_Reasons_Necessary_Resources_and_Impediments

Saffu, K., Obeng Apori, S., Elijah-Mensah, A., & Ahumatah, J. (2008). The contribution of
human capital and resource-based view to small- and medium-sized tourism venture
performance in Ghana. International Journal of Emerging Markets, 3(3), 268-284.
https://doi.org/10.1108/17468800810883684

Salas Velasco, M. (2014). Do higher education institutions make a difference in competence
development? A model of competence production at university. Higher Education, 68(4),
503-523. https://doi.org/10.1007/s10734-014-9725-1

Salavastru, D. (2004). Psihologia educatiei. Ed. Polirom, lasi, Romania.

Salvato, C. (2004). Micro-foundations of organizational adaptation a field study in the evolution
of product development capabilities in a design firm micro-foundations of organizational
adaptation. JIBS Dissertation Series No. 033, Jonkoping InternationalBusiness School.
https://www.diva-portal.org/smash/get/diva2:4096/FULLTEXTOL.pdf

Samad, S. (2022). Unravelling Factors Influencing Firm Performance: Evidence from the SMEs
in  Tourism Industry. International Journal of Financial Studies, 10(3), 77.
https://doi.org/10.3390/ijfs10030077

Samson, K., & Bhanugopan, R. (2022). Strategic human capital analytics and organisation
performance: The mediating effects of managerial decision-making. Journal of Business
Research, 144, 637—649. https://doi.org/10.1016/j.jbusres.2022.01.044

Sanchez, A., Lago, A., Ferras, X., & Ribera, J. (2011). Innovation Management Practices,
Strategic Adaptation, and Business Results: Evidence from the Electronics Industry.
Journal of  Technology = Management &  Innovation, 6(2), 14-39.
https://doi.org/10.4067/s0718-27242011000200002

Sanchez-Medina, A. J., Arteaga-Ortiz, J., Naumchik, R. M., & Pellejero, M. (2020). The
intention to quit entrepreneurship in tourism SMEs: The effect of work addiction.
International Journal of Hospitality Management, 89, 102400.
https://doi.org/10.1016/j.ijhm.2019.102400

Sanna-Mari Renfors. (2024). Supporting green transition in the Finnish tourism sector by
identifying green skills. European Journal of Tourism Research, 36, 3612-3612.
https://doi.org/10.54055/ejtr.v36i.3223

Santos, E., Correia, A., Veloso, C., & Silva, G. (2019). An Economic and Financial Analysis
of Tourism Firms Operating in Outdoor Tourism. In 43rd International Scientific
Conference on Economic and Social Development - "Rethinking Management in the
Digital Era: Challenges from Industry 4.0 to Retail Management"At: Aveiro, 15-16 July
2019.
https://www.researchgate.net/publication/334537940_An_Economic_and_Financial_An
alysis_of Tourism_Firms_Operating_in_Outdoor_Tourism

Sarta, A., Durand, R., & Vergne, J.-P. (2020). Organizational Adaptation. Journal of
Management, 47(1), 014920632092908. https://doi.org/10.1177/0149206320929088

Savescu, A., Bercu, V., Mazilu-Babel, M., Coman, A., & Matei, A. (2021). Regulamentul
general privind protectia datelor (GDPR) —v. 1.0. https://www.dataprotectionromania.ro/

Scarlett, H. G. (2021). Tourism Recovery and the Economic Impact: A Panel Assessment.
Research in Globalization, 3, 100044, 1-11. https://doi.org/10.1016/j.resglo.2021.100044

Schumpeter, J. A. (1972). Storia dell’analisi economica con titolo originale Hystory of
Economic Analysis 1954. Titlu original Hystory of Economic Analysis 1954. Editie



https://www.researchgate.net/publication/319483245_Entrepreneurship_in_Tourism_-_Reasons_Necessary_Resources_and_Impediments
https://www.researchgate.net/publication/319483245_Entrepreneurship_in_Tourism_-_Reasons_Necessary_Resources_and_Impediments
https://doi.org/10.1007/s10734-014-9725-1
https://www.diva-portal.org/smash/get/diva2:4096/FULLTEXT01.pdf
https://doi.org/10.1016/j.jbusres.2022.01.044
https://doi.org/10.4067/s0718-27242011000200002
https://doi.org/10.1016/j.ijhm.2019.102400
https://doi.org/10.54055/ejtr.v36i.3223
https://www.researchgate.net/publication/334537940_An_Economic_and_Financial_Analysis_of_Tourism_Firms_Operating_in_Outdoor_Tourism
https://www.researchgate.net/publication/334537940_An_Economic_and_Financial_Analysis_of_Tourism_Firms_Operating_in_Outdoor_Tourism
https://doi.org/10.1177/0149206320929088

limitata curata de Claudio Napoleoni, Boringhieri, Torino, Italia.

Secretariatul General al Guvernului (2018). Strategia nationald a Romaniei pentru dezvoltarea
turismului 2019-2030, Volumul 1, Raport privind Evaluarea rapida a sectorului turistic,
http://sgg.gov.ro/1/wp-content/uploads/2020/09/Strategia-de-Dezvoltare-
Turistic%C4%83-a-Rom%C3%Az2niei-volumul-1-Raport-privind-Evaluarea-
rapid%C4%383-a-sectorului-turistic.pdf

Seraphin, H., Yallop, A. C., Smith, S. M., & Modica, G. (2021). The implementation of the
Principles for Responsible Management Education within tourism higher education
institutions: A comparative analysis of European Union countries. The International
Journal of Management Education, 19(3), 100518.
https://doi.org/10.1016/j.ijme.2021.100518

Shackleford, P. (1979). Planning for tourism.  Futures, 11(1), 32-43.
https://doi.org/10.1016/0016-3287(79)90067-3

Sharifi-Tehrani, M., Seyfi, S., & Zaman, M. (2021). At the intersection of tourism social
entrepreneurship and empathy: Development and validation of an empathy scale. Journal
of Business Research. https://doi.org/10.1016/j.jbusres.2021.11.041

Simonet, G. (2010). The concept of adaptation: interdisciplinary scope and involvement in
climate change. S.A.P.1.LEN.S. Surveys and Perspectives Integrating Environment and
Society, 3.1. http://journals.openedition.org/sapiens/997

Singh, V. K., Singh, P., Karmakar, M., Leta, J., & Mayr, P. (2021). The journal coverage of
Web of Science, Scopus and Dimensions: A comparative analysis. Scientometrics,
126(6), 5113-5142. https://doi.org/10.1007/s11192-021-03948-5

Sinha, D., & Sinha, S. (2020). Managing in a VUCA World: Possibilities and Pitfalls. Journal
of Technology Management for Growing Economies, 11(1), 17-21.
https://doi.org/10.15415/jtmge.2020.111003

Sirbu, 1. (2017). Managementul si modelarea datelor experimentale, 1-163.
https://didactic.ecologia-la-sibiu.ro/wp-content/uploads/2017/04/18.-suport-
management-si-modelare-bal-2017.pdf

Sledzik, K. (2013). Schumpeter’s View on Innovation and Entrepreneurship. SSRN Electronic
Journal, 89-95. Researchgate. https://doi.org/10.2139/ssrn.2257783

Smith, A. (1973). Indagine sulla natura e le cause della ricchezza delle nazioni. Titlu Original
an Inquiry into the Nature and Causes of the Wealth of Nations, Traduzione Dall’iglese
Di Fanco Bartoli, Cristiano Camporesi, Sergio Caruso; ISEDI.

Smith, A. M. (1999). Some Problems When Adopting Churchill’s Paradigm for the
Development of Service Quality Measurement Scales. Journal of Business Research,
46(2), 109-120. https://doi.org/10.1016/s0148-2963(98)00015-0

Soare, E. (2008). Educatia antreprenoriala. Ultima provocare a scolii. ResearchGate; 1-103.

Srivastava, M., Franklin, A., & Martinette, L. (2013). Building a Sustainable Competitive
Advantage. Journal of Technology Management & Innovation, 8(2), 7-8.
https://doi.org/10.4067/s0718-27242013000200004

SumUp. (2022). Imprenditore - Chi ¢ I’imprenditore? | SumUp Fatture. SumUp - Il Miglior
Modo per Accettare Pagamenti. https://sumup.it/fatture/dizionario/imprenditore/

Suprayitno, D. (2024). The influence of leadership on employee performance. Journal of Law,
Social Science and Humanities, 1(2), 87-91.
https://myjournal.or.id/index.php/JLSSH/article/view/131/138

Tadi¢, 1., Marasovi¢, B., & Jerkovi¢, 1. (2021a). Fuzzy multicriteria model to support decision
making during the selection process of teaching and research staff in higher education.
Systems Research and Behavioral Science. https://doi.org/10.1002/sres.2823

Tajpour, M., Hosseini, E., Ratten, V., Bahman-Zangi, B., & Soleymanian, S. M. (2023). The
Role of Entrepreneurial Thinking Mediated by Social Media on the Sustainability of



https://doi.org/10.1016/j.ijme.2021.100518
https://doi.org/10.1016/0016-3287(79)90067-3
https://doi.org/10.1016/j.jbusres.2021.11.041
http://journals.openedition.org/sapiens/997
https://doi.org/10.15415/jtmge.2020.111003
https://doi.org/10.2139/ssrn.2257783
https://doi.org/10.4067/s0718-27242013000200004
https://sumup.it/fatture/dizionario/imprenditore/
https://doi.org/10.1002/sres.2823

Small and Medium-Sized Enterprises in Iran. Sustainability, 15(5), 4518.
https://doi.org/10.3390/su15054518

Tap, E. (2020). Evaluarea profesionald: Suport de curs. Upsc.md. https://doi.org/978-9975-
3408-4-7

Tatarusanu, M., Nita, V., Corneliu, 1., Butnaru, G.-l., & Ciortescu, E. (2019). Pilgrims’
Motivation for Travelling to the lasi Feast. Czech Journal of Tourism, 8(2), 157-175.
https://doi.org/10.2478/cjot-2019-0010

Tavakol, M., & Dennick, R. (2011). Making Sense of Cronbach’s Alpha. International Journal
of Medical Education, 2(2), 53-55. https://doi.org/10.5116/ijme.4dfb.8dfd

The New York Times. (2020, January 8). 52 Places to Go in 2020. The New York Times.
https://www.nytimes.com/interactive/2020/travel/places-to-visit.html

Thornton, M. (2019). Why Did Cantillon Change the Meaning of Entrepreneurship? MISES:
Interdisciplinary ~ Journal  of  Philosophy, Law and Economics, 7(3).
https://doi.org/10.30800/mises.2019.v7.1241

Tleuberdinova, A., Shayekina, Z., Salauatova, D., & Pratt, S. (2021). Macro-economic Factors
Influencing Tourism Entrepreneurship: The Case of Kazakhstan. The Journal of
Entrepreneurship, 30(1), 179-209. https://doi.org/10.1177/0971355720981431

Tokar, A., Beurskens, M., Keuneke, S., Mahrt, M., Peters, 1., Puschmann, C., & Van Treeck.
(2012). The H-Index: What Is It, How Do We Determine It, and How Can We Keep Up
with It?, 237-247. Dusseldorf Uni-versity Press.
https://core.ac.uk/download/pdf/229590909.pdf

Tomasi, S., Ferrara, C., Gigliola Paviotti, Chiara Aleffi, Cavicchi, A., & Bertella, G. (2022).
Exploring the Role of the University in the Creation of Knowledge Networks in the Aso
Valley, a Rural Area in Marche Region (ltaly). Routledge EBooks, 58-74.
https://doi.org/10.4324/9781003150299-5

Tomasi, S., Paviotti, G., & Cavicchi, A. (2020). Educational Tourism and Local Development:
The Role of Universities. Sustainability, 12(17), 6766.
https://doi.org/10.3390/su12176766

Tsaur, S.-H., & Teng, H.-Y. (2017). Exploring tour guiding styles: The perspective of tour
leader roles. Tourism Management, 59, 438-448.
https://doi.org/10.1016/j.tourman.2016.09.005

Tuppura, A., Saarenketo, S., Puumalainen, K., Jantunen, A., & Kyléaheiko, K. (2008). Linking
knowledge, entry timing and internationalization strategy. International Business Review,
17(4), 473-487. https://doi.org/10.1016/j.ibusrev.2008.02.003

Turcu, D., & Weisz, J. (2008). Economia turismului, 1-121. Editura Eurostampa.
https://file.ucdc.ro/cursuri/T_2 n21 Economia_turismului.pdf.pdf

Turner, R. H. (1978). The Role and the Person. American Journal of Sociology 84(1), 1-23.
https://users.ssc.wisc.edu/~jpiliavi/965/turnerroleperson.pdf

Tuten, T. T., & Solomon, M. R. (2020). Social Media Marketing. 3rd Edition, Pearson, Italia.

Tvaronavicien¢, M. (2018). Preconditions of sustainable entrepreneurship: estimating of brexit
scenarious impact on macroeconomic environment. Polish Journal of Management
Studies, 17(2), 222—-234. https://doi.org/10.17512/pjms.2018.17.2.19

U. S. Army Heritage, & Education Center. (2021). Who first originated the term VUCA
(Volatility, Uncertainty, Complexity and Ambiguity)? - USAHEC Ask Us a Question.
Usawec.libanswers.com. https://usawc.libanswers.com/faq/84869#

Ulceluse, M. (2020). Self-employment as a stepping stone to better labor market matching: a
comparison between immigrants and natives. Journal of Demographic Economics, 86(4),
479-501. https://doi.org/10.1017/dem.2020.1

Ulceluse, M., & Kahanec, M. (2018). Self-employment as a vehicle for labour market
integration of immigrants and natives. International Journal of Manpower, 39(8), 1064—



https://doi.org/10.3390/su15054518
https://doi.org/978-9975-3408-4-7
https://doi.org/978-9975-3408-4-7
https://doi.org/10.2478/cjot-2019-0010
https://doi.org/10.30800/mises.2019.v7.1241
https://doi.org/10.1177/0971355720981431
https://core.ac.uk/download/pdf/229590909.pdf
https://doi.org/10.4324/9781003150299-5
https://doi.org/10.3390/su12176766
https://doi.org/10.1016/j.tourman.2016.09.005
https://doi.org/10.1016/j.ibusrev.2008.02.003
https://file.ucdc.ro/cursuri/T_2_n21_Economia_turismului.pdf.pdf
https://users.ssc.wisc.edu/~jpiliavi/965/turnerroleperson.pdf
https://doi.org/10.17512/pjms.2018.17.2.19
https://doi.org/10.1017/dem.2020.1

1079. https://doi.org/10.1108/ijm-10-2018-0332

Ulman, S.-R., Mihai, C., Cautisanu, C., Bruma, 1.-S., Coca, O., & Stefan, G. (2021).
Environmental Performance in EU Countries from the Perspective of Its Relation to
Human and Economic Wellbeing. International Journal of Environmental Research and
Public Health, 18(23), 12733. https://doi.org/10.3390/ijerph182312733

UNESCO, (2015). Education 2030: Incheon Declaration and Framework for Action Towards
inclusive and equitable quality education and lifelong learning for all, ED-2016/WS/28,
1-86. https://unesdoc.unesco.org/ark:/48223/pf0000245656

United Nations DPI. (2015). Trasformare il nostro mondo: Agenda 2030 per lo Sviluppo
Sostenibile Dipartimento per la Pubblica Informazione Nazioni Unite, 1-31.
https://unric.org/it/wp-content/uploads/sites/3/2019/11/SDG-presentazione.pdf

United Nations. (2015). United Nations Official Document. Transforming our world: the 2030
Agenda for Sustainable Development, 1-35.
https://www.un.org/ga/search/view_doc.asp?symbol=A/RES/70/1&Lang=E

Uniunea Europeana (2015). Cinci ani de Erasmus pentru tinerii antreprenori, ISBN 978-92-79-
44493-7, doi:10.2769/345064, 1-20.

Universitatea “Petre Andrei” din lasi Facultatea de Psihologie, Stiintele Educatiei si Asistenta
Sociald. (2022). Universitatea “Petre Andrei” din lasi Cercetare Stiintifica, 1-609.
https://www.upa.ro/wp-content/uploads/2022/06/Cercetare-stintifica-suport-curs.pdf

Uslay, C., Morgan, R. E., & Sheth, J. N. (2008). Peter Drucker on marketing: an exploration of
five tenets. Journal of the Academy of Marketing Science, 37(1), 47-60.
https://doi.org/10.1007/s11747-008-0099-8

Uzefovsky, F., & Baron-Cohen, S. (2019). Role taking. In Bornstein M.H. (ed.) The SAGE
Encyclopedia of Lifespan Human Development. SAGE Publications, Inc, 1-10,
DOI:10.13140/RG.2.2.29730.27844.
https://www.researchgate.net/publication/332781987_Role_taking

Vaduva, S., Echevarria-Cruz, S., & Takacs, J. (2020). The economic and social impact of a
university education upon the development of the Romanian tourism industry. Journal of
Hospitality, Leisure, Sport &  Tourism Education, 27, 100270.
https://doi.org/10.1016/j.jhlste.2020.100270

Valeriu, 1.-F., & Ristea, A.-L. (2009). Metode si strategii de cercetare in stiintele socioumane.
Marketing-Management. Studii, cercetari, consulting, 1-2, 59-75.

Valzelli, L. (2018). L’analisi della web reputation di una destinazione turistica: il caso di
Brescia. Tesi di Laurea Corso di Laurea Magistrale in Sviluppo interculturale dei sistemi
turistici, Universita Ca Foscari, Venezia. 1-110.
http://dspace.unive.it/bitstream/handle/10579/13786/866013-1221427 .pdf?sequence=2

Vandenbroucke, E., Knockaert, M., & Ucbasaran, D. (2014). Outside Board Human Capital
and Early Stage High-Tech Firm Performance. Entrepreneurship Theory and Practice,
40(4), 759-779. https://doi.org/10.1111/etap.12141

Vatamanescu, E.-M., Nistoreanu, B., & Andreea, M. (2017). Competition and consumer
behavior in the context of the digital economy. Amfiteatru Economic, 19, 354-366.
www.researchgate.net/publication/316582658 Competition_and_Consumer_Behavior_
in_the_Context_of _the Digital Economy

Vaut, S., Dahm, J., Gombert, T., & Krell, C. (2012). Manual de democratie sociald 2 (3rd ed.).
Friedrich-Ebert-Stiftung. https://library.fes.de/pdf-files/bueros/bukarest/12411.pdf

Vercellis, C. (2006). Business Intelligence. Modelli matematici e sistemi per le decisioni.
McGraw-Hill, Italia.

Verry, Sule, E., & Febrian, E. (2016). International Journal of Economics, Commerce and
Management the influence of company resources and competitive strategy on banking
performance a survey on banking industry in indonesia. https://ijecm.co.uk/wp-



https://doi.org/10.1108/ijm-10-2018-0332
https://doi.org/10.3390/ijerph182312733
https://doi.org/10.1007/s11747-008-0099-8
https://www.researchgate.net/publication/332781987_Role_taking
https://doi.org/10.1016/j.jhlste.2020.100270
http://dspace.unive.it/bitstream/handle/10579/13786/866013-1221427.pdf?sequence=2
https://ijecm.co.uk/wp-content/uploads/2016/06/469.pdf

content/uploads/2016/06/469.pdf

Voda, A. 1., Butnaru, G. 1., & Butnaru, R. C. (2020). Enablers of Entrepreneurial Activity across
the European Union—An Analysis Using GEM Individual Data. Sustainability, 12(3),
1022. https://doi.org/10.3390/su12031022

Vrontis, D., Chaudhuri, R., & Chatterjee, S. (2023). Role of ChatGPT and Skilled Workers for
Business Sustainability: Leadership Motivation as the Moderator. Sustainability, 15(16),
12196-12196. https://doi.org/10.3390/su151612196

Wach, K. (2014). Europeanisation of Entrepreneurship Education in Europe — Looking Back
and Looking Forward. Horizons of Education. 13, 11-31.

Wadongo, B., Odhuno, E., Kambona, O., & Othuon, L. (2010). Key performance indicators in
the Kenyan hospitality industry: a managerial perspective. Benchmarking: An
International Journal, 17(6), 858-875. https://doi.org/10.1108/14635771011089764

Wilson, A. (2018). Adapting English for the specific purpose of tourism: A study of
communication strategies in face-to-face encounters in a French tourist office. ASp, 73,
53-73. https://doi.org/10.4000/asp.5118

Winter, S. G. (1998). Knowledge and Competence as Strategic Assets. In Klein, D. A. (1998).
The Strategic Management of Intellectual Capital. In Google Books. Routledge., 165—
187.
https://books.google.it/books?hl=ro&Ir=&id=e TBdDsOc9FsC&oi=fnd&pg=PA165&0t
s=9CV6JYsgvI&sig=nPhPKSMbFY 6qfxJf-
Z67TtPLCEUK&redir_esc=y#v=onepage&q&f=false

Wood, M. S. (2011). A process model of academic entrepreneurship. Business Horizons, 54(2),
153-161. https://doi.org/10.1016/j.bushor.2010.11.004

WordPress.com. (2019, December 10). Competenze... non solo conoscenze teoriche ne solo
abilita pratiche: quindi? Percorsi Partecipati - Sviluppare Imprese Human to Human H2H.
https://percorsipartecipati.wordpress.com/competenze-non-solo-conoscenze-teoriche-
ne-solo-abilita-pratiche-quindi/

Wu, M.-Y., Wu, X,, Li, Q.-C., & Tong, Y. (2022). Community citizenship behavior in rural
tourism destinations: Scale development and validation. Tourism Management, 89,
104457. https://doi.org/10.1016/j.tourman.2021.104457

Yachin, J. M., & loannides, D. (2020). “Making do” in rural tourism: the resourcing behaviour
of tourism micro-firms. Journal of Sustainable Tourism, 28(7), 1003-1021.
https://doi.org/10.1080/09669582.2020.1715993

Yessimova, D., Faurat, A., Belyy, A., Yessim, A., Novikova, A., Olshanskaya, M., Safarov, R.,
Bilalov, B., & Bumbak, S.-V. (2024). Assessment of the readiness of the tourism industry
in the pavlodar region for the implementation of sustainable tourism. GeoJournal of
Tourism and Geosites, 54(2 supplement), 967-976.
https://doi.org/10.30892/gtg.542spl20-1271

YouGov. (2021). International travel & tourism report 2021. https://www.aptservizi.com/wp-
content/uploads/2021/07/Y ouGov-Global-Travel-Report-2021.pdf

Zait, D., & Spalanzani, A. (2006). Cercetarea In Economie si Management. Repere
Epistemologice si Metodologice. Ed. Economica, Bucuresti.

Zaitseva, O. I., & Betina, V. 0. (2017). Scientific and methodological approaches to the
incorporation adaptation potential in enterprise management system strategic. Scientific
Bulletin of Polissia, 1(9), 158-16.

Zakhem, A., & Palmer, D. E. (2017a). Normative Stakeholder Theory. Stakeholder
Management, 1, 49-73. https://doi.org/10.1108/s2514-175920170000003

Zanca, L. (2021). Welcome to the Jungle. Ed. Gribaudo, Milano.

Zhou, Y., Mistry, T. G., Kim, W. G., & Cobanoglu, C. (2021). Workplace mistreatment in the
hospitality and tourism industry: A systematic literature review and future research



https://ijecm.co.uk/wp-content/uploads/2016/06/469.pdf
https://doi.org/10.3390/su12031022
https://doi.org/10.3390/su151612196
https://doi.org/10.4000/asp.5118
https://books.google.it/books?hl=ro&lr=&id=eTBdDsOc9FsC&oi=fnd&pg=PA165&ots=9CV6JYsgvI&sig=nPhPKSMbFY6qfxJf-z67tPLCEUk&redir_esc=y#v=onepage&q&f=false
https://books.google.it/books?hl=ro&lr=&id=eTBdDsOc9FsC&oi=fnd&pg=PA165&ots=9CV6JYsgvI&sig=nPhPKSMbFY6qfxJf-z67tPLCEUk&redir_esc=y#v=onepage&q&f=false
https://books.google.it/books?hl=ro&lr=&id=eTBdDsOc9FsC&oi=fnd&pg=PA165&ots=9CV6JYsgvI&sig=nPhPKSMbFY6qfxJf-z67tPLCEUk&redir_esc=y#v=onepage&q&f=false
https://doi.org/10.1016/j.bushor.2010.11.004
https://percorsipartecipati.wordpress.com/competenze-non-solo-conoscenze-teoriche-ne-solo-abilita-pratiche-quindi/
https://percorsipartecipati.wordpress.com/competenze-non-solo-conoscenze-teoriche-ne-solo-abilita-pratiche-quindi/
https://doi.org/10.1016/j.tourman.2021.104457
https://doi.org/10.1080/09669582.2020.1715993
https://doi.org/10.30892/gtg.542spl20-1271
https://www.aptservizi.com/wp-content/uploads/2021/07/YouGov-Global-Travel-Report-2021.pdf
https://www.aptservizi.com/wp-content/uploads/2021/07/YouGov-Global-Travel-Report-2021.pdf
https://doi.org/10.1108/s2514-175920170000003

suggestions. Journal of Hospitality and Tourism Management, 49, 309-320.
https://doi.org/10.1016/j.jhtm.2021.09.024

Zopiatis, A., Papadopoulos, C., & Theofanous, Y. (2021). A systematic review of literature on
hospitality internships. Journal of Hospitality, Leisure, Sport & Tourism Education, 28,
100309. https://doi.org/10.1016/j.jhlste.2021.100309

Zorrilla Calvo, P., Rincén Diez, V., & Saiz Santos, M. (2020). Ikasekin: design of an holistic
learning model for the development of entrepreneurial competence. Journal of
Management and Business Education, 3(1), 16-28.
https://doi.org/10.35564/jmbe.2020.0003

Resource websites:

Site oficial e-nformation: https://www.e-nformation.ro/

Site oficial Google Academic https://scholar.google.com/scholar/
Site oficial NVivo: https://help-nv.gsrinternational.com/

Site oficial ResearchGate: https://www.researchgate.net/

Site oficial SPSS: https://www.ibm.com/products/spss-statistics
Site oficial VOSviewer: https://www.vosviewer.com/



https://doi.org/10.1016/j.jhtm.2021.09.024
https://doi.org/10.1016/j.jhlste.2021.100309
https://doi.org/10.35564/jmbe.2020.0003

\'l Universitatea
Stefan cel Mare
USU Suceava

Universitatea Stefan cel Mare din Suceava

720229, Suceava, Romania
str. Universitatii nr.13
tel: 0230 216 147
0230 522 978
fax: 0230 520 080

WWW.USV.ro




